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not necessarily those of the Chamber. This 
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reproduced, transmitted or stored in print or 
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Although every effort is made to ensure 
the accuracy of information contained in 
the magazine, Somerset Chamber do not 
accept any responsibility for any omissions 
or inaccuracies it contains. 
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SDS Limited 
Unit 3-4 Suprema Industrial Estate,  
Edington, Somerset TA7 9LF

T: 01278 723784      F: 01278 723785 
E: info@sdsltd.uk.com      www.sdsltd.uk.com

Call 01278 723784 or email 
info@sdsltd.uk.com for your FREE copy.

Focusing on the Legal Services 
sector the new issue includes:
 •  Reviews of the latest Konica 

Minolta photocopiers, 
printers and scanners

•  Time saving tips for print 
management and  
document scanning

•  SDS client case studies 
including Amicus Law, Acorn 
Solicitors & Holley & Steer

New issue of SDS 
insights bulletin 
is out now...  
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OUR BUSINESS PARTNERS
Contact us to find out what benefits  
Somerset Chamber Business Partners receive.

T: 01823 444924 E: membership@somerset-chamber.co.uk

Lockdown restrictions have just been eased further after July 19. But as the 
infection rates continue to rise, albeit with a mercifully low number of deaths, 
many businesses are understandably taking a cautious approach to their 
working environments.

Face coverings, hand sanitiser and protective screens are still in place in many 
work spaces and large numbers of firms are still choosing to allow their staff 
the option to work from home.

A recent Somerset Chamber survey revealed some 63% of businesses intend 
to keep offering workers the option to stay at home rather than work from 
the office post-lockdown. You can find out more about that and the national 
business picture with the results of the second quarter of the Quarterly 
Economic Survey on pages 12-13.

And while business confidence is definitely growing, the speed and extent of 
the South West’s economic recovery is being threatened by recruitment issues 
and skills shortages. While there is no easy fix to the variety of issues affecting 
the region’s labour market, the Chamber network is lobbying for real solutions 
to address both the current and long-term shortages of talent and people that 
businesses need to grow out of the recession. You can read more on pages 
18-20.

Elsewhere in this edition, we feature our many talented members who work in 
or make us of eye-catching design on pages 6-9 and turn the spotlight on our 
construction and planning members on pages 14-16.

You can find out more about our upcoming events on page 17 and read all 
about the many exciting things our members have been doing – from winning 
awards to expanding their teams and supporting their local communities.

We hope you enjoy reading this magazine and – as always – we welcome your 
feedback, so please do let us know if there’s anything you would like to see in 
future editions!

Alistair Tudor
OPERATIONS MANAGER

FIRST 
WORD

Get in touch
Marketing and PR

Annelise Cowie
PR & Communications Executive
T:  01823 444924 | M: 07702 537630
E:  annelise.cowie@somerset-chamber.co.uk 
 
 
Membership

Jenn Chidley-Sanders
Member Engagement and Policy Manager
M: 07872 063039
E:  jenn.c.sanders@somerset-chamber.co.uk 

Alistair Tudor
Operations Manager
T:  01823 444924 | M: 07912 054195
E:  alistair.tudor@somerset-chamber.co.uk
 

Events

Laura Percival
Events Co-ordinator
T: 01823 444924
E:  laura.percival@somerset-chamber.co.uk
 

Hinkley Supply Chain

Natalie Beacham 
Project Lead - Hinkley Supply Chain
T:  01823 443425 | M: 07519 116916 
E:  natalie.beacham@hinkleysupplychain.co.uk

Alan Windsor
Information Manager
T:  01823 443425
E:  alan.windsor@hinkleysupplychain.co.uk
 

General Enquiries 

Alistair Tudor
Operations Manager
T:  01823 444924 | M: 07912 054195
E:  alistair.tudor@somerset-chamber.co.uk

T: 01823 444924  E: membership@somerset-chamber.co.uk
Don’t miss out – find out more about membership benefits 

Are you making  
the most of your  
Somerset Chamber 
membership?

We help businesses of all sizes connect, influence and grow with 
a host of free services and exclusive member-only discounts.

free access to HR,  
legal, tax and health  

and safety advice

healthcare plans from 
as little as £1.10 per 
employee, per week

up to 67% discount 

50% discount off  
membership for three years

excellent rates on  
foreign exchange

“We are using the AA roadside 
assistance benefit because of 
the competitive prices that were 
offered to us from being a member of 
Somerset Chamber of Commerce.

This has enabled us to reduce our costs 
in this area and helped to improve 
profitability, plus we are confident that 

our fleet is being professionally looked 
after by a reputable company in the 

event of a breakdown.”

Dan’s Engineering, Bridgwater

TB11701 Somerset Chamber Membership Advert A4 V1.indd   1TB11701 Somerset Chamber Membership Advert A4 V1.indd   1 26/07/2021   15:0126/07/2021   15:01



SDS

It will come as no surprise to hear that we think well-
designed printed material can give your business a 
critical edge when it comes to marketing and getting a 
reaction from your target audience.

The last year has been extremely challenging for 
businesses in so many ways and changes in office set-

ups has led to remote working and, in some cases, a 
disjointed approach to all aspects of bringing staff and 
teams together. This makes it so important to get the 
right information across to your existing and potential 
clients. The proliferation of email marketing and social 
media “noise” has led to certain apathy towards any 
information received via these sources - and it is far 
easier to hit the delete or ignore button, potentially 
missing relevant and useful content.

Good quality and well-designed printing has become 
more important as certain business sectors need one 
time use documents such as menus and checklists, this 
increases volumes and if printed on high running cost 
desktop devices could also be dramatically increasing 
your spend levels. 

Hopefully, by reading this information we have proved 
that printed material gives you that extra impact, in 
fact when speaking to one of our car dealership clients 
recently, they mentioned that when switching servicing 
reminders from email to hard copy mail, the uptake had 
increased by an amazing 70%.

For more information on these ideas and a free 
consultation please call us on 01278 723784 or email 
sales@sdsltd.uk.com.

Dexterous Design
At Dexterous, our branding and design experts can create 
your brand identity with innovation and flair. Working 
closely with you to ensure we build an understanding of 
your business and target audience, enables us to create a 
brand that sets you apart from your competitors. 

A complete rebrand that we are particularly proud of 
at Dexterous is Fallow and Fern Interiors. The owner 
and director, Claire, decided she wanted to rebrand 
from Hatty’s Attic to Fallow and Fern Interiors. After 10 

years of being 
in business as 
Hatty’s Attic, 
Claire recognized 
her business was 
growing and 
evolving, and 
her customer-base had matured; so, a fresh, sleek and 
sophisticated rebrand was needed. 

We started off with developing the new name and logo, 
which followed our four-step process of research, concept, 
feedback and supply. Once we were all happy with the 
new branding, we developed it across the entire business, 
including creating a brand-new website and prints (like 
business cards, gift vouchers and thank you cards). 

We are trusted experts in branding; flexible in our 
approach, and we absolutely thrive on helping to make 
your business successful through our creative input, and 
Claire’s testimony proves this: “I approached them at the 
start of the year with a new name and they went away 
and came up with a logo for me. As soon as I saw the 
initial concept, I loved it straightaway.”

For more information call us on 01823 270000 or email 
us at info@dexterous-designs.co.uk - we look forward to 
hearing from you. 
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FEATURE an eye for design

Just how do you stand out from the crowd in a busy marketplace?  
How do you make sure people know what you do or that they absolutely 
need your expertise or product? By great design – either online, in print, 
branding or simply through a dynamic stand-out logo. Here our many 
talented members share their insights into some great designs.

ORCHID

Having an “eye for design” is 
not just a practical skill, it is the 
psychology of impact; the ability to 
create a change in emotion towards 
your business.

Take logos: a remarkable 
logo is often one that is quite 
unremarkable. On the face of it the 
iconic Land Rover badge could not 
be simpler in terms of design but 
when you consider the vehicles it 
adorns and what that badge says 
about the engineering, the heritage 
and the adventures it promises, you 
can start to appreciate the weight 

that little green oval carries.

All that quality and status is almost 
invisible in the logo. But the thinking 
that went into that marque, the 
emotion that sits behind it, is where 
the real eye for design is. 

When we’re asked to “come up 
with a new logo”, clients are often 
surprised at the process we follow. 
Our ‘eye’ is not just on the physical 
design – it’s also on the business, 
its people, its customers, and its 
products or services. We are looking 
for the invisible soul of the business 
which we then interpret visually. 

A logo that’s all looks and no 
brains has no substance, no 

human connectivity, no ability to 
communicate. And if your logo can’t 
communicate, then your customers 
are blind to who you are and how 
you fit their needs.

At ORCHID we produce award-
winning campaigns that create 
change. More information is 
available from Pippa Treavett  
on 07398 898855 or emailing 
hello@orchid.je.

Design Hive

At Design Hive, we love logos, 
brands and websites. Often one 
of the first things a new business 
thinks about or a company that is 
rebranding. A logo forms the very 
start of a brand and the beginnings 
of something very exciting:

• Doodle - a notepad is always 
great to jot ideas on the go

• Be inspired - find inspiration for 
your company, your brand and 
your industry to help generate 
ideas

• Have clear goals – jot down all 
the things you want included 
in your logo. Then divide them 

in to three sections. Must be 
included, should be and might 
be included. Ditch the might be 
list and focus on the must be list 
as a priority

• Design aesthetics - think about 
your audience and how you want 
to be portrayed

• Trends – you don’t want to be 
out of date in three years

• Avoid – if you can, try to stay 
away from industry clichés and 
generic logos

• Fonts, fonts, fonts - use 
contrasting fonts to make the 
perfect blend; but limit the 
number you use!

• Think big - don’t be afraid to go 

big, bold and be different and 
use a colour palette to help with 
consistency 

• Simplicity is key – always keep 
things simple

• Evaluate - Ask key people for 
their feedback, but not so many 
it becomes overwhelming

We hope these tips have given you 
the inspiration to ensure your new 
logo is a big success. If you get 
stuck, just pick up the phone and 
let’s chat, 01278 783273.
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Taunton Brewhouse 

To mark 2021 as a time of change and fresh perspectives, 
Taunton Brewhouse has a new name, visual identity and 
surroundings. They worked closely with creative agency 
Teapot Creative, who after consulting with the board, 
volunteers and staff went away and came up with some 
wonderful ideas. 

Teapot developed the new identity by first looking at the 
heritage. The theatre is built on the site of an industrial-
era factory and is where the Brewhouse takes its name; 
this is also where we found inspiration for the brand’s 
new colour ‘coal’.

Another important addition is the ‘Azure’ blue, inspired 
by the River Tone as well the borough’s historic coat of 
arms. This palette is optimistic and refined and reflects 
Taunton Brewhouse’s aims of positioning itself as an 
important artistic centre in the region.

The new logo 
focuses on the 
structure of the 
building, its steps 
influenced by 
the now iconic 
slanted roofs 
and staggered 
seating of the 
auditorium. The white space represents the centre’s role 
in showcasing great performances and artists – and its 
aim to become a place of experimentation and innovation 
where artists come to learn and develop their skills- 
whether that be in drama, art, film or music.

This is a brand identity for the future, a flexible logo 
capable of adapting to different activities and one which 
represents Taunton Brewhouse’s aspirations without 
forgetting its past.

Teapot Creative

At Teapot Creative, we’ve learnt that some customers 
know exactly what they want and that others need a bit 
more inspiration.

Whether it’s for printed literature, a new-look website, an 
engaging logo, or some dazzling graphic design, we’ve 
got ideas by the bucket-load and know that sometimes 
all you need is a hint to set you off on a fabulous creative 
journey!

Everyone has an “eye for design”, but occasionally you 
need to see something on paper before you settle on an 
idea.

At Teapot, we can take an idea in its infancy and help 
you to grow it into a concept that works across all your 
business elements. And if you just don’t know where to 
start – well we can help you there too! 

Tell us what you’re about and what you want to achieve 
and we can throw some ideas at you. By working 
collaboratively, you’ll be sure to end up with the design 
that suits you down to the ground.

Remember our simple tips when you’re trying to come up 
with an idea, and you’ll be on the right track:

• Make it simple to catch the eye

• Be appropriate for your offering

• Ensure it’s memorable to stay in people’s minds

• Be versatile for brand reinvention

• Ask will it stand up to the test of time?

If you can’t quite hit on the perfect concept for your logo, 
or need help bringing an idea to life, Teapot Creative are 
here to help! 

SFM Technology

SFM Technology, of Martock, is 
globally renowned for its innovative 
engineering design and research 
and development. However the 
design capability of its team isn’t 
limited to engineering as all the 
marketing and graphic design is 
also carried out in-house using the 
transferrable skills of the SFM team.

Nathan Stimpson, a member  
of the engineering design team  
has a fantastic artistic flair and 
a great eye for detail; he carries 
out all the in-house logo design 
for the many departments of the 
company. “Using our existing skill-set 
has the obvious associated costs 
savings,” said Helen Richards, QMS 

HR and Marketing Manager, “But 
it also means that people who 
really understand our business are 
involved in the promotion of it; 
it also gives a sense of pride and 
involvement, plus things can be 
produced at the drop of a pin - 
Which as we all know is essential 
sometimes!”

Helen joined the SFM team in 2014 
having successfully run The Ideas 
Studio, in Martock, since 1996; this 
brought websites and marketing 
totally in-house and her previous 
manufacturing and Sales/HR 
management experience dovetailed 
well into this role.

As well as using simple, cost-
effective platforms for the 
company’s six websites, they also 
secured free training for admin team 

member Eleanor Batson on SEO, 
customer services and marketing. 
She also passionate about 
photography so was set up with a 
light booth and camera equipment 
so she could photograph finished 
products before they are sent to 
customers! 

In-house design suits SFM - we 
believe in empowering employees, 
offering training and then providing 
the correct tools for the job!

Rapid Fire Solutions

Rapid Fire Supplies is an award-winning e-commerce 
business selling goods ranging from PPE and hygiene 
products through to fire safety equipment and safety 
workwear. We know that our website is absolutely key, 
it’s our shop front and if we get that wrong, we don’t get 
sales. Alongside SEO, the design is what keeps customers 
on our site. So, with this demand comes a list of essential 
requirements. 

For our home page we needed the initial impression to 
be one of trust and reliability, so our customers know 
we’re a reputable business. Therefore, we ensured that 
we highlighted our awards and BSiF accreditation and 
provided easy access to our industry relevant blogs. 
We purposely keep pages clean and uncluttered, so 
the customer journey is easy to navigate without being 
overwhelmed with information.

It is essential that 
the customer 
is easily able to 
find products 
in as few clicks 
as possible, 
so getting the 
“shop” right 
was vital. We 
ensured the drop-down menu was clear and accessible 
on every page, with key product words, for example 
‘workwear’ and ‘safety boots’, highlighted. This was one 
of the hardest aspects of our website design, it took a lot 
of research to understand the best font, size and colour 
– things that you only notice on a website when they’re 
wrong! 

Our website is organic and we constantly review it to 
keep it fresh. Take a look, we’d love to receive feedback 
www.rapidfiresupplies.co.uk. 
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BUSINESS PARTNER NEWS
Albert Goodman features highly in the 2021 Best Companies list

Chartered accountants, tax consultants and financial 
planners Albert Goodman has featured as the number three 
accountancy practice to work for in the Best Companies 2021 
list, as well as ranking 35 out of 50 best companies to work 
for in the South West. 

Compiled by Best Companies, the list recognises Albert 
Goodman as a leader in its field of accountancy determined 
through a firm-wide survey assessed and ranked in eight 
categories, including personal growth, wellbeing and 
teamwork, amongst their 275 employees across the  
South West. 

The accountancy firm has also been awarded a two-star 
accreditation which represents ‘outstanding’ commitment 

to workplace engagement. It’s Albert Goodman’s second 
highest standard of workplace engagement and represents 
organisations striving for the top. 

Richard Bugler, Managing Partner at Albert Goodman,said: 
“It has been a very challenging year for all firms and their 
staff so we are delighted with the movement to a two-star 
outstanding accreditation. 

“There has been a lot of work put into communication and 
wellbeing and our flexible approach has been welcomed by 
everyone across the team. 

“The Partners of Albert Goodman recognise the importance 
of workplace engagement as a vital part of our organisation’s 
success and I’m proud of our commitment to our employees 
and to be supporting them.” 

Celebrating its 150th Anniversary in 2016, Albert Goodman 
has grown to rival other regional firms with 275 staff across 
offices in Taunton, Bristol, Chard, Yeovil, Weston-super-Mare 
and Weymouth, with a turnover of more than £14million.

Founding partner Albert Goodman established the firm 
in Taunton in 1866 and built his practice on the principle 
of providing high quality, technically excellent advice to 
individuals and businesses – still the main principle by which 
the firm operates today.

Arc, a charitable organisation that supports homeless 
individuals across Taunton, Sedgemoor and West Somerset 
challenged graphic design students at Richard Huish College 
to create the brand identity for the charity’s start-up business 
Crescent Cleaning Services.

Crescent Cleaning Services will be an environmentally-
friendly social enterprise company that supports people who 
have been affected by homelessness to access employment.

The three-week project saw students at Huish compete to 
research, develop, and design their ideas. They considered 
brand identity, the target audience, sketched initial ideas, 
trialled and reviewed variations of their designs and 
presented a final four-page professional style guides to the 
client that included a page showcasing the identity applied 
to uniforms, business cards and vehicles.

Crescent Cleaning ending up selecting elements from a 
mixture of students’ projects for the new branding. Heading-
up the student team was Cerys Coates who designed the 
logomark. Isla Turnbull came up with the mission statement 
and Jemima Howell wrote a slogan. Ellie Smith established 
the values and Matei Tirnoveanu was responsible for the 
application of the brand identity.

Crescent Cleaning Services visited the College in May to 
thank the students and presented each contributor with a 
£50 voucher.

Jordan Canter, Social Enterprise 
Manager, at Arc said: “As a social 
enterprise, one of our aims is to involve 
our community as much as possible. 
Having connections with Huish through volunteers at Arc, 
we wanted to work with them on this project and we were 
not disappointed. The students had understood Arc and 
the people it supports but also understood what Crescent 
Cleaning Services as a social enterprise hopes to achieve, 
and as such were able to provide us with some outstanding 
pieces of work.

“We were really impressed and grateful for the hard work of 
tutors and students and are looking forward to working with 
Richard Huish College again in the future.”

Richard Huish College students help Arc design 
brand identity for new social enterprise

Bridgwater & Taunton College (BTC) has been presented 
with the Outstanding Contribution to the Development 
of Apprenticeships at the FE Week and AELP AAC 
Apprenticeship Awards 2021 sponsored by ILM & City & 
Guilds.

BTC celebrated reaching the finals in three categories 
at the awards: Agriculture, Environmental and Animal 
Care Apprenticeship Provider of the Year; Outstanding 
Contribution to the Development of Apprenticeships: 
Provider (sponsored by City & Guilds and ILM); and 
Outstanding Contribution to the Development of 
Apprenticeships: Individual (sponsored by City & Guilds and 
ILM) – Andy Berry, Principal & CEO of BTC.

This comes after being shortlisted in two categories at the 
Tes FE Awards 2021 earlier on in the year.

The FE Week and AELP AAC Apprenticeship Awards are 
a celebration of excellence in apprenticeship delivery in 
the UK and provide an opportunity to give the recognition 
employers and providers deserve. 

BTC has over 3,000 apprentices and works with over 1,500 
employers plus industry specialists, community organisations 
and awarding bodies to support the national skills agenda. 
The college’s innovative, accredited and bespoke training 
programmes are designed with and for businesses to meet 
their current and future workforce needs. 

BTC said it was incredibly proud to be leaders in the field for 
apprenticeships – recruiting and training entire new workforces 
for major companies, both regionally and nationally. 

Principal and CEO of BTC, Andy Berry, said: “Apprenticeships 
have been a major focus for BTC for a number of years, as 
we seek to ensure that our local community gains maximum 
benefit from the vast amount of investment and growth 
occurring in Somerset. 

“The beauty of an apprenticeship for employers is that 
we can adapt the training to address their specific needs, 
enabling them to develop the skilled workforce they need to 
grow and thrive, both now and in the future.

“BTC has worked tirelessly to bring apprenticeships to the 
forefront of the local, regional and national skills agendas, 
and I’m absolutely delighted that the team’s superb 
contribution has been recognised with this sought-after 
award.”

More information is available online at:  
www.btc.ac.uk/apprenticeships.
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Bridgwater & Taunton College wins national apprenticeship award

BUSINESS PARTNER NEWS

When a female engineer working at 
aerospace company Leonardo couldn’t 
find a dynamic network to propel 
her professional career forward, she 
decided to start one herself.

Olivia Gribler, (pictured) who works 
at Leonardo’s Yeovil site at Lysander 
Road, is the founder of AeroWomen21, 
a new network celebrating, educating 
and uniting women in the aerospace 
industry, supported by Leonardo and 
the Royal Aeronautical Society.

Olivia wanted to do something 
to address the shortfall of female 
engineers in the UK and increase the 
diversity of candidates who apply for 
apprenticeships, graduate schemes 
and STEM (science, technology, 
engineering, maths) courses.

Its inaugural event was held last 
week, using virtual technology to 
bring together participants across 
the UK, assembling everyone from 
Year 12 students from Yeovil, Luton, 

Edinburgh, Lincoln just starting to 
consider their future careers, to some 
of the leading lights of the aerospace 
industry.

These included Angela Owen OBE, 
founder of Women in Defence, Anna 
Keeling, Managing Director of Boeing 
Defence UK, and Grazia Vittadini, Chief 
Technology Officer at Airbus who 
participated in discussions, workshops 
and presentations. Dr Cristina Garcia 
Duffy, Head of Technology at the 
Aerospace Technology institute 
and Paula Clarke, Engineering and 
Projects Director at Leonardo (UK) 
also hosted a panel discussion on 

women’s professional experiences in 
the aerospace industry. The workshops 
focused around networking, building 
skills to create elevator pitches, which 
they practiced delivering to each 
other and exploring the best ways 
to present themselves professionally 
online, whether they were a student or 
a woman in industry.

Olivia said: “The speakers were 
really honest and real about their 
experiences and gave practical advice 
on how to develop your knowledge 
of yourself, so you can go on create 
a career you can be proud of. They 
also encouraged participants not 
to second-guess themselves. Many 
women won’t apply for a job, or follow 
a particular path, if they think they 
don’t satisfy every requirement. These 
women were there to tell you to put 
yourself forward, despite any doubts 
you might have, as the outcome may 
be beyond what they could have 
hoped for.”

Olivia launches AeroWomen21 to spark exciting careers in engineering
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Our latest survey points 
to a striking rebound in 
underlying economic 
conditions in the second 
quarter. The UK economy 
is in a sweet spot right now 
with the rapid vaccine roll-
out, the release of pent-up 
demand as restrictions eased 
and ongoing government 
support driving a strong 
revival in indicators of 
activity in the quarter.

The upturn in forward-
looking indicators points to a 
summer economic rebound. 
However, the second quarter 
maybe the high point for 
the UK economy with 
momentum likely to fade 
somewhat later this year 
when government support 
ends and the transient boost 
from the economy 
reopening dissipates.

Suren Thiru 
Head of Economics, British 
Chambers of Commerce
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QUARTERLY ECONOMIC SURVEY Q2 2021
Majority of Somerset businesses to continue offer home-working

BCC ECONOMICS

BRITISH CHAMBERS OF COMMERCE

QUARTERLY ECONOMIC SURVEY Q2 2021
The most recent results show significantly more firms reporting improvements in key indicators, such as 
domestic sales and business confidence, with some measures returning to pre-pandemic levels. However, these 
rises come from the lowest base in the 31-year history of the QES, and business conditions remain fragile, with 
inflation cited as a key concern. The survey also showed steep rises in the percentage of firms, particularly 
manufacturers, expecting to raise prices and citing inflation as a cause of concern.

SCC ECONOMICS

AT A GLANCE

www.britishchambers.org.uk | @britishchambers www.somerset-chamber.co.uk

For the full BCC  
QES Q2 2021 results 
see our website  
www.somerset-chamber.co.uk

More than 63% of local businesses that can offer 
flexible working for staff will continue to do so even 
once lockdown restrictions ease – with a third of 
those not planning to require staff to return to the 
office on a regular basis.

According to a survey of local firms by Somerset 
Chamber of Commerce, 31% of the firms planning to 
allow staff to continue working from home would not 
require them to be in the office from week-to-week, 
while the remaining respondents said they would 
offer a blended weekly approach of office and home 
working.

Just over 20% were not offering home working, while 
the remainder of the respondents were undecided.

Those planning to offer working from home and 
complete flexi-working said they believed it helped 
them to retain staff, increased productivity and also 
reduced the carbon footprint of the business. Only 
17% said they planned to reduce their office space as 
a result.

Companies in the transport and manufacturing 
sectors were the least likely to be able to offer 
flexible working while those working in the marketing 
and public relations sectors and the professional 
services were the most likely to be working from 
home.

The details were revealed in the latest Quarterly 
Economic Survey carried out by Somerset Chamber 
in conjunction with the British Chambers of 
Commerce. The survey is the largest, independent 
survey of its kind and its results are watched carefully 
by key policymakers in Government and the Bank of 
England.

Alistair Tudor, Operations Manager at Somerset 
Chamber of Commerce, said: “Over 41% of those 
surveyed said that staff retention was the most 
important reason to offer flexible working, backing-
up reports that businesses are finding it tough to find 
staff at the moment.

“It was encouraging to see that many had recognised 
that productivity had increased in many cases, too, 
and recognising the positive environmental impact of 
fewer miles travelled to and from the workplace.”

Neil Discombe, Managing Director, of Yeovil-based garage door 
specialists Garador, said the company was planning to make the 
most of the benefits offered by flexi-working: “The pandemic 
caused us to change working practices which we have now 
reflected on and realised that we have opportunities for improved 
workplace organisational changes. Networking with other Yeovil 
manufacturers helped us implement a new homeworking policy 
that benefits both the business and employees.”

Rob Brown, Director of Wellington-based land surveyors Lewis 
Brown, said there were definitely two sides to the story, though: 
“There are pros and cons with working from home. It allows staff to 
reduce travel time and costs, improve their work/life balance and 
improve their productivity on specific tasks. On the flip side however, 
in-house communication and client agility has been impacted.”

The manufacturing sector continues to toil under the weight of diminishing cashflow, weakening global demand 
and disrupted supply chains. Although the slowdown in a number of the key service sector indicators was 
relatively modest, slowing activity in the sector is a concern given its dominant share of overall UK economic 
output. 

Looking forward, weakening orders, confidence and investment intentions suggest that unless action is taken the 
UK’s current weak growth trajectory could drift markedly lower over the near term.

Suren Thiru Head of Economics, British Chambers of Commerce

“

“

BRITISH CHAMBERS OF COMMERCE

QUARTERLY ECONOMIC SURVEY Q3 2019
The British Chambers of Commerce’s Quarterly Economic Survey – now in its thirtieth year as the largest UK 
private sector survey of business sentiment and a leading indicator of UK GDP growth – found that UK economic 
conditions weakened in the third quarter amid a significant deterioration in manufacturing sector activity. 

AT A GLANCE

www.britishchambers.org.uk   |   @britishchambers

Positive balance (+) = growth | Negative balance (-) = contraction 
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Summerfield

Summerfield has steadily grown 
over the last four decades and is 
now established as one of the South 
West’s leading regional developers 
with high standards at the forefront 
of every project whether it’s 
residential or commercial.

In recent years housebuilding 
has become a major part of the 
business’ property development 
activity, building and selling in 
excess of 100 homes annually. 
The executive at Summerfield 
is now continuing to invest and 
push forward with the ongoing 
development of Summerfield 
Homes, currently building just over 
300 new properties at Killams Park, 
in Taunton, as well as in multiple 
other locations across Somerset. 

Summerfield Homes’ progressive 
plans include new projects in 

West Somerset, Chard, Taunton, 
Axminster and further locations 
across Somerset and Devon. 

Ed Khodabandehloo (pictured) 
Director at Summerfield, said: “We 
have an excellent, experienced 
Team at Summerfield and given the 
buoyancy of the housing market, 
operational efficiency and an 
enhanced demand for new homes 
in Somerset and Devon we feel very 
confident investing in new housing 
projects both short term and long 
term.

“Like most developers we have our 
challenges to work through over the 
next twelve months with build cost 
inflation and the planning system in 
some local authorities currently in 
turmoil due to phosphate loading 
issues on the Somerset Levels, 
however that aside, we have a 
real focus and appetite for future 
housing projects.”

Stuart Todd Associates

Taunton-based Stuart Todd Associates is a small town 
planning consultancy with clients across the south west, 
providing expertise and advice on a range of planning 
matters including:

• Planning for sports facilities and pitches, health and 
recreation (for example, understanding demand for 
different sports from new development, or developing 
strategies and proposals which protect and provide 
for sports facilities in the future)

• Neighbourhood Plans (planning strategies with legal 
weight produced for town and parish councils, often 
dealing with issues such as housing, the environment, 
built character and urban design, climate change, 
covid recovery, retail, economy, transport, community 
facilities, countryside, sport, recreation and leisure) 

• Active travel and transport (for example, sustainable 
travel and action plans for the education sector and 
businesses)

• Strategic planning, policy, strategy and analysis (for 
example, objective research and studies to support 
planning or corporate policies and strategies) 

• Planning applications (for example, advising on, 
supporting or objecting to planning proposals)

• Business plans and planning for regeneration (for 
example, to support funding bids and underpin 
investment)

At a time when the way we live, work and use our leisure 
time is changing and we need to plan for the impact of 
environmental change, economic recovery and lifestyle 
opportunities, we can help you plan your way forward 
to deliver change. If you, your business or organisation 
needs help to overcome your planning and strategy 
challenges or just need advice to navigate the changing 
planning system, drop us a line for a chat! 

E: stuart@stuarttoddassociates.co.uk;  
W: www.stuarttoddassociates.co.uk; T: 07964 944920
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Smart Quality Services 

The construction industry is characterised by complex 
supply chains, formalised procurement processes and a 
strong focus around health and safety. 

Implementing ISO management systems have a proven 
role in helping drive best practice and improved 
efficiencies, ensuring increased controls over health and 
safety and sustainability and to stimulating business 
growth through enabling successful outcomes in 
tendering. 

The three key ISO standards which are the most 
relevant for the sector are: ISO 9001 (quality), ISO 14001 
(environmental) and ISO 45001 (health and safety).

ISO standards have been implemented widely by tier one 
and tier two contractors across the construction sector 
and are being driven out wider across their supply chains.

However, for smaller businesses there is generally a 
lack of understanding around the implementation and 
certification process, a shortage of internal resources 

capable and 
available to 
undertake the work 
and at times a fear 
of getting tied up 
in unnecessary 
paperwork and bureaucracy.

This is where Smart Quality comes in.  

We are a specialist ISO consultancy, based in Bristol 
which provides a simple, flexible and cost-effective 
route for helping companies gain and maintain their ISO 
certification(s). We are also involved with a cloud-based 
QHSE compliance management platform which replaces 
traditional paper and spreadsheet-based systems 
driving improved efficiency in managing ISO and wider 
compliance activity resulting in proven time and cost-
savings across a business. 

For more information about how Smart Quality can  
help your business, please contact Sara Duff at  
s.duff@smartquality.co.uk or check out their website at 
https://www.smartquality.co.uk.

Gallagher 

PI cover protects construction firms 
against allegations made by clients 
relating to errors in the design 
or the construction of a project 
– covering their legal defence 
costs and any damages awarded. 
However, since 2018, premiums 
and excesses for PI insurance have 
soared. 

One contributing factor is cover 
restrictions being imposed by 
insurers around fire risks, following 
the Grenfell Tower fire in 2017. 
Insurers have become concerned 
over their exposure to high-value 
cladding related claims, with new 
policy exclusions introduced - 
from those involving combustible 

aluminium cladding materials, 
through to claims arising from a 
failure to meet the applicable fire 
regulations. 

Another driver has been the 
increase in PI claims, due to more 
large-scale and complex projects 
which carry higher risk. As a result 
of increasing claims settlements, 
insurers are more likely to offer 
lower value cover against claims. 

Insolvencies have also exacerbated 
the issue, following the financial 
collapse of Carillion in January 2018, 
which had debts of up to £1.5bn, 
partly due to taking on too many 
risky contracts. 

Supply chains were subsequently 
impacted, making insurers nervous 

about construction firms’ financial 
resilience. 

Many insurers have responded by 
pulling out of the market, or by 
introducing higher premiums and 
applying restrictive language to 
policy terms and conditions. 

While PI market conditions are 
challenging, it is more important 
than ever that Somerset 
construction firms work with an 
insurance broker who understands 
the sector and their business, to 
ensure they get the best deal on 
their cover. Phil Wilson
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Online sector focus: 
charities

This sector specific event will 
give those in the charity sector 
the opportunity to come together in a closed forum 
to discuss current issues and trends. We will hear 
from Jacqui Lazare, a Senior Associate Solicitor, with 
Clarke Willmott who specialises in lifetime planning 
and advises charities on a range for issues and Kelly 
Hall from Somerset Community Foundation who is 
passionate about helping charities and their staff to 
develop, grow and fill their potential. 
 
Time:  10am - 11am 
Cost:  no charge for members

Tuesday 

24 
August  

17
MEMBERS AREA

*Prices are plus VAT unless otherwise stated

Please note due to high demand, some of these  
events may be fully booked by the time of printing. 

Please note that all non-members are entitled to attend a 
maximum of two Chamber events. Should you wish to attend 
further events, you will be required to become a Somerset 
Chamber member.

 
Training workshop:  
bid and tender writing

Curtis Bartlett, of Bartlett Bid 
Management, will deliver this 
workshop at the 1875 Club room at the Cooper 
Associates County Ground, in Taunton – the Chamber’s 
first ‘in-person’ workshop this year! Curtis will give 
delegates the skills needed to fully understand tender 
instructions and choose the right bid opportunities. Plus 
give insight into documentation, marking criteria, the 
five-step bid management process, market research, 
content planning and bid writing techniques. 
 
Time:  9.30am and 1.30pm 
Cost:  £49.50 plus VAT to include  
 lunch and refreshments

Monday 

23 
August  

 
Annual Bank of 
England Update 

Join Somerset Chamber and the 
Bank of England at the Cooper 
Associates County Ground, in Taunton, for the annual 
business update with Malindi Myers, the bank’s Agent 
for the South West. She will give an insight into the 
economy, highlighting key drivers and possible impacts 
for the future. Sponsored by Handelsbanken, there will 
also be the chance to network over breakfast! 
 
Time:  8.30am – 10am 
Cost:  £24.50 plus VAT  
 to include a full English  
 breakfast, tea and coffee

Wednesday 

8 
September  

 
Online sector focus: 
recruitment

Somerset Chamber is aware of the 
recruitment problems and issues 
across all sectors at the moment, whether it’s not 
enough candidates, too many candidates but not 
for the right jobs, or not enough of the right jobs. 
Join Neil Carberry, CEO of the Recruitment and 
Employment Confederation (REC) for this closed 
forum, which is specifically for businesses operating 
within the recruitment sector. 
 
Time:  10am – 11.15am 
Cost:  no charge for members

Wednesday 

25 
August  

 
Ladies’ Afternoon 
Networking

Join Somerset businesswomen for 
an afternoon of online networking 
sponsored by Barclays UK. We will be joined by 
Kirstie Mackey OBE, Managing Director of Citizenship 
and Consumer Affairs, who also spearheads LifeSkills 
which was set up by Barclays UK to bring together 
teachers, businesses, young people and others to help 
combat youth unemployment. 
 
Time:  2pm – 3.30pm 
Cost:  no charge for members,  
 £10 plus VAT non-members

Wednesday 

11 
August  

Sponsored by 

 
Online workshop: 
preventing bullying 
and harassment in  
the workplace

This interactive session with Hannah Palmer, Lead 
Training Facilitator with charity Stand Against Violence 
(SAV), will help give delegates the confidence and 
skills to call out abuse and help support victims. 
Hannah is an experienced facilitator and qualified 
trainer and will be sharing her knowledge and skills in 
an inspiring and energetic way! 
 
Time:  9.30am – 12.30pm 
Cost:  £17.50 plus VAT for  
 members and non-members

Tuesday 

17 
August 

Sponsored by

CF Associates Ltd

CF Associates Ltd, in association 
with HPC Ltd and Proc Group, 
provide commercial and 
project management services 
to construction organisations, 
including:

• Contractual advice.

• Quantity surveying

• Pre-construction planning 
management

• Project controls

• Project management office

• Quantum

• Forensic schedule delay analysis

• Alternative dispute resolution

Our highly-skilled, professionally-
qualified consultants provide 

unbiased and focused advice. Our 
aim is to avoid disputes by proactive 
intervention.

Our experts have a wide range of 
experience on standard JCT, NEC, 
FIDIC & IchemE, as well as bespoke 
contracts. They are experienced 
forensic schedule delay analysts 
and quantum experts and several 
routinely act as adjudicators, 
arbitrators, expert determiners and 
mediators. This knowledge provides 
us with an insight into how evidence 
needs to be presented to satisfy a 
project’s contractual requirements 
and successfully deliver results time 
after time. 

We have provided contractors and 
sub-contractors fully resourced 
and structured programmes, 
managed early warnings, change 
and compensation events, identified 
relevant events and relevant matters 

and we ensure the correct notices 
are in place, within the required 
time. 

Our experts routinely prepare 
contractual claims and, if need be, 
assist with escalation of disputes 
to senior manager level and are on 
hand to guide our client’s through 
alternative dispute resolution (ADR) 
or in litigation should all other 
alternative routes fail. 

Please visit our website  
www.cf-associates.co.uk or contact 
Colin Featherstone on 01803 690275 
or email at colin@cf-associates.co.uk 
should you require an initial free 
one hour consultation regarding a 
particular project or an independent 
appraisal.

BlackOak

BlackOak was born out of 
desperation and necessity. The 
owner George Bannister founded 
Blackdown Shepherd Huts with his 
cousin William in 2011. In 2015 he 
sold his share to follow his passion 
of renovating and restoring period 
property

After a bit of time out travelling he 
purchased a dilapidated cottage in 
the Blackdown Hills nr Churchinford. 
The concept was simple, renovate 
over a year and then sell for a large 
profit – sadly the reality was far 
from this

Six weeks in, the anxiety he 
felt, knowing the budget was 
disappearing faster he could keep 
up with – the need to fund the build 

was the birthplace of BlackOak

The team first converted an old 
abandoned chicken house, this 
was run as an Airbnb to help with 
spiralling costs. A number of high-end 
renovation projects were completed 
for clients along the way but after 
three years the main house was also 
finished. This is now run as a luxury 
holiday let sleeping 10 + people.

A friend suggested the company 
entered the very prestigious “Daily 
Telegraph Home of the Year Award” 
where the two properties walked 
away with the 2020 renovation of 
the year: “This was testament to all 
the hard work by the amazing team 
of people involved,” said George.

What was different about the 
project was that George decided 
to document the whole process 

(tears and all) by 
doing a weekly 
video diary. 
This proved to 
gain a very loyal 
following and is 
now a fantastic reference point for 
potential clients and can be found 
on YouTube.

BlackOak’s primary focus is on 
a high level of quality work and 
attention to detail. Details can be 
found at www.BlackOak.Ltd.

Sponsored by 

Sponsored by 

Sponsored by
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CHAMBER NEWS

Somerset Chamber welcomes trio of new Business 
Partners and two new Associate Business Partners

Insurance specialist Higos Insurance 
Services, leading provider of workspace 
management, economic development 
solutions and business support 
Enterprise South West and top further 
education provider Bridgwater & 
Taunton College (B&TC) have all 
joined Somerset Chamber as Business 
Partners.

Both the college and Higos Insurance 
Services have been long-standing 
Chamber members, while Enterprise 
South West (ESW) is part of the TDA 
Group, which has also been a Chamber 
member for many years and sponsor 
of the Somerset Business Awards.

Nuffield Health and GWR have both 
joined as Associate Business Partners. 
Nuffield is the UK’s largest healthcare 
charity with hospitals and gyms and 
a host of other services, while GWR is 
part of FirstGroup and provides 9,000 
rail services each week. 

Matt Tudor, Director of Commercial 
Development, Strategy & Partnership 

at B&TC, said: “These are hugely 
exciting times for Somerset, with 
major infrastructure projects bringing 
investment, growth and opportunity. 
Bridgwater & Taunton College sees 
its partnership with the Somerset 
Chamber of Commerce and its 
business base as absolutely crucial in 
ensuring that the community we serve 
is well-placed to derive maximum 
benefit, with young people at the very 
top of our agenda. 

“Only by working with the Chamber 
and employers can we ‘unlock’ the 
employment, training and work 
experience opportunities that are 
vital if we are to help young people 
enhance their labour market status 
and career progression.”

Ges Green, of ESW, said: “ESW are 
proud to become a Business Partner 
of Somerset Chamber of Commerce 
and believe that enhancing our 
relationship will bring benefits to both 
parties. We are looking forward to 

working with the Chamber and other 
business partners for the benefit of the 
Somerset Business Community.”

Alan Clarke, Regional Branch Manager 
for Higos, added: “We are delighted 
to become a Business Partner of the 
Somerset Chamber and value the 
work and support they provide to our 
business and other members. 

“Higos was born in the heart of 
Somerset and it continues to thrive 
and support many individuals and 
businesses in the area. I am personally 
looking forward to working with the 
Chamber and I hope to provide a 
positive contribution wherever I can.”

Alistair Tudor, Somerset Chamber 
Operations Manager, said he was 
looking forward to further building 
on existing relationships with the 
new partners: “It’s great to be able to 
welcome such a broad spectrum of 
new partners, meaning we are able 
to support both businesses and the 
education system in Somerset.”
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Call for local business 
support as Somerset TalentEd 
Academies return

Following a record breaking 2020 season – achieving live 
viewing figures of 27,000, the Somerset TalentEd Academies 
are returning for the next academic year and local businesses 
are being invited to take part.

With COVID restrictions eased, this year’s TalentEd 
Academies will combine the best of digital and in-person 
interactions.

Each TalentEd Academy will begin with an ‘Industry Insight’ 

broadcast and quiz 
accessible to all students. 
Those who would like 
to know more about the 
featured industry will then 
be invited to an online 

‘Audience with’ an employer from that sector – followed by a 
work related task. A smaller group of students who perform 
well in this task will be invited to ‘Meet the employer’ on site 
to gain a deeper understanding of the industry.

Somerset Education Business Partnership is inviting 
Somerset employers to take part in the TalentEd Academies 
to develop Somerset’s future workforce. The three stage 
approach allows businesses to simply contribute a video to 
the Industry Insight or for those who want to go further to 
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join ‘an audience with’ or host a ‘meet the employer’. 

Taking part in the TalentEd Academies provides a great 
platform to showcase your business to young people and 
to help them prepare for the workplace. This is an excellent 
opportunity to raise awareness of business brands among 
young people – and to develop a talent pipeline to meet 
future skills needs.

To find out how you can take part contact:  
andrew.hanson@somerset-ebp.co.uk; 07912 264531 or 

Imelda.leetch@somerset-ebp.co.uk; 07519 124546  
at the Somerset Education Business Partnership.

The British Chambers of Commerce 
South West (BCCSW) is seeing issues 
for businesses trying to recruit at all 
skill levels. From the highly skilled 
manual and technical roles, where two 
thirds are experiencing difficulties 
finding the right staff, to the 
professional and managerial personnel 
that over half of services-based firms 
are struggling to hire. The problems 
pervade further down, with almost a 
third of businesses having difficulties 
filling semi or unskilled positions.

While there is no easy fix to the variety 
of issues the region’s labour market 
is struggling with, BCCSW warns that 
real solutions are required to address 
both the current and long-term 
shortages of talent and people that 
businesses need to grow out of the 
recession.

Short-term interventions such as 
improving the operational delivery 
of the Government’s much hyped 
‘Kickstart’ programme; a review of the 
visa system - especially the earnings 
thresholds for bringing back workers 
from overseas in the near term with 
the skills that businesses need; and 
considering changes to the Universal 
Credit requirement to be looking for 
work (which was suspended early 
on in the pandemic) could all play a 
part at least for the lower skilled or 
seasonal roles across the South West.

The longer-term skills agenda is also 
key. Businesses are calling for the 
government to set up and properly 
communicate a comprehensive 
and mature roadmap to upskill our 
residents and communities to adapt 
to the long-term employment needs 

of our economy. The Government’s 
Skills and Post 16 Education Bill will 
have an important role, as will the 
announcement of the Local Skills 
Improvement Plans (LSIPs).

Alistair Tudor, Operations Manager at 
Somerset Chamber of Commerce, said: 
“The sudden resurgence of business 
activity has meant that businesses 
who need to recruit are confronted by 
a tight labour market, especially for 
skilled staff.

“The double impact of Brexit and 
COVID-19 has had major impacts on 
the location and availability of the 
workforce in the South West, with a 
falling but still significant proportion 
of our residents on either furlough or 
Universal Credit.

“We cannot let the talent and potential 
of our communities go to waste, or for 
that matter put at risk our economic 
recovery, due to tricky but ultimately 
solvable labour market challenges.”

Somerset Chamber member, Marston 
Foods, is based near Frome and makes 
high-quality frozen desserts. The 
company said recruitment difficulties 
were already pushing up prices across 
the entire supply chain and urgent 
short-term action was needed to allow 
more skilled workers into the UK.

Leona McDonald, Marston Foods’ 
Commercial Director, said: “As a high-
end food manufacturer, we require 
workers with some level of skill to 
make our desserts. It takes time and 
money to train people to the standards 
that we require, and so once we have 
people we like to keep them, but we 
have lost a lot of our loyal European 

workforce and there seems to be very 
few local people to train. 

“We live in a disparately populated 
area, with low unemployment and a 
rather lapse public transport system. 
There are applicants, but due to the 
remit with regards to benefit claims, 
a majority never take the application 
process any further and so we waste 
time chasing and calling to no avail. 
Offering higher pay and other benefits 
- which we are doing - is only part of 
the solution to a much wider issue.

“The shortage is already causing price 
increases and shortages across the 
whole supply chain making this is 
everyone’s problem. Pretty soon, if 
nothing is done, consumers will not 
be able to get what they need, like 
or want and if they do, the price is 
going to have to increase as suppliers 
such as ourselves cannot keep being 
squeezed and still survive. 

“We need some short-term action for 
example, an extension to the T5 skilled 
workers list to include manufacturing, 
and a plan to enable labour availability 
for the short, medium and long term, 
not just the long via the long-term plans 
such as the apprenticeship scheme.

“In summary we have jobs here in 
Frome. If you want to work, come 
to work. We offer competitive rates 
of pay, a fun environment and a real 
sense of pride in what we do.”

Economic recovery in South West held back by 
skills shortages and recruitment difficulties



Blackoak
Construction
Our passion and expertise lie in developing, 
redeveloping, updating, extending and renovating 
period properties. Our purpose is to achieve results 
beyond your expectations, creating the result you may 
have believed impossible.

George Bannister, 07880 828800
info@blackoak.ltd, www.blackoak.ltd

New Members
Welcome to our newest members of the Somerset Chamber.

Marston Foods Ltd
Manufacturing / Food and Drink
We’ve been busily creating and making delicious 
desserts for the nations favourite retailers under their 
own private labels since 2010. We specialise in tarts, 
panna cotta, cheesecakes, fancy Christmas mousses and 
make a legendary cookie dough pie or two too.

Leona McDonald, 01373 466765
enquiries@marstonfoods.co.uk 
www.marstonfoods.co.uk

Be Astute Ltd
Business Advice
We help our clients grow their businesses – through 
a combination of training, coaching and consultancy 
we help to increase sales, improve processes, improve 
decision making and hire great staff. 

Julia Stock, 01373 837331
julia@be-astute.co.uk, https://www.be-astute.co.uk

Hafren Ousque Associates
Tax consultancy in R&D, energy and cost reduction  
for all sectors
Simon Shuker - award-winning innovator, leader in 
renewables, energy, sustainability, diversification and 
growth, can help you reclaim tax currently left on the 
table for HMRC, show where your energy is costing too 
much, even remove blockers on growth or diversification.

Simon Shuker, 01970 561011
simon@hafrenousque.com, www.hafrenousque.co.uk

Cerberus Consultancy
Security, Risk and Investigations
We provide professional services, advice, and support in 
our specialist fields of security, risk and investigations. 
Our consultants are specialists within the industry, 
adapt in dealing with a broad range of clients, including 
diplomatic, oil and gas and legal sectors.

Chris Jolley, 01823 740071
info@cerberus-consultancy.com 
www.cerberus-consultancy.com

The Third Space Coaching
Coaching and Action Learning
I help women in leadership roles to access a sustainable 
power. One that connects them to meaning and 
purpose, gives room for family and relationships while 
being the best leader they can be. A true authentic 
expression of herself.

Laura Ridout, 07738565838
thethirdspace4change@gmail.com 
www.lauraridout.co.uk

Great Western Railway
Transport
GWR provides over 9,000 rail services every week 
calling at 277 stations across South Wales, the West 
Country, the Cotswolds and large parts of Southern 
England. GWR employs over 6,700 people and is a 
FirstGroup company.

Jane Jones, 07525 275485
jane.jones@gwr.com, www.gwr.com

Stephens Scown LLP
Law firm
Based in the South West but with clients across the 
UK, we bring the best professional legal expertise to 
our clients. Chambers describes us as a ‘dominant 
force’ in the marketplace, and we feature in The Lawyer 
magazine’s top 200.

Stephen Wray, 01392 210700
enquiries@stephens-scown.co.uk 
www.stephens-scown.co.uk 

Sansum Solutions Group Limited
Commercial contract cleaning, caretaking and facilities 
management solutions
Sansum Solutions Group, is a double award winning 
commercial contract cleaning and caretaking service, 
providing a high specification of cleaning services and 
facilities management solutions across all sectors of 
industry including education, NHS, blue-chip companies, 
car showrooms, manufacturing and offices.

Jennifer Wilson, 01934 708060 ext 205
jennifer.wilson@sansumsolutions.com 
www.sansumsolutions.com
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The British Chambers of Commerce’s Quarterly Recruitment 
Outlook survey for Q2 2021 shows a surge in the proportion 
of firms expecting to grow their workforce in the next three 
months, as well as a notable rise from the previous quarter 
in the proportion who attempted to recruit. However, the 
data also shows the proportion of those who had difficulty in 
finding staff climbed significantly. 

Attempted recruitment during Q2 was up on previous 
quarters, with even sectors which have been harder hit 
during the pandemic, such as hotels and catering, seeing 
rises. 52% of respondents overall attempted to recruit in Q2, 
up from 40% in Q1. 

Some 51% of hotel and catering firms attempted to recruit 
in the quarter, up from only 20% in Q1. The sectors with 
the highest proportion of firms attempting to recruit were 
production & manufacturing at 64% and construction at 
63%, these were up from 50% and 54% respectively in the 
previous quarter. 

Of those attempting to recruit, the percentage of firms 
facing recruitment difficulties rose sharply for the second 
consecutive quarter – to 70%, up from 63% in Q1, itself 
a steep rise from 53% in Q4 2020. The sector with the 
highest proportion of firms reporting difficulties was 
construction at 82%, followed closely by hotels & catering 
at 76%. Of respondents in production and manufacturing, 
68% reported difficulties in recruitment. Consumer services 
firms were the least likely to report difficulties but even in 
that sector the proportion facing issues was 61%. 

 Of the firms facing difficulties, the types of roles they 
struggled to fill, varied by sector. High proportions of 
respondents from construction and production and 
manufacturing firms both expressed difficulty in filling 
skilled technical roles, 65% and 62% respectively. However, 
42% of production & manufacturing respondents also 
expressed difficulty filling un-skilled roles, while 53% of 
construction firms said the same of managerial roles. 

Among retail firms, 43% cited issues with skilled roles, 
39% with managerial jobs and 35% with un-skilled roles. 
For professional services and marketing & media firms the 
difficulties were overwhelmingly with managerial roles, 
cited by 69% and 60% respectively. 

Some 38% of businesses surveyed said they expected to 
grow their workforce in the next 3 months, an 11-point rise 
from the previous quarter. 57% expected their workforce to 
remain the same size and only 5% expected a decrease, a 
drop from 9% in Q1.

Jane Gratton, Head of People Policy at the British 
Chambers of Commerce, said: “As firms are released from 
lockdown restrictions, the skills and labour shortages they 
experienced before the pandemic are once again starting 
to bite.  The encouraging increase in job creation across the 
manufacturing and services sectors is being held back by 
recruitment difficulties at all skill levels, jeopardising growth 
and productivity.  

“Whether people have found work in a different sector, 
changed their working patterns, or left the UK during the 
recession, firms are now struggling to find the people they 
need.  It’s vital that business, Government and the skills 
system work together to find solutions.”

70% of firms facing difficulty finding staff as 
workforce growth expectations surge

CHAMBER NEWS

BUILD YOUR  
CAREER  

IN ACCOUNTANCY  
AT HUISH

As ACCA’s only Gold Approved Learning partner in Somerset, 

Richard Huish College has a long-standing  

reputation for helping individuals to build careers in Accountancy. 

Whether you are looking to start your first AAT qualification 

or progress onto an ACCA qualification and gain a management 

position, our experienced tutors can help you. Our pass rates 

regularly exceed national averages and with a variety of delivery 

options available (distance learning, twilight classes and day 

release) you can learn in your preferred way.

For more information about careers in Accountancy contact 

Martin Green at marting@richuish.ac.uk

Richard Huish College, South Road, Taunton, TA1 3DZ  |  01823 320800  |  www.huish.ac.uk

RICHARD HUISH COLLEGE
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Latest Member-to-Member Offers
As a member of Somerset Chamber why not take advantage of our great range of member to member offers?  
If you have an offer you would like to add to our list, visit www.somersetchamber.co.uk/membership

Just Imagine Ltd

Free first hour business 
transformation meeting 

Finger on the Pulse

Save £1,000  
on QuickPulse

FREE
FIRST HOUR

SAVE
MONEY

Cossington Park

10-15% off executive  
meetings and retreats

Nest

50% discount on  
first month’s rent with  

12-month lease

10%-15%
DISCOUNT

50%
DISCOUNT

Smart Quality Services 

10% discount on ISO 9001 
standard consultancy

10%
DISCOUNT
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The benefits of hiring through the  
Kickstart Scheme 
Scores of young people have already been given placements 
via the Government’s Kickstart Scheme and Somerset 
Chamber of Commerce. The Chamber is an acting as 
an official gateway for the scheme, working with the 
Department for Works and Pensions, which is overseeing  
the scheme.

Kickstart helps companies cover the cost of employing a 16 
to 24-year-old for six months, for 25 hours a week, with no 
cost to the business. Government pays 100% of the National 
Minimum Wage for those 25 hours, plus National Insurance 

contributions pension contributions. Employers can increase 
the hours worked each week, but at their own cost.

Employers also receive a £1,500 set-up grant for the 
placement to cover the cost of training, equipment or even 
travel.

Here, two successful Kickstart Scheme employers discuss the 
many benefits of taking part.

More information is available on the Somerset Chamber 
website www.somerset-chamber.co.uk or by  
contacting our Kickstart co-ordinator  
Jenn Chidley-Sanders on 07872 063039 or emailing  
jenn.c.sanders@somerset-chamber.co.uk.
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So excited for the future  
with my Kickstarters

A trio of Kickstarters are working at PURE Interiors, in 
Frome, with a fourth position in the pipeline. 

Founded by Lois Griffin, PURE Interiors is essentially a 
local interiors business, selling designer interior goods 
at affordable prices. However, Lois buys and then sells 
returns, ex-stock, ex-display at knockdown prices to 
minimise and prevent waste.

“Many of my friends have said, oh so you are like TK 
Maxx? Yes, we are, but way cooler. We also donate goods 
to local community projects and charities and one of our 
lovely Kickstarters, Dina Chehrazi, will be setting to work 
on that straight away,” Lois said.

Lois’ Kickstarters work as a graphic designer, business 
operations assistant (now assistant manager) and a 
creative content and community engagement manager. 
A fourth post of a studio assistant is being planned.

“I had considered apprenticeship schemes but it did 
seem rather complicated and confusing. The Kickstarter 
seemed a lot more straightforward. Plus, it was created 
specifically to assist young people finding work as 
a result of the pandemic that appealed, as it was 
something that worried me. 

“I am very passionate about introducing young people to 
get interested in enterprise and business and reach their 
potential. I also have an 18-year-old son at university myself, 
so I guess it pulled on my heart strings a bit too!” Lois said.

Her Kickstarters are Jake Marshall, who is from Frome, 
and is putting his love of graphic design to good use 
after studying art and design at Bath College and 
Plymouth College. Hollie Bishop is also from Frome and 
wants to be a manager, while Dina hails from London.

Lois added: “The standard of the applications we received 
was extremely high but it still did not prepare me for the 
determination, ability and, quite frankly fun, that these 
wonderful young people have brought to PURE.”

Kickstart has been  
transformative for my business

“As an experience it has been transformative, not only for 
the business, but for all of the Kickstarters,” said Drew 
Gardner, CEO of Gardner Creative, an immersive e-learning 
agency based in Frome.

Drew has created five Kickstart positions over the last six 
months – including sales and marketing, head of social 
engagement, head of marketing, module developer and 
product specialist.

“I chose the Kickstart scheme rather than apprenticeships 
due to the fact it’s a more dynamic way to engage with 
individuals.

“It has changed the course of my professional life and 
I believe other companies should get involved with the 
scheme as it benefits both company and employee. 

“Having the opportunity to hire Kickstarters allows me to 
expand my small business and give young people amazing 
opportunities and develop skills which are transferable to 
other companies,” Drew added.

His Kickstarters are Toby Baudains-Bourne, who was raised in 
Frome and studied music technology at Bath. Due to his hard 
work and dedication to the company, Toby has been offered 
a permanent position at the end of the Kickstart scheme.

“The kickstart scheme has helped me grow into a more 
confident, professional individual. In a small amount of 
time I have gained an exceptional number of skills, which 
has lead me to gain a permanent role within the company,” 
Toby said.

Charlie Sloan previously worked as a software developer 
and a local music shop, while Scarlett Edwards was born 
in Frome and her previous jobs have included digital 
marketing assistant, retail assistant and working in a bar. 

Brecon Smith was born in Bath and studied at Frome 
College and Wiltshire College, while Ottawa Goodman was 
born and raised in Frome. Her previous roles have included 
PR assistant, support worker and optical assistant.

Did you know that having an inadequate or DIY will might put your loved ones’ 
inheritance at risk? Many people are not aware of the high-level of protection a good 

will can provide, how much money and stress it could save their loved ones, or how to 
start the process of making one.

Which Will? has been designed to help you explore what you need to think about when 
making a will. It will introduce you to our will product that we believe best suits your needs 

and tell you how much it will cost. And when you’re ready, we invite you to a free, no obligation 
consultation with one of our specialists to ensure you have the best protection in place for your 

loved ones.

Find your will at clarkewillmott.com/whichwill

clarkewillmott.com

Clarke Willmott LLP is a limited liability partnership registered in England and Wales with registration number OC344818. Authorised and regulated by the Solicitors Regulation Authority (SRA number 510689).

Great service... Great people...

A will is  
a complex 

product
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Ailani Associates 

Business improvement  
methods overview

BUSINESS
OVERVIEW
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HINKLEY UPDATE

Access to natural environments 
and wildlife is well documented 
as having positive benefits for 
people’s health and wellbeing 
and never has this been more 
important than during the past 15 
months. The Hinkley Point C (HPC) 
Community Fund, managed by 
Somerset Community Foundation, 
is committed to improving the 
environment as a catalyst for 
change in people’s lives in the 
communities impacted by the 
construction project. 

Over £167,000 has been awarded 
to environmental projects from the 
HPC Community Fund since 2017, 
which builds on over £370,000 that 
was previously awarded from the 
Community Impact Mitigation Fund, 
both of which are funded by EDF. 
Environmental projects supported 
by the Fund range from building bat 
boxes to redeveloping park land, 

enriching many local people’s lives 
and their communities. 

Val Bishop, Programmes Director at 
Somerset Community Foundation 
said: “Most people have appreciated 
their local environment far more 
over the last year and we’ve seen 
how spending time outside has 
benefitted our mental health and 
overall wellbeing. 

We’re delighted that we have been 
able to award these grants, which 
have helped bring people together 
and provided the space and facilities 
that communities have needed 
during the coronavirus pandemic.”

Andrew Cockcroft, Senior 
Community Relations Manager at 
Hinkley Point C, said: “This support 
to community-based environmental 
initiatives is particularly important to 
us at Hinkley Point C. It is wonderful 
to see the Fund helping to protect 

our local habitats and green spaces 
whilst supporting local people to 
access them.”

The HPC Community Fund has been 
awarding grants in Somerset since 
2017. To date it has awarded over 
£4.5 million in grants to community 
organisations, ranging from £200 to 
£370,000. 

The HPC Community Fund supports 
many groups and organisations’ 
projects to increase opportunity 
and improve the quality of life and 
wellbeing in communities most 
affected by the construction of 
Hinkley Point C, reaching smaller 
‘grassroots’ charities as well as 
larger organisations. 

If you run a local community  
project in the area, please visit: 
www.hpcfunds.co.uk or call  
01749 344949 to find out  
more about how to apply. 
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A huge range of companies are 
involved in the construction of 
Hinkley Point C, helping EDF to 
build the first in a new generation of 
nuclear power stations. But all these 
firms need support, too, and this is 
where Somerset-based SDS Limited 
(Southwest Digital Systems Limited) 
comes in.

SDS Limited has built up an 
enviable reputation as a reliable and 
professional supplier of premium office 
equipment.

Its principal supplier is the Konica 
Minolta brand – and SDS Limited is 
Konica Minolta’s only Elite Partner in 
the South West. 

Nigel Gass, Director of SDS Limited, 
said: “We supply photocopiers, laser 
printers and document scanners 
alongside wide format printers up to 
A0. All servicing and support is carried 
out by our own manufacturer-trained 
engineers from our office in Edington 
just outside of Bridgwater. 

“Our sales process involves personal 
account management to ensure your 
solution is delivered as promised. 
We also supply print management 
software PaperCut and Scan workflow 
applications for invoice approval 
and electronic document storage 
and retrieval systems which ensure 
productive and efficient control of 
your information.

“We have built up an enviable 
reputation of providing a service that is 
unparalleled in our sector.”

As part of the HPC project, SDS 
Limited is working with key Tier 
1 contractors including Somerset 
Passenger Solutions, HOST Somerset 
Ltd and Somerset Larder.

The company helps them with all their 
copy, print and scan requirements, 
alongside implementing a print 
management solution to control 
volumes and eliminate waste.

They work with Somerset Passenger 
Solutions at three sites - Junction 
24, Mallard Court and the HPC 
site itself, HOST is supported at 

SDS helping to support the teams 
behind Hinkley Point C

HINKLEY UPDATE

New centre ensures 
welding excellence 

Welding is vital to meeting the needs 
of Hinkley Point C and other nuclear 
new build projects like it, and it’s 
crucial to the long-term success of 
the UK’s engineering sector.

However, it’s a skill that’s in decline. 
That’s why the project has worked 
with local partners to fund and create 
a new Welding Centre of Excellence 
at Bridgwater & Taunton College.

The centre is one of a trio – which 
includes the Electrical Centre of 
Excellence and the Mechanical Centre 
of Excellence – opening in Bridgwater 
this year to support the project. 
Hinkley Point C has committed 
£6 million to support these three 
facilities.

The Welding Centre of Excellence 
doesn’t just train the welders of 
the future, creating even more 
opportunities for local people in the 
process. It also conducts competency 
assessments. This makes sure that 
the work completed is right first time 
and gives the project somewhere to 
create mock-ups and conduct test 
welds too.

Jamie White, Nuclear Skills Alliance 
Construction Skills Capability 
Lead, said: “Welding is critical to 
the integrity of the infrastructure 
surrounding the guts of a nuclear 
reactor. We need to get it right and 
maintain that quality for the 60 years 
of the power station’s life.

“During construction, a sizeable 
welding workforce will come through 
the site. The consequences of having 
to rework welds can be significant in 
terms of both the cost of the reworks 
but also in delays to construction. 
This is why having dedicated training 
facilities is so important.”

Jamie added: “Hinkley Point C’s 
investment in these facilities will 
open up fresh opportunities for local 
people to work on the project and 
leave a lasting legacy for the region.”

Bylor Fabricator Ross Pollard was 
among the first people to put the 
Welding Centre of Excellence through 
its paces.

Ross, who is from Taunton and has 
worked at Hinkley Point C for more 
than two years, used the centre earlier 
this year to take his Engineering 
Construction Industry Training Board 
(ECITB) welder competence test.

He said: “The centre has great 
equipment and the tutor was very 
helpful and knowledgeable.

Being able to train to a certified 
standard at a local centre is a real 
bonus. It means that local people can 
gain qualifications without having to 
factor in additional travel.

“Certification will open up the 
opportunity for more people to apply 
for a wider range of roles at Hinkley 
Point C and help them to transfer 
their skills to other sites and projects 
should they wish to.

“What’s great about working at 
Hinkley Point C is the variety of 
work. I get to work on large-scale, 
interesting fabrication projects I 
wouldn’t see if I worked for a smaller 
firm. Working here has also allowed 
me to complete lots of training which 
is relevant to my current position and 
will add to my portfolio.”

Taken from EDF’s  

Plugged-In magazine

HPC Community Fund supports 
environmental projects in Somerset

both its Sedgemoor and Hinkley 
accommodation campuses and 
Somerset Larder, which is based in 
North Petherton, works with SDS 
Limited across all its sites, including 
HPC.

Nigel and his team worked with the 
Hinkley Supply Chain to maximise the 
company’s chances of securing work 
at HPC.

They were advised how to register on 
the Hinkley Supply Chain portal and 
what information to include to appeal 

to potential clients.

“We have attended many seminars and 
events to meet new contacts and build 
relationships with existing ones,” Nigel 
said.

He added: “I can’t think of any reason 
why a company wouldn’t want to 
be involved with the Hinkley Supply 
Chain. It has benefitted us by gaining 
contracts with great local organisations 
who really value the levels of service 
we provide.

“There is a genuine willingness  
to try and support local business  
and that is very refreshing for a  
project of this scale.”

As for Hinkley Point C and the 
opportunities that has brought to 
companies of all sizes across Somerset, 
the wider South West and South Wales, 
Nigel said: “The opportunity to work 
with the businesses that we support 
is exciting, however, not all larger 
organisations understand the value that 
a local service provider can deliver.

“I can honestly say that this hasn’t 
been the case with the contracts we 
have gained; these have all recently 
been renewed which shows the 
continued support for local business. 
We are extremely proud of our 
association with HPC.”

More information about SDS Limited can 
be found online at www.sdsltd.uk.com.



Hippychick takes to the road with C & D South West

Julia Minchin, Founder and Managing Director of Hippychick, 
a £3 million turnover baby and toddler business based in 
Bridgwater is always keen to raise the company profile locally. 
So she teamed up with Chard-based C & D South West to 
brand one of their fleet with Hippychick’s distinctive livery.

C&D South West is a third-generation family owned logistics 
company providing distribution to clients for over 30 years. 
The dual-branded SDC (Single Deck Trailer) was unveiled at 
Hippychick’s HQ on Robert’s Drive in the presence of three of 
Hippychick’s key Wheelybugs personnel!

Hippychick has been in 
business in Somerset for 21 
years and although having 
a strong and highly respected national reputation is less well 
known amongst the local community.

“The pandemic has taught us how important community is, 
which is one of the reasons why we decided to team up with 
fellow Somerset business, C & D South West. 

“Throughout the pandemic, C & D stepped up to the plate from 
day one of lockdown, as keyworkers they ensured that our 
orders were not just delivered, but on time too. 

“We have also made it our business to forge relationships and 
support many other Somerset businesses and concerns from 
charities to local schools to food banks,” said Julia.

Lorna Hammond, Managing Director at C & D South West said: 
“It’s fantastic to have been working with Julia for over five 
years now and having Hippychick on board and is a great joint 
marketing opportunity. 

“For us, it is great to be able to align with such a quality brand, 
and to be able to adorn one of our vehicles with such eye-
catching livery. 

“For Hippychick, we are confident that our transport will 
help them to get their message out to the public via Britain’s 
extensive road network, a new route to market for them but 
very much our area of expertise.”
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Building work on the Rutherford 
Diagnostics Centre, in Taunton, is 
progressing well ahead of its planned 
opening at the end of September this 
year. 

The centre is the result of an 
innovative partnership between 
Somerset NHS Foundation Trust and 
Rutherford Diagnostics Limited, a 
subsidiary of Rutherford Health Plc, 
to provide diagnostics services to the 
population of Somerset. Rutherford 
will provide those diagnostics services 
from the disused Zenith Fire Control 
Centre, in Taunton. The centre will be 
the first of its kind in England. 

The contract, for five years with an 
option to renew for a further five years, 
will support the trust to deliver real 

improvements to patients in Somerset. 
In addition, to providing services to NHS 
patients, the centre will be available to 
private medical insurance and self-pay 
patients in the South West.

Mike Moran, CEO of Rutherford Health, 
said: “This agreement demonstrates the 
tremendous potential of collaboration 
between the independent and public 
sectors. This partnership is also very 
timely. The need for faster, more 
efficient diagnostics services was 
identified as a priority in the NHS 
10-year plan and that was prior to the 
COVID-19 pandemic and the knock-on 
effect it is going to have on services 
for some time to come. We hope that 
this partnership will act as a catalyst to 
transform diagnostic services in the UK.”

Rutherford Diagnostics Centre makes progress

Simply Sig partners Sarah 
Berry and Lorrie Kelly were 
thrilled to be awarded ‘New Marketing Agency of the Year’ at 
the 2020/21 South West England Prestige awards.

The Prestige Awards celebrate small and medium-sized 
enterprises consisting of localised businesses and sole 
traders that have thrived in their highly competitive 
community and have proven their success.

Over the past year 4,104 nominations were received by the 
awards team at Prestige Awards by industry experts, readers, 
and satisfied customers. 

Winners were chosen on their marketing and branding, 
business growth methods, customer experience, and 
approach to new ideas. 

Sarah said that winning an award had not been one of their 
goals when they set up Simply Sig, but this was the second 
time they have been recognised in the first year of being in 
business and they are both truly humbled.

Awards Judge, Andrew White, commented: “All winners 
demonstrated a strong presence in showing motivation and 
drive within their industry. We are keen to see how they will 
continue to succeed in the future.

“‘It has been heart-warming to see local and independent 
businesses rally together in a tremendous show of 
community spirit.”

Top award for marketing 
agency Simply Sig 

Rutherford Diagnostics Centre Somerset – 

MRI plant room 
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LIMAB UK is celebrating a very 
successful six months, not only 
expanding their highly skilled 
workforce but also recording six-month sales figures, which 
put them on track to achieve their best ever year to date.

The company is a leading distributor of non-contact laser 
and optical measuring systems for industrial applications. 
Their products and services are used by manufacturing 
companies to improve efficiency, reduce manufacturing 
costs and improve quality through measurement testing and 
process control. 

Now, despite the COVID-19 pandemic, they have taken on 
another two members of staff and have already beaten their 
2019 annual sales figures with six months to go until the end 
of 2021.

John Lees joined the team as a Service Engineer expanding 
the company’s field-based, after-sales and service offering, 
while Louise Hills joined as an Administration Assistant to 
provide additional support in the Wellington office. 

These appointments have contributed to the success achieved 
by LIMAB UK in 2021 and Managing Director, John Miller, 
couldn’t be happier: “I am absolutely delighted with what the 
team have achieved this year. Everyone has pulled together, 
worked hard and remained positive in the face of adversity.

“We have managed to smash all previous sales records, with 
figures recorded for June being the highest ever for a single 
month, while also beating our highest ever annual sales figures!”

Amazing achievements for local 
company despite COVID-19 challenges
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Agency wins CIPR Mark of Excellence for lockdown campaign

One of Somerset’s leading creative 
agencies, ORCHID, is celebrating being 
awarded a ‘Mark of Excellence’ at this 
year’s Chartered Institute of Public 
Relations (CIPR) Excellence awards. 
The industry awards recognise the 
phenomenal work of PR practitioners 
around the globe during the pandemic 
as communicators supported senior 
leaders to steer a crisis response like 
no other.

With its HQ in Jersey, and studios 
in Frome and Manchester, ORCHID 
created the #wecandothis campaign 
for client Canaccord Genuity Wealth 
Management. The campaign was 
awarded the “Mark of Excellence’ in the 
Employee Engagement category. 

Sam Watts, Managing Director of 
ORCHID said: “In March 2020 the 
Canaccord workforce was displaced 
as Covid-19 took hold. Our campaign, 
which was created and launched within 
two weeks of lockdown, was pivotal in 
engaging and motivating Canaccord’s 
workforce, with a vital focus on positive 

mental and physical health. 

“Triggering unprecedented engagement 
scores and positive feedback in staff 
surveys, we were incredibly proud of the 
impact the campaign had. At ORCHID 
we’re passionate about producing 
communications campaigns that create 
positive change and it’s great to see 
the hard work and dedication by all 
those involved being recognised by the 
prestigious CIPR Excellence Awards.”

The #wecandothis campaign built on 
Canaccord’s strong relationship with 
TeamedUp who support Olympic and 
Paralympic athletes on their journey 
to international competition. With 
many of these athletes stuck at home 
following a cancelled Olympics, it was 
the perfect opportunity to support 
them and rally their skills to help keep 
the Canaccord staff motivated.

Alternating between active content 
and mental health and wellbeing 
insights, the campaign included a 
series of workout and wellbeing videos 
filmed by the athletes, coupled with 

supporting factsheets. The athletes 
learned how to film and edit remotely 
from their kitchens, bedrooms and 
lounges in the process!

Five Olympic athletes recorded their 
“at home workouts” and Olympian 
Lizzie Simmonds filmed talks on 
motivation, goal setting, managing 
stress, teamwork, and resilience. A 
dedicated microsite meant customers, 
family and friends could also access 
the motivational content, too. 

Commenting on ORCHID’s campaign, 
the CIPR Excellence award judges, 
said: “We felt this deserved a merit 
for the positivity and creativity of 
using the Olympians once Tokyo 
2020 was cancelled. The ten-week 
content campaign netted some great 
results and really seemed to give the 
employees an engaging experience.”

To find out more about ORCHID visit 
www.orchid.je or email pippa@orchid.je.

New Partner appointed at Stokes Partners 

Rapid Fire Supplies 
was delighted to 
sponsor the 2021 
Bath Comedy 
Festival which took 
place at the end of 
July. 

The festival hosts 
300 comedians 
across over 170 
events and featured 
some of the UK’s 
top comedians. 

In support of the 
arts re-opening 
Rapid Fire Supplies 
donated over 100 
hand sanitisers to 
the festival’s venues 
including The 
Forum, Widcombe Social Club and the Rondo Theatre. 

The creative industry contributes around £13 million pounds 
every hour to the economy in the UK and it is products 
supplied by Rapid Fire Supplies, such as hand sanitisers, 
COVID tests and clearmasks, that are vital in order to  
safely welcome audiences into COVID-secure live venues 
once again. 

Emily from Rapid Fire Logistics delivers vital supplies to the festival.

Rapid Fire Supplies sponsors 
local comedy festival

Cerberus Consultancy is a 
security, risk and investigations 
consultancy based in Taunton. 
Its director, Chris Jolley, has 
recently been appointed Associate Industry Lead for the private 
security sector for the South West of England by the CSSC.

The CSSC is a partnership between law enforcement agencies, local 
and national government organisations, and private sector businesses. 
It was initially formed for the London Olympics and now operates on a 
national level to disseminate appropriate security alerts and information 
sent out by national policing organisations.

The main aim of the CSSC is to provide private businesses access to 
timely accurate security and safety information as well as incident 
information through a cascade system that is then passed onto their 
clients and staff members to ensure maximum reach and awareness of 
security issues that may affect their organisation or business partners. 

With upcoming legislation for security and terrorism placing the onus 
of responsibility on organisations with public access, the CSSC cascade 
will be a main route of information to gain an understanding of the 
impact this will have on business and respective industry sectors. Chris 
and the team at Cerberus Consultancy will be advising and assisting to 
ensure they remain legally compliant.

The cascade system is free to use in order to encourage the spread of 
security and situational information on behalf of the public sector.

For further information contact Cerberus Consultancy  
www.cerberus-consultancy.com. 

Cerberus Consultancy director takes up 
leading South West security role
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NRL’s regional recruitment teams are 
celebrating a second award shortlist this year 
for their compliance-led back office operations 
– after being announced as a finalist for the 
TALiNT International Recruitment Awards 2021.

The shortlist, which organisers TALiNT Partners 
say represent 50 of the most resilient recruiters in 
the UK, evaluates recruitment businesses across 
a range of areas including the PurePro sponsored 
Back Office Team of the Year category for which 
NRL has been confirmed as a finalist.

NRL Group’s Director, Greg Compton, said: “It’s 
fantastic to see our back office compliance 
operations recognised yet again. Our teams 
across the UK and internationally have 
dedicated a great deal of time and effort to 
understand both the industry sectors in which 
we operate, as well as our clients’ individual 
safety and security objectives.

“We firmly believe that our continued 
focus on safety through compliance is the 
most important element of the long-term 
partnerships we share with our clients. Good 
luck to all the finalists, who have rightly earned 
their place on this year’s shortlist.”

Second award 
shortlist for NRL

Stokes Partners solicitors are delighted 
to announce the arrival of their newest 
Partner, Michael Brierley. 

Michael specialises in contentious 
probate litigation and is looking forward 
to developing this complex area of work 
within the firm. Michael was born and 
brought up in Somerset and trained at 
a large Somerset firm. Having qualified 
as a solicitor he headed for the “bright 
lights” of London but is now very happy 
to be returning to his roots. 

Michael said: “I’m very excited to be 
returning to Somerset for the next stage 
of my professional career and to be 
joining Stokes Partners which is clearly 
a forward thinking practice interested in 
developing the specialist area of law that 
I have been working in for some years. 

“As a member of the Association 
of Contentious Trust and Probate 
Specialists I am well aware of the 
difficulties that cases of this sort can 
create and how important it is for them 
to be handled by solicitors who are 

focused on these particular claims and 
have experience in them.”

Kit O’Brien, the firm’s Business 
Development Partner, said: “The last 
15 months have been challenging for 
all of us at Stokes Partners. We have 
been lucky in that our investment in 
technology over many years has made 
it easy for us to shift to remote working 
and to ensure that our team have access 
from home to everything they would 
have in the office without the need to 
take files away from the office premises.

“Whilst it may not have been business 
as usual it has been pretty close to that, 
which is a testament to the firm’s robust 
systems and to the dedication and 
determination of all of our team.

“As if the pandemic weren’t enough 
to cope with, we have also seen 
extraordinarily high levels of work in 
our residential property team due 
to the Stamp Duty “holiday”. The 
team has gone above and beyond in 
trying to complete transactions within 

clients’ required timescales despite the 
difficulties in dealing with third parties 
where staff have been furloughed or are 
working remotely.”

“As we emerge into a semblance of 
normality it’s great that we can welcome 
Michael to Stokes Partners . It’s clear that 
he shares the firm’s ethos of coupling 
specialist expertise with the highest level 
of client care and we wish him a long and 
successful career with the firm.” 
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Dillington House back open after six months as a vaccination centre

For years Dillington House, near 
Ilminster, has been holding weddings, 
conferences and operating as a hotel 
for people travelling to the area for 
both business and pleasure. But with 
the pandemic came a whole different 
look to the first half of this year, as 
Dillington House was transformed into 
a vaccination centre.

‘’There were a few obstacles to 
overcome, transforming Dillington 
from a conference wedding venue into 
a vaccination hub administering 1,200 
jabs per session, but otherwise we 
were an ideal venue for a Vaccination 
Centre,’’ said Adam Powell, General 
Manager. 

“We couldn’t operate any of the 
usual parts of the business due to the 
obstacles of running a vaccination site 
and so instead focused on assisting 
the NHS in providing a much needed 
local hub, but I’m extremely proud of 
how the team pulled together. Overall, 
with the help of local volunteers, I 
think we were able to provide a very 
well received smooth experience for 
anyone attending Dillington House for 
their vaccinations.”

Over the first half of this year, over 
19,000 first doses were administered 
at the Dillington House vaccination 
hub, along with over 18,000 second 
doses. After delivering its final 
vaccination in mid June, Dillington 
handed over to other community 
vaccination hubs to finish the task and 
started work on reopening plans.

‘’It’s been a really challenging 18 months 
for everybody, for us it’s just been a 
case of waiting for new guidelines and 
then acting upon them accordingly. 
Some staff organised online activities 
for our adult learners and others were 

re-deployed to support NHS Track and 
Trace,” said Adam.

With restrictions now lifting Dillington 
reopened its doors again to welcome 
residents and non-residents for dining, 
courses and overnight hotel booking 
- and has a very full wedding diary 
for the next 12 months and onwards. 
They even managed a full bar/lounge 
refurbishment in and amongst other 
things!

For more on Dillington House, see the 
website www.dillington.com or call 
01460 258648.

A new partner to join 
employee-owned Stephens 
Scown LLP signifies an 
important step in the law 
firm’s strategic plans to 
further cement its position 
as a regional heavyweight. 

The appointment of 
experienced litigation 
specialist and Taunton 
resident, Stephen Wray, 
who joined Stephens 
Scown’s Commercial 
Dispute Resolution team 
at the beginning of June, 
signifies an important step 
in the firm’s strategic plans 
to grow its client base. 

Stephen’s existing links and vast experience will add 
significantly to the firm’s growth plans and their strong 
Dispute Resolution offering. 

Stephen said: “I have been really impressed by the 
unrelenting importance Stephens Scown places on putting 
its clients first, and I look forward to bringing my experience, 
perspective and local knowledge to my new role while 
building on the firm’s brand awareness in Somerset.”

An experienced solicitor with over 22 years’ experience 
in litigation, Stephen has most recently been focusing on 
property and commercial disputes. A combination of industry 
experience, expertise, and existing contacts will enable the 
firm to further expand its brand awareness in Somerset.

Stephen is described by Legal 500 as having “a vast 
experience of acting for private clients and high net worth 
individuals” and in Chambers & Partners as a “tenacious 
litigator”, “he fights for his clients but does not fight for the 
sake of it, but to achieve results”.

Head of Commercial Dispute Resolution, Catherine Mathews 
said: “Stephen has developed an excellent reputation 
for giving pragmatic and sound advice, and for being a 
meticulous and fierce negotiator. He also has strong network 
links in Somerset and will be a great asset to the firm. We 
look forward to welcoming him into the team.”

Natalie Dyson, a solicitor at Stephens Scown LLP, has been 
awarded the British Empire Medal for services to her local 
community through the Coronavirus pandemic. 

Natalie initially set up a Facebook-based support group 
at the start of the Coronavirus pandemic before creating 
37 satellite groups, each with its own co-ordinator and a 
team of local volunteers, delivering shopping, collecting 
prescriptions, and running errands for elderly and shielding 
people. Local businesses also stepped up by providing 
leaflets, posters and ID badges for the volunteers.

Commercial litigation specialist joins leading South West law firm

Local employer supports school hub to help young people into the workplace

Sansum Solutions Group Limited has 
donated £1,000 to a local school to help 
create better employment prospects and 
choice for young people.

Kings of Wessex, in Cheddar, a co-
educational Academy for 13-19 years olds, has set up an 
Employability Hub. Sansum Solutions Group, a local employer 
providing commercial cleaning contract and facilities 
management solutions throughout Somerset and beyond, 
is one of a number of businesses that have decided to help 
raise awareness of the hub.

As well as donating 
a cheque, Sansum 
has also pledged 
to support the 
hub be taking a 
proactive part in 
focus days and the 
Kings of Wessex 
Careers Fair day on 
October 20, 2021.

The Employability 
Hub will teach and 
provide practical 
ways for young 
people to develop 
essential skills such 
as being able to 

write a successful cover letter, writing 
a CV and completing job applications 
successfully, including how to prepare 
and present yourself in the lead up to 
interview. 

Jason Woodcock, Managing Director of Sansum Solutions 
Group, said: “As a parent of three children, one of whom 
is about to start secondary education, I have become 
concerned about how the impact of the pandemic has left 
our young people feeling vulnerable, socially excluded and 
without the necessary skills, tools and experience that they 
may need, particularly for those going through their final 
years in secondary education.

“I believe it is essential, therefore, that our young people are 
able to access signposting for career guidance as well as gain 
skills in feeling confident in the whole application and selection 
process necessary to source genuine work opportunities.”

He said Sansum recognises that, as a growing business, it 
was important to help build the next generation of people 
preparing them to become our successful workforce of 
the future, particularly to breach the skills gap and staff 
shortages already being witnessed in a post-Brexit, post-
pandemic challenging environment. 

For more information about how to support the 
Employability Hub as a business in Somerset, please  
contact Sally Devlin, Employability Co-ordinator,  
Kings of Wessex Academy, 01934 742608.

A director of Church House has 
been featured in the 2021 Wealth 
Management Index in the influential 
Spears Magazine.

James Johnsen was chosen as one 
of the Top Recommended Wealth 
Managers for high-net-worth clients 
and has been with Church House 
since 2003. He leads a team of five 
experienced investment advisers 
based in the firm’s London and 
Sherborne offices.

James advises a wide portfolio of 
clients representing funds under 
management of over £250 million 
spread across family groups, 
incorporating their trusts, charities and 
pension schemes.

Spear’s Research Unit identifies the 
very best providers of professional 
services to the high net-worth 
audience. These are drawn up based 
on peer nominations, client feedback, 
telephone and face-to-face interviews, 

data supplied by firms and information 
gathered by the Spear’s editorial and 
research teams.

James said: “I am delighted that 
the work we do for our clients has 
been acknowledged as being worthy 
of this endorsement. Having come 
through the challenges presented 
by the pandemic, we continue to 
receive strong feedback from clients 
and partners alike on our considered 
approach to managing money and our 
strong focus on delivering a personal 
service.”

Meanwhile, Carol Hooper has retired 
from Church House, after 30 years 
of service. Carole was one of five 
executive directors. She joined the 
company in 1990, initially working 
closely with Richard Gibbons and 
Graham Hughes before moving on to 
manage the back-office function. 

Carol was made a director and joined 
the board in 2018. Since then, she has 

continued to play an integral role in 
the design and management of the 
company’s discretionary portfolios, 
managing the good times and the bad, 
most recently the impact of a global 
pandemic.

Though based in Sherborne, Carol was 
a regular visitor to the London office. 
There she was an active participant in 
our Investment Committee and met 
regularly with brokers and investee 
companies.

A company spokesman said: “The 
sincere thanks from everyone at 
Church House go with Carol as she 
starts the next chapter of her life, 
and we hope it will bring her much 
happiness.”

Church House Director features in top wealth management index – and another retires!
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How will clean air guidelines affect planning in the future?

Dale Edwards, a Strategic Consultant 
in Green Energy with law firm Clarke 
Willmott LLP discusses the importance 
of clean air and the potential 
implications in securing it, on planning 
in the future: 

In the early part of the global 
COVID-19 pandemic, when ground and 
air traffic was substantially reduced 
across the world, there were significant 
reductions in air pollution globally. 
Within a week of lockdown, Italy saw a 
10% drop in nitrogen dioxide levels and 
in China, within a couple of months 
of initial lockdown, carbon emissions 
dropped by 25%, demonstrating the 
impact of transportation air quality. 

The WHO has ambitious clean air 
guidelines, which are more stringent 
than those set in the UK. Currently the 
UK meets it legal limits on all pollutants 
except one; nitrogen dioxide. To start 
tackling this a number of cities in the 
UK have been mandated to introduce 
clean air zones (CAZs). 

It has been calculated by the Clean 
Air Fund that a 5% drop in nitrogen 
dioxide levels in Bristol will bring 
significant health and economic 
benefits. There could be 20 early 

deaths prevented annually and 82,000 
additional hours worked due to 
good health resulting in a £1 million 
economic benefit to Bristol each year. 
If this result was replicated UK-wide, 
the economic benefit from achieving 
WHO clean air guidelines would 
deliver a £1.6 billion boost for the UK 
economy. 

While it is good to see a focus on the 
importance of improving air quality, 
there are a number of concerns and 
questions:

• By creating a specific zone, does 
this run the risk of neighbourhoods 
surrounding the zone being 
negatively impacted with more 
pollution and traffic congestion?

• Are businesses and individuals who 
work and live in the new proposed 
CAZs ready for this, particularly 
following a significant period of 
displacement due to COVID-19? 

• Will the infrastructure be ready 
including electric charging points 
and grid capacity? 

• Are there enough public transport 
vehicles which will comply with the 
regulations?

• How will buildings undergoing 
renovation or new build be 
impacted?

• How will the local planning 
authority react to applications for 
development in the CAZ?

It will be fascinating to see how these 
questions, among others, will be 
answered in the coming months. 

Developers are having to respond to 
clients’ environmental requirements, 
driven by ESG (environmental, social 
and governance) considerations and/
or employee’s expectations of their 
workspace. 

I recently saw a survey commissioned 
by Morgan Lovell (a workplace fit-out 
company) which reported that 72% of 
respondents stated it was important 
to them to work in a sustainable 
environment. I believe clean air and 
other environmental considerations 
will increase in importance in the 
building or repurposing of workplaces 
over the coming years. It will be 
interesting to see how planning 
authorities respond and what new 
enforcement regulations will be 
adopted.

In UK employment 
law the main types of 
employment are:

• Employee

• Worker

• Self-employed

What is an employee?

The key part in 
deciding if a person 
is an employee is 
the mutuality of obligation. The employer has to provide 
work and pay for it and the employee has to do the work 
personally. The employer has a high level of control about 
how and when the work is done which is set out in an 
employment contract.

In return, the employee has the right to a raft of employment 
rights, such as: entitlement to the national minimum/living 
wage, paid holiday, statutory sick pay, maternity pay and the 
right not to be unfairly dismissed.

What is a worker?

Frequently these people are on zero-hour or casual contracts 
under which, although they must perform the work personally 
if they have accepted it, they do not get full employment 
rights. They do have the right to national minimum / living 
wage and paid holiday, but they do not get continuity of 
employment so are unable to make an unfair dismissal claim.

What determines whether someone is self-employed?

A self-employed person would be classified as self-employed 
if they:

• Are truly in business for themselves and are responsible 
for the success or failure of that business

• Invoice you for the work they perform

• Choose when and how they work

• Can send a substitute

• Work with multiple different clients

• Are not entitled to national minimum/living wage, sick 
pay or holiday pay

A guide to employment status from the HR Dept
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The Somerset Fund, established by 
Somerset Community Foundation 
(SCF) in 2018, is a simple and 
rewarding way to give back to a wide 
range of local good causes - from 
Wincanton to Watchet. Donations are 
currently matched by 50% thanks to 
Somerset County Council and are then 
awarded as grants to a host of small, 
local charities and community groups 
across the county, meaning your 
giving makes an even greater impact.

Through The Somerset Fund, SCF will 
ensure that as a supporter businesses 
receive annual impact reports to show 
the difference they are making, as 
well as profiling their support through 
press releases, the SCF e-newsletter 
and social media channels.

Kelly Hall, Development Manager at 
Somerset Community Foundation, 
said: “We’re so very grateful to the 
many local businesses and families 
who have generously donated to The 
Somerset Fund so far. But we know 
there is still enormous demand for 
funding from charities across the 
county and we’re looking for new 
supporters to help us reach more of 
them this year. 

“One of the great things about 
supporting The Somerset Fund is that 

your gift will benefit a wide range of 
causes – many of which are so small, 
you may never have heard of them. 
Our grants fund everything from 
parent and toddler groups, to mental 
health charities and homeless shelters. 

“Where most funders can only 
support registered charities, we can 
also support social enterprises and 
small community groups. The staff 
and volunteers of these charities are 
the beating heart of our towns and 
villages, and the incredible support 
they have shown our communities 
during the pandemic has really thrown 
a spotlight on this.”

Leader of Somerset County Council 
David Fothergill said: “The Coronavirus 
pandemic has highlighted the tireless 
work that grassroots charities and 
community groups do every day. As 
we step further down the road to 
recovery this work remains crucial as 
even a small grant makes a tangible 
difference. Every pound that’s given 
goes a long way.

“Businesses receive huge numbers of 
appeals from charities every year, but 
they sadly can’t support every request. 
By giving directly to The Somerset 
Fund, businesses can be assured their 
donation is benefiting a wide range of 

charities and community groups and 
providing essential support in these 
challenging times.”

Kelly added: “We created The 
Somerset Fund to offer a simpler and 
more effective way for local businesses 
and families to give to good causes 
across the county, with the added 
benefit of match funding of 50%.” 

For more information, email  
Kelly.Hall@somersetcf.org.uk or 
telephone Kelly on 01749 344949. 
More information is also available 
online at www.somersetcf.org.uk/tsf

Looking for a simple solution for local charitable giving? 

Cooper Associates Accountants are delighted to announce 
the appointment of three key people.

David Johnson has joined CAA as Senior Account Manager. 
David has a wealth of experience, having previously worked 
for regional accountancy practices for over thirty years. 
David has extensive general practice knowledge and 
experience and prides himself on developing long-term 
business relationships with a hands-on approach.

Tom Marlow has been appointed as an Accounts Assistant. 

Tom assists clients with their 
payroll and bookkeeping 
requirements and is also 
involved in the preparation 
of client accounts. Tom has a 
First Class Honours degree in Accounting and Management 
and has commenced his ACCA studies.

Ceri Priddle has joined the team as a Personal Assistant, 
supporting the full team in delivering a superlative service to 
all clients. Ceri is responsible for the new client onboarding 
process and also assists with the filing of statutory accounts.

Kevin Parsons, Managing Director of Cooper Associates 
Accountants, said: “With our business continuing to expand, 
we are delighted to have appointed David, Tom and Ceri to 
join our growing team. 

“At Cooper Associates Accountants we are absolutely 
committed to delivering a proactive, high quality service to 
all our clients. These key appointments will play a crucial role 
in delivering the next stage of our growth journey.”

David Johnson (left) and Kevin Parsons (right).

Cooper Associates Accountants strengthen team with three key appointments

Kelly Hall, Development Manager at 

Somerset Community Foundation



Strong demand expected later this year as Bank 
of England keeps eye on inflation pressures

Michael Saunders, member of the Bank of England’s Monetary Policy Committee, discusses 
the outlook for the UK economy.
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Sector-by-sector Covid guidance 
published

The Government has published sector-by-sector guidance 
on how employers in England should reduce the risk 
of COVID-19 for staff and customers post July 19 when 
restrictions such as compulsory mask-wearing and social 
distancing were lifted. Organisations including the TUC and 
Usdaw have criticised the guidance and claim that it has 
been published at short notice without proper consultation 
with businesses, unions and employees.

Read the guidance at:

https://www.gov.uk/guidance/working-safely-during-
covid-19

Report exploring how business schools 
engage with SMEs

The Small Business Charter has published a report exploring 
how business schools can increase engagement with small 
and medium-sized businesses. The report reveals that 
while small and medium-sized businesses made up 98% 
of the UK business population, the take-up of business 
school programmes by smaller firms was historically low 
and leadership skills gaps persist. Recommendations in the 

BUSINESS NEWS
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report include adding small business engagement into the 
curriculum, bringing smaller businesses into the teaching 
environment and ensuring they understand the value and 
impact of business school accreditations.

The report can be downloaded at:

https://smallbusinesscharter.org/small-business-charter-
publish-working-group-report-a-guide-to-how-business-
schools-can-develop-academic-staff-to-engage-with-smes/

New Acas advice on hybrid working

Acas has published new advice to help employers consider 
whether hybrid working could be an option for their 
workplace and how to introduce it fairly. Hybrid working is 
where staff split their time between working remotely and 
in their employer’s workplace. The advice includes tips for 
employers on how to consult with staff to discuss practical 
considerations, create a hybrid working policy and handle 
staff requests for hybrid working.

Read the advice at:

https://www.acas.org.uk/acas-publishes-new-advice-on-
hybrid-working

Activity seems to have recovered a bit faster than the central 
forecast in the May MPR (monetary policy report) and risks 
lie on the side that the output gap will close earlier than 
previously expected.

Some of the recent signs of labour market tightness probably 
reflect temporary frictions associated with the reopening of 
the economy, COVID-related uncertainty and furlough. Labour 
market slack is shrinking but probably not yet used up.

Price pressures in global manufactured goods reflect, at least 
in part, strong global demand for goods, including consumer 
goods, ICT, and plant and machinery investment. These 
price pressures may well have some persistent effects on UK 
CPI inflation, partly because of lags in the pass through to 
consumer prices but also because the underlying strength 
in demand and prices for manufactured goods may prove 
persistent.

Even once effects from energy prices fade, the closing 
output gap and possibility of some persistent effects from 
global cost pressures point to risks that, with the current 
policy stance, CPI inflation will remain above the 2% target 
two to three years ahead.

In my view, if activity and inflation indicators remain in line 
with recent trends and downside risks to growth and inflation 
do not rise significantly (and these conditions are important), 
then it may become appropriate fairly soon to withdraw 
some of the current monetary stimulus in order to return 
inflation to the 2% target on a sustained basis. 

In this case, options might include curtailing the current asset 
purchase program – ending it in the next month or two and 
before the full £150bn has been purchased – and/or further 
monetary policy action next year.

The level of monthly GDP in May was a little higher than 
the path consistent with the May MPR forecast, although 
still about 4% below the pre-pandemic level (ie Q4-19). 
With further growth since then, the shortfall versus Q4-19 
is smaller now and it is likely that monthly GDP will exceed 
the Q4-19 level in the next few months. This is one or two 
quarters earlier than implied by the central MPR forecasts 
from November 2020 and February this year.

A few months ago, I argued that the central forecast in the 
February MPR might have been overly pessimistic on the 

path for potential output, and hence the upside surprises 
in activity seen at that stage might not necessarily imply a 
faster closing of the output gap. 

Since then, the May MPR included sizeable upward 
revisions to the paths for both GDP and potential output. 
The further recent upside surprises in activity do not 
seem to be being accompanied by a further improvement 
in potential output. For example, the level of total hours 
worked has risen roughly in line with GDP in recent 
months, with little apparent change in the trend of 
productivity. 

The number of furloughed jobs has fallen faster than 
expected, and around half the remaining furloughed jobs 
are on flexi-furlough whereby people work part of the time. 
The number of firms planning redundancies in the next 
three months has fallen sharply since Q1 and the number of 
job vacancies has risen above the 2019 average. As a result, 
it seems likely that the recent slightly higher path for GDP 
will translate into the output gap closing a little faster than 
expected in the May MPR.

It is unclear at this stage to what extent these upside 
surprises in activity simply reflect a faster rebound to 
normal or a more sustained overshoot versus the May MPR 
path. There are arguments on both sides. We may just 
be seeing a temporary surge in pent-up demand – which 
will fade at some point – following the major easing of 
restrictions in recent months.

Q2 is likely to be the third consecutive upside surprise 
in quarterly GDP growth and, with buoyant readings in 
consumer confidence and business surveys, so far there 
is nothing that strongly suggests the upside surprises are 
temporary.

Hence, I expect the level of GDP in the next quarter or two 
(at least) will also exceed the May MPR path, creating a 
greater degree of excess demand late this year than in the 
MPR forecast.




