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Axbridge Chamber of Commerce
T: 01934 733078 | E: mike.sartain@hale-events.ltd.uk
www.axbridgechamber.co.uk

Bridgwater Chamber of Commerce
T: 01278 228004 | E: info@bridgwaterchamber.org.uk
www.bridgwaterchamber.org.uk

Bruton Chamber of Commerce
T: 01749 813291 | E: brutonchamber@gmail.com
www.brutonchamber.org

Burnham-on-Sea Chamber of Trade & Commerce
T: 01278 238959 | E: deryk@kds-interiors.co.uk
www.burnhamonseachamber.org

Business Exmoor
T: 01643 851895 | E: admin@businessexmoor.co.uk
www.businessexmoor.co.uk

Cheddar Chamber of Commerce & Industry
T: 01934 741792 | E: beccycheddarchamber@gmail.com

Frome Chamber of Commerce
T: 01749 342255 | E: president@fromechamber.com
www.fromechamber.com

Glastonbury Chamber of Commerce
T: 01458 835678 | E: offi  ce@glastonburychamber.co.uk
www.glastonburychamber.co.uk

Ilminster Chamber of Commerce
T: 01460 52506 | E: enquiries@ilminsterhomehardware.co.uk 
www.ilminsterchamber.org.uk

Levels’ Best Community Interest Company
T: 01935 851280 | E: enquiries@levelsbest.co.uk
www.levelsbest.co.uk

Shepton Mallet & District Chamber
T: 01749 681413 | E: sheptonchamber@gmail.com
www.shepton.biz

Somer Valley Chamber of Commerce
T: 07530 042627 | E: plenty.jon@gmail.com
www.somervalleychamber.com

Street Chamber of Commerce
T: 07552 170725 | E: secretary@streetchamber.co.uk 

Taunton Chamber of Commerce
T: 01823 230898 | E: offi  ce@taunton-chamber.co.uk
www.taunton-chamber.co.uk

Watchet Chamber of Trade
T: 07836 239 932 | www.wacet.co.uk

Wellington Business Association
T: 07761 485657 | E: info@wellingtonbusinessassociation.co.uk 
www.wellingtonchamber.co.uk

Wells Chamber of Commerce
T: 01749 685236 | E: info@wellschamberofcommerce.co.uk 
www.wellschamberofcommerce.co.uk 

Weston-super-Mare Chamber
T: 07850 363249 | E: President@westonchamber.org.uk 
www.westonchamber.org.uk

Wincanton Chamber of Commerce
T: 01963 34327 | E: chair@wincantonchamber.co.uk
www.wincantonchamber.co.uk

Wiveliscombe & 10 Parish Business Group
T: 01984 684777 | E: secinfo@10pbg.co.uk | www.10pbg.co.uk

Yeovil Chamber of Commerce
T: 01935 804999 | E: secretary@yeovilchamber.org
www.yeovilchamber.org

Affi  liate Town Chambers & Business Associations
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OUR TOWN CHAMBERS

Find us on Facebook

@somersetchamber

Find us on LinkedIn

@chambersomerset

Yeovil
College

Yeovil College
University
C e n t r e

Higher Edge
START YOUR HIGHER

EDUCATION JOURNEY

www.

APPROVED

SERVICE ACCREDITATION
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SDS Limited
Unit 3-4 Suprema Industrial Estate, 
Edington, Somerset TA7 9LF

T: 01278 723784      F: 01278 723785
E: info@sdsltd.uk.com      www.sdsltd.uk.com

Call 01278 723784 or email 
info@sdsltd.uk.com for your FREE copy.

Packed with time & money saving 
tips for business, including:
• Reviews of new Konica 

Minolta photocopiers, 
printers & scanners

• The very latest in print 
management technology 
& document scanning

• SDS client case study with 
Paul Lowndes, Project 
Director at This Is Gravity

New issue of SDS
insights bulletin
is out now...

FREE copy.
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OUR BUSINESS PARTNERS
Contact us to find out what benefits  
Somerset Chamber Business Partners receive.

T: 01823 444924 E: membership@somerset-chamber.co.uk

Welcome to your first Chamber Voice of 2021 and the first since the UK-
EU trade deal was announced on Christmas Eve. Any notion the trading 
landscape would settle down at the end of the Brexit transition period was 
wrong and there is still much work to be done. We continue to work with 
the British Chambers of Commerce (BCC) to amplify the concerns of our 
members.

What has started to increase momentum is the roll-out of COVID-19 
vaccination centres across our county - two strategic sites being the Bath & 
West Showground and Taunton Racecourse. Your Chamber has been highly 
supportive in the call from BCC for the Government to deploy widespread 
coverage in track, trace and vaccination across the whole of the UK. This is so 
vital in playing a part in getting the Somerset business economy back on its 
feet.

In this issue we look at the impact of the pandemic on our county’s hospitality 
sector and recognise it’s also about the logistics and supply chains up and 
down stream of this, as well. You can find our food, drink and hospitality focus 
on pages 6-9, while our international trade feature is on pages 12-13.

Our front page is dominated by a stunning image from the Hinkley Point C 
construction site, with the world’s biggest crane, Big Carl, completing its 
biggest ever lift – there are more pictures and details on page 23.

We welcomed Dr Adam Marshall, Director General of the BCC, and Sir Ian 
Cheshire, Chairman of Barclays UK, to speak at our Future of Business 2021 
event and both were optimistic for Somerset post-pandemic. You can read 
more about it on page 18.

But some of the biggest news this edition is the announcement of the finalists 
for the Somerset Business Awards 2021 on page 19. Congratulations to the 
finalists and we look forward to celebrating the very best of business at the 
final on March 26.

Stephen Henagulph
CHIEF EXECUTIVE

FIRST 
WORD

Get in touch
Marketing and PR

Annelise Cowie
PR & Communications Executive
T:  01823 444924 | M: 07702 537630
E:  annelise.cowie@somerset-chamber.co.uk 
 
 
Membership

Jenn Chidley-Sanders
Member Engagement and Policy Manager
M: 07872 063039
E:  jenn.c.sanders@somerset-chamber.co.uk 

Alistair Tudor
Operations Manager
T:  01823 444924 | M: 07912 054195
E:  alistair.tudor@somerset-chamber.co.uk
 

Events

Laura Percival
Events Co-ordinator
T: 01823 444924
E:  laura.percival@somerset-chamber.co.uk
 

Hinkley Supply Chain

Natalie Beacham 
Project Lead - Hinkley Supply Chain
T:  01823 443425 | M: 07519 116916 
E:  natalie.beacham@hinkleysupplychain.co.uk

Alan Windsor
Information Manager
T:  01823 443425
E:  alan.windsor@hinkleysupplychain.co.uk
 

General Enquiries 

Alistair Tudor
Operations Manager
T:  01823 444924 | M: 07912 054195
E:  alistair.tudor@somerset-chamber.co.uk
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Food, drink and hospitality

Accar Food Commit

Food businesses struggling with the ever-increasing food 
standards and requirements can fi nd help and support 
through Accar Food Commit.

Having started the business up when COVID-19 fi rst hit in 
2019 and now moving into our second successful trading 
year, the food consultancy helps with all aspects of food 
fechnology, whether it be accreditation, quality, new 
product development or just a gap analysis to ensure you 
are compliant with food regulations and standards. 

With 30 years’ experience in the food industry there is an 
extensive range of technical expertise across a range of 
food sectors including general catering, raw ingredients, 
dairy, bread, confectionery, red meat, ready meals, fats & 
oils as well as NPD, ethical and environmental areas all at 
your fi ngertips.

A Lead Auditor with 
world recognised BRCGS 
Professional status and 
membership to The 
International Society of 
Female Professionals, 
Accar Food Commit knows 
what is required and 
how to get results every 
step of the way. Ensuring 
businesses are fi t for 
purpose and continually 
improving. 

Fully conversant in BRCGS8, SALSA, ISO Quality 
Standards, and many other industry and retailer 
standards. More information is available from Sharon 
Brown on LinkedIn: https://www.linkedin.com/in/
sharon-brown-rfoodsm-fi fst-msofht-89750549

Ashfords Solicitors

The pandemic, economic uncertainty, 
and Brexit, are a major challenge 
for the food and drink sector. Some 
businesses have adapted, and 
fl ourished. Others are struggling. 
Finance directors are reviewing 
property portfolios, looking to exit 
less profi table leases. In 2021 break 
clauses, and dilapidations, will be 
signifi cant issues. 

Food and drink sector tenants 
wishing to end property leases must 
have a watertight exit strategy. 
Break clauses are notoriously 
contentious, and high risk, for 
tenants. Fearing rental voids, 
landlords will frequently challenge 

tenant breaks if they can. 

The precise wording of the break 
clause will be key. Food and drink 
sector tenants, and their investors, 
must appreciate that any failure to 
meet notice deadlines, or to serve 
notices correctly, are likely to be fatal. 

Repairs, removal of tenant 
partitioning, and reinstating tenant 
fi touts so as to ensure landlords can 
“assume and enjoy immediate and 
exclusive possession, occupation 
and control of the premises without 
any substantial impediment”, can 
all be critical to any “conditional” 
break. Rent arrears, and any 
outstanding contractual interest, 
even if nominal, can also be fatal. 
Negotiations need careful handling. 

Until any break notice negotiations 
are fi nalised, and properly 
documented, tenants remain at risk. 

Dilapidations are often a cash 
fl ow concern. Last September the 
Government replaced the old A3 
Use Class (restaurants and cafes) 
with a new, wider, Use Class E. Food 
and drink sector premises can be 
repurposed, and sometimes now 
redeveloped more easily. This may 
help some operators to minimise 
their repairing liabilities.

More information is available by 
emailing: w.reid@ashfords.co.uk.

Cardstream

The hospitality sector has seen many 
changes, with restaurants and pubs 
adjusting the way they work to make 
dining-in a safer experience. This 
has seen a rise in the use of mobile 
and online ordering systems, where 
customers rely on their phone to 
order and pay their bill at the table. 
Touchless payments are now also 
becoming the norm in takeaways. 

According to Adam Sharpe, CEO 
and Founder of Taunton-based 
Cardstream: “Given the consumer 
demand for contactless ways 

to shop and pay, it is even more 
critical that we collaborate with our 
partners to drive business growth, 
both online and offl  ine.” 

Cardstream recently announced the 
availability of ApplePay – detailing 
how Pizza Hut restaurants across 
the country are using the mobile 
and digital wallet service as part of 
their Order and Pay at Table facility. 

“The main reason why ApplePay has 
been proven to increase e-commerce 
conversion rates is that the need to 
manually input customer payment 
and billing information is eliminated,” 
adds Adam. “The feedback from 

our partners and merchants is that 
ApplePay is fast becoming a must-
have payment option for retailers 
and banks.” 

Along with the improved security 
for customers, merchants get 
a huge additional benefi t from 
ApplyPay – reduced fraud. 

More information about 
Cardstream is available online at 
www.cardstream.com.

eat:Festivals

The team at eat:Festivals have had 
the beginning and end of their 
year long series of food and drink 
events impacted by the restrictions 
on popular markets where large 
numbers may attend – but they still 
managed to pull off  six wonderful 
days in Portishead, Minehead, 
Wellington, Yeovil, Weston-super-
Mare and Nailsea.

These free one-day events were 
adapted and altered to ensure 
maximum public safety and 
gave an opportunity for the local 
communities to have something to 
look forward to. All were open air 
and approved as COVID-secure. For 
many of the micro and small food 

and drink businesses these were the 
only face-to-face (or mask-to-visor) 
trading opportunities of the whole 
year.

The team is already working in the 
2021 events and are looking forward 
to showcasing a great range of local 
producers in a town near you.

Bev Milner Simonds said: “This year 
has been tough, but we are planning 

ahead and will be back bigger and 
better. Some of the learnings we 
made during this season will take 
into all our future events – like the 
extra elbow room in our layouts. 

“We are pleased to have been 
approached by several new towns 
and will be working in Devon, 
Dorset and the Cotswolds in 2021. 
This geographic expansion is really 
important to our aims. 

“We focus on producers who are 
based with 30miles of our host 
towns, so when we see applications 
coming in from small businesses 
based outside our area, we want to 
create routes to market for them 
close to where they are.”

www.eatfestivals.org.

The Castle Hotel, Taunton

So 2020 has gone, confi ned to history as the most 
diffi  cult year that hospitality has faced. Yet 2021, a year 
of hope for our industry, has started in a familiar way. 
We are locked down once again, our doors closed, our 
kitchens empty. We could sit around feeling sorry for 
ourselves, but that would be counterproductive. 

Instead, here at The Castle we are cracking on with 
maintenance jobs that are hard to schedule in a business 
used to operating 24/7 365 days a year. We are also 
undertaking some refurbishment projects in our 
bedrooms, transforming three single rooms into doubles 
and combining a small meeting room with a single room 
to create a new suite.

Why are we doing this now some may ask? Well, as 
we saw from July onwards in 2020, good food, good 
drinks, a nice environment and, more importantly, the 
company of others is of vital importance to the nation’s 
wellbeing and mental health. We are at the forefront of 
this, our team are salespeople of pleasure, merchants of 
happiness, creating memories of special moments to last 
a lifetime.

The frustrating thing for us as a business is the lack of 
clarity on when we can open again, obviously we only 
wish to do so when it is safe, but a little lead time would 
be appreciated. As it is, we are planning for Valentine’s 
Day To Go and the likelihood is that it will be Mother’s 
Day To Go also. 

Hopefully by Easter the Vaccine rollout has been 
successful enough to enable our doors once again to 
open and our stoves fi red up once more.

SOMERSET VOICE | THE MAGAZINE OF SOMERSET CHAMBER OF COMMERCE | FEBRUARY/MARCH 2021
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FOR BUS INESSES THAT 
TAKE SAFETY SER IOUSLY

www.atlas-sm.co.uk

FOCUS

ibis Bridgwater

As hoteliers preparing to open 
during a pandemic, the challenge 
is to provide guests with a safe, 
comfortable, and welcoming 
environment, whilst continuing to 
deliver real hospitality and provide 
an atmosphere when interaction is 
cut to a minimum. So how do we 
achieve this? We adapt.

Safety fi rst; The ALL SAFE 
programme ensures that we 
protect our guests and employees, 
guaranteeing travellers a safe 
environment. Every member of the 

team is 
trained in 
ALL SAFE 
processes 
and are 
audited 
regularly 

to maintain the ALL SAFE badge 
of honour and ultimately keep 
everyone safe. A safe environment 
contributes to a comfortable relaxed 
stay for our guests. 

Technology allows for digital check 
in and check out which, whilst 
effi  cient, does further minimise 
interactions with guests. With us 
having so little human contact at 

present, small interactions become 
increasingly important to us, and as 
hoteliers our job is to ensure that 
no-one feels isolated when in our 
care. We are in danger of technology 
and restrictions making guest stays 
transactional. Thankfully, we do not 
have robots running our hotel. 

With restaurants closed, room 
service further isolates guests, at 
ibis Bridgwater partnerships with 
local suppliers and clever menu 
design by our Head Chef, Keiron 
Ash, means guests can enjoy local 
fl avours so improving their in-room 
dining experience.

Impact Design & 
Marketing 

The UK’s lockdown (1.0 - 3.0) has 
forced us to change the way we 
go about our daily lives. From 
sourdough to banana loafs, there 
were big trends to come out of 
2020 that will last beyond this 
period of uncertainty. 

There is no doubt that the pandemic 
has fundamentally reshaped the 
food and drink industry, from at 
home cocktail kits to afternoon 
tea deliveries, consumers wanted 
to replicate those out of home 
experiences at home. 

Online searches such as ‘how 

to make cider at home’ grew by 
over 5,000%, and ‘afternoon tea 
deliveries’ rose by a massive 2,450%! 
Food and drink businesses that were 
able to quickly adapt have seen 
an increase in sales, and therefore 
broadened their audience reach. 

Many of our food and drink 
clients used the fi rst lockdown 
as a time to rebrand, review their 
marketing strategy, or develop a 
new e-commerce website. Agility 
and adaptability were key, when 
our clients main retail outlets were 
forced to temporarily close, we 
enabled them to keep selling their 
produce through a new online store. 

For some clients, we looked at other 
routes to market and increased their 

digital presence. The results? Our 
clients have buoyed up their business 
in what would have been a disastrous 
year otherwise, by investing in their 
digital marketing presence from SEO 
to social to e-commerce, to continue 
to drive sales.

More information is available by 
contacting Richard@impactdm.co.uk 
or visiting impactdm.co.uk.

JB Promotions 

As a Somerset based PR and 
Marketing company with clients in 
various sectors including hospitality, 
events, racing and weddings, 2020 
might understandably be seen as a 
tough one. However, this pandemic 
has certainly made us become 
even more creative and adaptable, 
pushing us to think outside the box! 

For example, one of our clients in 
the wedding and hospitality market 
had contracted us to work for them 
just before Lockdown #1 back in 

March 2020. The sudden change 
in circumstances was met by our 
client with a positive approach and 
we were able to completely revise 
our planned activity so we could 
be more even more creative. The 
results enabled our client to move 
forwards at a time when many other 
businesses were playing it very safe. 

JB Promotions was originally 
appointed to manage their social 
media platforms but with COVID-19 
putting a stop to event activity we 
reacted to the changes aff ecting us 
all and we were soon supporting on 

diff erent aspects of the company’s 
communications, through various 
online and editorial media features, 
blogs and increasing their social 
media reach by 140%. 

Despite the present uncertainty, it’s 
crucial now more than ever to keep 
communicating and to build on past 
and future relations with customers 
and clients. 

Old Mill

Some people 
say the glass 
is half empty. 
Some people say the glass if half full. I put myself 
in this category – the eternal optimist. Perhaps the 
wisest people have worked out that the glass is just 
twice as big as it needs to be. 

If you know your glass is too big you can do 
something about it. You can choose a diff erent glass – 
one that fi ts perfectly. Or you could put more in your 
glass (something I’m in favour of at a personal level). 
The point is you have options because you understand 
what you’re looking at. 

I think it would be fair to say that 2020 didn’t pan out 
like most people thought it would but the pragmatists 
will have been carefully observing, deliberating and 
formulating a plan that simply and eff ectively deals 
with the situation in the way that they see best. 

The fortunes for food and drink businesses in the 
pandemic have been mixed like in no other sector. 

While supermarkets have soared, restaurateurs, pubs 
and the hospitality supply chain have had their trade 
evaporate overnight. We have seen everything in-
between.

We have though seen brave businesses alter their 
fortunes. Part of making the right decision comes 
from understanding the fi nancial consequences of 
your decision. But each of these businesses have 
made brave decisions to change the future and my 
view is plenty more of that will be needed to make 
sure the glass is full in 2021. Phil Mills, Head of Food & 
Drink at Old Mill.

Monks Yard

From shepherd’s huts and tepees, to special menus and a 
one-way system in the café, Monks Yard has done its best 
to respond to COVID-19 with ingenuity and fl air.

All businesses suff ered after the fi rst lockdown in March 
2020, and the impact on hospitality was grave. When every 
encounter has possible medical implications, our core 
off erings – conferencing, meetings, café and boutique shop – 
were especially susceptible in this unique year.

The fi rst lockdown wiped our calendar of bookings clean. 
We had more than 80 guests booked for a Mothers’ Day 
event that was just the fi rst of our cancellations. With the 
doors locked and staff  furloughed, we spent the time re-
modelling the café. 

When we opened again, we had a one-way system, table 
service, more outdoor seating, hand-hygiene stations and 
glass screens. After all the eff ort and uncertainty, it was 
heartening to see our loyal customers return and adapt 
enthusiastically to the changes.

The second lockdown came when the summer was all 
but over, yet we still needed outside options for small 

groups. Large, 
heated tepees 
allowed people 
to mix outside in 
a safe and cosy 
environment. Ever-changing legislation ruled even this out. 

Closed once more, we off er a popular takeaway menu 
through a shepherd’s hut at the gates, six days a week, 
and our shop has ‘click and collect’ options. We look 
forward to the day when we can open fully, and welcome 
back customers who are as eager to meet, eat and greet 
as we are to serve them.
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Our latest results indicate 
that economic activity 
was strikingly downbeat in 
the final quarter of 2020 
as the re-introduction 
of tighter Coronavirus 
restrictions, including 
a second lockdown, 
weighed heavily on the 
key drivers of growth. The 
services sector endured a 
particularly difficult quarter, 
with consumer-facing 
businesses most severely 
exposed to the renewed 
restrictions.

Though the vaccine rollout 
provides real optimism, 
with the UK facing a 
sustained period of tougher 
lockdown restrictions to 
tackle the new variant of 
Covid-19, the risk of a 
double-dip recession 
in the first quarter of this 
year is uncomfortably high.

Suren Thiru 
Head of Economics, British 
Chambers of Commerce
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QUARTERLY ECONOMIC SURVEY Q4 2020
Somerset businesses continued to struggle with recruitment, particularly in managerial and 
clerical positions, while cashflow and investment in plant and machinery also remained similar 
to the previous quarter. Business confidence largely remained unchanged from Q3, but this 
could be because the results were collated before news of the mass COVID vaccination 
programme became public. There was an increased expectation that costs would increase in 
the coming quarter and also increased concern about competition from other businesses.  
The impact of the pandemic and ongoing restrictions continued to be the main cause of 
concern for respondents.

BCC ECONOMICS

BRITISH CHAMBERS OF COMMERCE

QUARTERLY ECONOMIC SURVEY Q4 2020
The British Chambers of Commerce’s Quarterly Economic Survey is the UK’s largest independent 
survey of business sentiment and a leading indicator of UK GDP growth. The most recent 
results find that following the sharpest decline in the history of the QES in Q2 2020, all the key 
indicators in Q4 remained substantially worse than pre-pandemic levels, with nearly half of firms 
reporting decreased sales.

SCC ECONOMICS

The manufacturing sector continues to toil under the weight of diminishing cashflow, weakening global demand 
and disrupted supply chains. Although the slowdown in a number of the key service sector indicators was 
relatively modest, slowing activity in the sector is a concern given its dominant share of overall UK economic 
output. 

Looking forward, weakening orders, confidence and investment intentions suggest that unless action is taken the 
UK’s current weak growth trajectory could drift markedly lower over the near term.

Suren Thiru Head of Economics, British Chambers of Commerce

“

“

BRITISH CHAMBERS OF COMMERCE

QUARTERLY ECONOMIC SURVEY Q3 2019
The British Chambers of Commerce’s Quarterly Economic Survey – now in its thirtieth year as the largest UK 
private sector survey of business sentiment and a leading indicator of UK GDP growth – found that UK economic 
conditions weakened in the third quarter amid a significant deterioration in manufacturing sector activity. 

AT A GLANCE
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The manufacturing sector continues to toil under the weight of diminishing cashflow, weakening global demand 
and disrupted supply chains. Although the slowdown in a number of the key service sector indicators was 
relatively modest, slowing activity in the sector is a concern given its dominant share of overall UK economic 
output. 

Looking forward, weakening orders, confidence and investment intentions suggest that unless action is taken the 
UK’s current weak growth trajectory could drift markedly lower over the near term.

Suren Thiru Head of Economics, British Chambers of Commerce

“

“

BRITISH CHAMBERS OF COMMERCE

QUARTERLY ECONOMIC SURVEY Q3 2019
The British Chambers of Commerce’s Quarterly Economic Survey – now in its thirtieth year as the largest UK 
private sector survey of business sentiment and a leading indicator of UK GDP growth – found that UK economic 
conditions weakened in the third quarter amid a significant deterioration in manufacturing sector activity. 
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www.britishchambers.org.uk | @britishchambers www.somerset-chamber.co.uk

For the full BCC  
QES Q4 2020 results 
see our website  
www.somerset-chamber.co.uk

Graham Austin Barclays Head of SME, Somerset, said:-

“These figures demonstrate that during Q4 2020, Somerset businesses have had to continue to adapt to the dynamic 
and challenging economic environment. Throughout the first lockdown, there was a real focus on survival as companies 
looked towards crisis management strategies, but as we have moved through the pandemic we have also observed some 
positives, and even new opportunities which have tested both the dexterity and agility of business management teams. 
These have included finding new markets, pivoting the business to continue to trade within lockdown restrictions or 
identifying new customer and expanding previously non-core distribution channels. 

“Many business have achieved this successfully but as we head into 2021, further challenges are afoot. Some businesses 
will need to adapt to different rules and regulations following the end of the UK’s Brexit transition period, others will be 
looking at rebuilding diminished stock levels and for many they will be looking at the careful management of cash flow as 
COVID-19 loan scheme repayments start and crown borrowing also needs to be repaid.

“With the increasing hopes of the current vaccine rollout, this is likely to result in renewed confidence within the wider 
market and a potential improvement in the UK’s economic recovery over the months ahead.” 

CHANGE IN DOMESTIC SALES
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C&D South West

Over four years since the 
referendum took place and as the 
UK’s transition period ends, one 
Somerset-based transport company 
is leading the way in supporting the 
local economy, ensuring the foreign 
goods that businesses in the area 
rely on are still making their way 
into our homes without delay.

C&D South West is committed to its 
local community. For over 30 years 
they have been providing quality 
distribution across the world all 
from their depot based in Chard, 
Somerset. A founding member of the 

Palletforce Network, C&D provides 
fast, environmentally-friendly 
and reliable delivery, with clients 
benefi tting from their online portal, 
emails and checklists to track and 
deliver goods safely and on time. 

As the country continues to be 
plunged into unprecedented 
times, this family business is 
off ering experience, expertise, 
and boundless local knowledge, 
dedicated to putting their home 
county at the forefront of their 
interest for the long run. 

Lorna Hammond, Managing Director, 
said: “After the diffi  culty posed last 
year due to the pandemic, Brexit was 

the last 
thing that 
local businesses wanted to have to 
worry about too. With our Palletforce 
network we can provide local 
businesses with a global reach on 
our simple online booking platform. 

“We wanted to make this transition 
as smooth as possible for our 
clients, as we understand there 
already is many challenges faced by 
all in the current climate.”

C&D Transport was founded in 1987 
and has been providing quality 
national and international distribution 
to clients for over 30 years. Lorna is 
the third-generation leader of C&D.

Jays Logistics (South West)

2020 was a challenge for most businesses and here 
at Jays, it was no diff erent. We have been trying to 
provide clarity and support for Brexit in the fi nal leg 
of the transition for our clients with support from our 
partner networks (TPN & The Haz Chem Network) since 
September. 

There has been much uncertainty surrounding the 
subject and even more questions raised over the last four 
years as a deal had not been agreed and iit wasn’t until 
Christmas Eve 2020 that a deal was announced. Even 
now there are still many grey areas on the topic. 

Around 10 – 15% of our customers deal with ROI, NI 
and EU in some capacity, so our goal was to ensure key 
information was communicated regarding clearances, 
bookings and any known delays. As a business we have 
to be adaptable to the situation, as it is changing all 
the time. The fi rst week of January saw changes and no 
doubt the following weeks will be similar. The deal has 
meant our clients can still trade with zero tariff s, however 
VAT and customs clearances are still applicable and this 

has been one of the confusing issues, 
that there are in some degree, still 
costs involved. 

One of the benefi ts surrounding the 
situation is the relationships have 
been strengthened as we are building 
on existing foundations for long term 
business support with our clients.

Transaction Focus

Is it really possible to grow 
internationally during a pandemic? 
Since March 2019, very few have 
launched into new global markets.

Transaction Focus co-creates tailor-
made international business growth 
teams for each region or country in 
line with their expansion needs. This 
is something we work on together. 
We operate as an extension to their 
team. 

The dedicated Chamber network 
has enabled us to get visas when 
embassies were closed by the 
pandemic and Transaction Focus 
has even secured a S$500,000 

contract for an SME pharma 
contract manufacturer with 
SingHealth with the assistance and 
local expertise of BCC Singapore 
working alongside our Singapore 
based Pharma sales representative.

Our XPORT 360 service helps give 
businesses confi dence as they liaise 
directly with clients, while we help 
build team CQ (Cultural Awareness) 
as an extension to IQ and EQ.

In 2020, we set up sales teams in 
Russia, Ghana and Senegal and have 
a new brief in Turkey. A couple of 
these countries were new to us. 

We view this as a refreshing 
challenge: an exciting adventure.

In 2021, we are looking to do the 
same in Egypt, Tunisia and a couple 
of Central Asian countries.

We have Transaction Focus team 
members in most European 
countries, in North and South 
America, APAC and MENA and 
have seen 50-80% year on year on 
growth since 2017.

This year we expect to grow by 
80%. Lockdown is a great time to 
rethink, dream big and explore. 

Call 01460 258 785 or email 
Charles@transactionfocus.com. 
www.transactionfocus.com.

Refl ex Medical

Refl ex Medical import goods from 
Germany and the USA, so Brexit was 
naturally a worry. We did everything 
we could to prepare – checking tariff  
codes and purchasing more stock so 
we could gradually introduce price 
increases to our customers. 

However, there was still so much 
uncertainty! How long would 
deliveries take to arrive? How far 
ahead did we need to plan? To say 
we were relieved to fi nd a zero tariff  

agreed at the 11th hour would be an 
understatement.

A signifi cant proportion of our 
customers are individuals and a near 
10% price increase would price our 
goods uncompetitively compared to 
UK manufactured items. There is still 
uncertainty ahead and continued 
fl uctuation in the value of GBP vs 
the Euro will undoubtedly cause us 
some challenges. 

As a small business, operating 
internationally can be diffi  cult. 
Especially when cash-fl ow is 

restricted and there is a fi ne balance 
to play between holding stock and 
tying down valuable cash resources. 

Since launching our retail business 
in March 2020, we have supplied to 
various countries in the European 
Union and we are still waiting to see 
how EU deliveries will develop in the 
coming months. For the time being 
we are already seeing customs 
delays – hopefully these will ease as 
time goes on. 
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A multi-million project to upgrade Taunton’s M5 Junction 
25 has taken a big step forward with the opening of an 
important new link road serving the town and motorway.

The Nexus link road is the next key stage in the £19.2m 
improvement of Junction 25, which when finished next 
summer will deliver significantly increased capacity. 

The road, which began carrying A358 traffic for the first time in 
January, is a key gateway to Taunton, the M5 and will serve the 
new Nexus 25 industrial estate.

The Junction 25 project still has some way to go before its 
completion – there is a significant amount of work yet to 
be undertaken on the ‘old’ section of the A358 between 
Junction 25 and the Gateway Park and Ride, that will carry 
eastbound traffic once the project is complete, but this 
week’s opening is a huge step forward.

Junction 25 currently experiences congestion in both peak 
hours, with queues frequently extending along the A358 in 
both directions.

“Moving traffic from the existing A358 and onto the 
new Nexus link road is a major milestone,” said Cllr John 
Woodman, who has responsibility for highways and transport 
for the county council.

“It means we can complete the remaining work while keeping 
the network moving with minimal disruption. The benefits of 
the scheme will become more apparent once the project is 
complete with significantly increased capacity.

“It’s a fantastic effort to get this far during an incredibly 
challenging year and I’m hugely grateful to our contractor 
Alun Griffiths for meeting the challenge and getting us here.

“I’d also like to thank our partners – Heart of the South West 

LEP, Highways England, Somerset’s Chamber of Commerce 
and Somerset West and Taunton Council and for their 
magnificent support.”

Overall, J25 improvements include an enlargement of the 
roundabout, full signalisation and a widened eastern exit, a 
new roundabout to access the proposed Nexus 25 site, and 
safer pedestrian and cycling facilities.

The £19.2m for the project includes allocated funding from 
the Heart of the Heart of the South West Local Enterprise 
Partnership (LEP) Growth Deal Fund, Somerset West & 
Taunton Council, Highways England, Somerset County 
Council and developer contributions. 
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New road is another key milestone for M5 Junction 25
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Weston College offers bespoke student placements for businesses

Weston College runs a successful 
industry placement scheme which 
supports employer partners to 
identify potential future talent.

Industry placements are designed to 
bridge the gap between education 
and the world of work. At Weston 
College, the ethos is creating 
brighter futures and this applies to 
both learners and employers. 

Industry placements are highly 
beneficial for both parties, with 
employers gaining the opportunity 
to find fresh talent, that they can develop and nurture into 
the future leaders of their business; while students gain 
insight in their chosen industry, as well as the opportunity 
to develop their skills and prove themselves to an employer. 
Many employers view this as an extended job interview, to 
truly understand the personality and skillset of a potential 
employee.

Employer feedback has also suggested that learners 
provide vital support, enhancing business output through 
their diverse skills and fresh ideas, something the college is 
particularly proud about. 

Amber Clark, Work Placement Officer 
(pictured) at Weston College, said: 
“We’re always looking to support 
businesses across all sectors through 
industry placements and match skilled 
students to employers.

“As mentioned previously, we have had 
great success through placements, 
some of the highlights have included 
employer’s paying learners to work 
additional hours due to their quality, 
learners developing websites, videos 
and brands and learners gaining full-

time employment on completion of their placement.

“We are now accepting requests from employers looking to 
offer an industry placement with our learners. We have many 
talented students studying a wide range of subject areas 
from IT and media to engineering and animal care.”

The college’s team supports businesses to identify gaps that 
can be filled by potential student placements and providing a 
bespoke matching service that enables firms to get the right 
student in the right role.

More information is available from the work placement team 
by emailing workplacementteam@westoncollege.co.uk 

BUSINESS PARTNER NEWS

Clarke Willmott LLP has supported 
client Ingersoll Rand to win a major 
Hinkley Point C contract. 

Lawyers specialising in energy 
generation at the firm worked with 
a subsidiary of the group – Ingersoll 
Rand Air Solutions Hibon S.A.R.L 
– to secure the contract to design, 
manufacture, transport and install 
seven TEP TEU compressors to HPC 
for waste processing along with 
support and commissioning, under 
FIDIC contract arrangements.

Clarke Willmott construction partner 
Zoe Stollard was brought in to 
support Ingersoll Rand Air Solutions 
through the contract process and was 
instructed to act on their behalf.

Emmy Klitsaki-Fortis, Assistant 
General Counsel at Ingersoll Rand 
said: “Clarke Willmott have provided 
invaluable help and support on the 
Hibon compressor project principally 
through Zoe Stollard.

“I have very much appreciated 
Zoe’s professional expertise, her 

responsiveness, dynamism in 
negotiations but above all her positive 
attitude. I cannot thank her enough. 
We look forward to continuing 
working with Clarke Willmott in the 
future. Ingersoll Rand are delighted to 
be supporting EDF and the UK’s drive 
to achieve NetZero by 2050.” 

Zoe Stollard said: “Working with 
Emmy and the team at Ingersoll Rand 
has been enjoyable and rewarding, 
advising them through the complex 
FIDIC contract process. I am delighted 
they will be supporting the build 
of HPC and have every confidence 
they will meet and exceed HPC 
expectations. Over several years Clarke 
Willmott has acted for a number of 
principal contractors involved at HPC 
and look forward to developing our 

relationship with Ingersoll Rand in the 
future.” 

Ingersoll Rand is a global provider of 
industrial equipment, technologies and 
related parts and services to a broad 
and diverse customer base through 
a family of brands and companies. 
Principally operating in three sectors 
industrial, energy and medical, 
Ingersoll Rand has manufacturing 
facilities and offices in over 30 
countries. 

For more information visit  
www.clarkewillmott.com.

Clarke Willmott supports client to win Hinkley Point C contract

Unable to host their usual autumn and 
winter events, the music department at 
Richard Huish College, in Taunton, sought 
new ways to come together at the end of 
last term to share their joy of music and 
to raise funds for Love Musgrove in a year 
where our hospitals have gone above and 
beyond to care for their community. 

Love Musgrove is 
the official charity 
of Musgrove 
Park Hospital in 
Taunton and funds 
items not covered 
by the NHS. 

Unable to use 
collection plates, 
the musicians 
encouraged 
audiences to visit 

the Love Musgrove Just Giving page to find out more and 
consider making a donation: https://www.justgiving.com/
campaign/christmaschange2020.

Huish Artists, saferinthecity - Harry Paynter and Olivia 
Price (pictured), wrote and produced their own track with 
all proceeds going directly to Love Musgrove. Huish Music 
also joined the National Doorstep Challenge, singing from 
downloaded song sheets on their doorsteps, again while 
encouraging supporters to support Love Musgrove.

The college also produced a short film of socially-distanced 
performances to create a virtual performance of Troika.  
The end results can be viewed online at  
www.huish.ac.uk/huishmusiclovemusgrove. 

A spokesman for the college said: “The films are a dedicated 
thank you to the NHS and all the staff at Musgrove Park 
Hospital for the extra lengths they have gone to in 2020 
to look after our community. If people enjoy the show and 
would like to donate to Love Musgrove they can visit  
https://www.lovemusgrove.org.uk/.”

College musicians dedicate festivities to Love Musgrove
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Blok ‘N’ Mesh
construction supplies
Blok ‘N’ Mesh are a leading manufacturer, supplier and 
installer of temporary fencing, barriers and construction 
site hoarding for hire or sale nationwide. Our Taunton 
sales office serves the South West with nearby depots in 
Somerset, Exeter and South Wales.

Stewart Rigby, 0752 7122880, 0870 95057 88
enquiries@bloknmesh.com
www.bloknmesh.com

New Members
Welcome to our newest members of 
the Somerset Chamber.

Jane Phillips Coaching
Business consultancy, health and wellbeing
I provide long-term solutions to issues businesses 
and individuals face in their professional and personal 
life through executive and life coaching or nutritional 
advice. I devise business plans and strategies to support 
growth, development and momentum in SMEs, social 
enterprises.

Jane Phillips, 07732 684649
jane@janephillipscoaching.co.uk
www.janephillipscoaching.co.uk

Business Growth South West
business consultancy
I will help you grow your business using a proven 
approach, skills and experience developed over a 
30 year period building four successful businesses. 
Together we will look at your market, competition, 
value proposition, sales strategy, operations and people 
development. 

Chris Gould Founding Partner, 07730 781235
chris@businessgrowthsouthwest.co.uk
businessgrowthsouthwest.co.uk

Laura Joyce Wealth Management
finance
We provide tailored, holistic financial planning for 
professional women and their families, through our 
established, supportive advice process.

Laura Joyce, 07966 156476
laura.joyce@sjpp.co.uk
www.laurajoycewealthmanagement.co.uk

eat:Festivals
event organisers/ food and drink
eat:Festivals is a not-for-profit curating sustainable food 
and drink events that aim to reconnect people to the 
productive landscape that surrounds them. Multi-award 
winning events offering opportunities for direct trade, 
sponsorship and market research. Somerset, Devon, 
Dorset & South Glos. 

Bev Milner Simonds, 07973 378735
hello@eatfestivals.org
www.eatfestivals.org

Model Farm Country House
accommodation
Specialising in self-catering weekend accommodation 
for groups of up to 25. Midweek we offer 
accommodation and a function room for business 
meetings, awaydays and team building in a lovely old 
house with modern facilities and extensive gardens. 

Dave Young, 01278 429953
daveandrozontour@hotmail.com
www.modelfarm.com

Harmony Fire Ltd
mechanical and industrial engineering services 
Harmony is one of the UK’s leading fire and life safety 
firms servicing the public and corporate sectors. We 
work with our clients to manage risks of fire and other 
hazards, to ensure protection of life, assets and business 
continuity.

Warwick Melvin, 01963 361250
info@harmonyfire.co.uk
http://www.harmonyfire.co.uk

The Sangha House
health and wellbeing
The Sangha House. Taunton’s health and wellbeing 
centre with an underlying basis in mindfulness. Develop 
a deeper connection with your body, mind and the 
world. Enjoy Tai Chi, Yoga, Pilates, meditation, exercise, 
Somatics or our one-to-one therapies.

Andy Spragg, 01823 428156
reception@thesanghahouse.co.uk
www.thesanghahouse.co.uk

Truespeed alongside two 
other companies has been 
selected to roll-out full fibre 
broadband networks on behalf of the Connecting Devon and 
Somerset (CDS) programme, backed by Government funding

Airband, Truespeed and Wessex Internet will be installing full 
fibre broadband across Devon and Somerset to more than 
56,000 rural homes and businesses over the next four years.

The combined public and private sector investment of around 
£80million will be in the vanguard of the Government’s 
ambitions to build a Gigabit capable network across the UK.

The three companies all have experience of working in 
the region and, between them, have already delivered 
connections to nearly 41,000 premises in the CDS region.

In the new roll-out, Truespeed will be working in B&NES 
(Bath & North East Somerset), North Somerset, Mendip and 
part of Sedgemoor.

Work is due to start next year for completion in 2024.  
The initiative is being funded by the Department of Digital, 
Culture, Media and Sport, Heart of the South West LEP,  
CDS local authorities, European Regional Development  
Fund and the Rural Development Programme for England.

Evan Wienburg, Truespeed CEO, said: “We are delighted 
to have won these prestigious contracts with CDS to 
bring Gigabit-capable full fibre broadband to harder to 
reach communities in the south west. As a Somerset-
based business focused on building out our own full fibre 
infrastructure to areas left behind by the industry giants, we 
are the natural partner for CDS. 

“The requirement for full fibre broadband is essential as 
more people study and work from home. Many Truespeed 
customers are already benefiting from our ultra-reliable, 
ultra-fast broadband service and we will continue to work as 
hard and as fast as we can to accelerate our roll out.”

CDS has delivered connectivity to more homes and businesses 
than any other broadband programme in England.

Nearly one million homes and businesses in Devon and 
Somerset now have access to superfast broadband thanks to 
the Government supported CDS programme and stimulation of 
the commercial market which is an important element of CDS’s 
role. Of these, over 300,000 homes and businesses have access 
to superfast broadband as a direct result of public funding.

For more information go to  
https://www.connectingdevonandsomerset.co.uk/

Truespeed wins contract to deliver rural broadband in Devon and Somerset
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ibis Bridgwater and Keepers Kitchen & Bar
hospitality, food and drink
An exciting new hotel with 144 guest bedrooms, each 
with spectacular views over the countryside, yet 
conveniently located minutes from Junction 23 of the 
M5. Featuring a Keepers Kitchen and bar, as well as a 
Starbucks, which are open to all, not just staying guests. 
In addition, ibis Bridgwater has two meeting rooms and 
free on-site parking. 

Emma Rathbone, 07776 956 793
https://all.accor.com/hotel/B670/index.en.shtml
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Nurturing future talent 
– at scale or in depth?

Hands-up any organisation or individual that has had to 
do things diff erently since March 2020… Thought so, that’s 
pretty much everyone.

For many a key part of this change has been moving some 
aspects of work to a remote platform. The upside of this for 
Somerset Education Business Partnership has been that we 
have been able to connect employers with young people at 
scale. 2,900 students attended the Somerset Virtual Careers 

Fair in Nov 2020. We have 
followed this with industry 
specifi c TalentEd Academy 
broadcasts, with each of these 
reaching over 1000 students.

These events provide a great opportunity for businesses to 
raise their profi le amongst young people – so that the next 
time you are recruiting your potential candidates know who 
you are and the skills you are seeking. If you would like your 
organisation to feature in a future digital careers intervention 
then please get in touch.

Whilst online delivery provides great reach, there is still very 

CHAMBER NEWS
Somerset in strong position to fi ght back post pandemic
Somerset is well placed to adapt to 
a post pandemic business climate 
once the economy begins to pick-up, 
two leading business fi gures – Sir Ian 
Cheshire, chairman of Barclays UK and 
Dr Adam Marshall, Director General of 
the British Chambers of Commerce – 
told local fi rms last week.

Speaking at an online ‘Future of Business 
2021’ event hosted by Somerset 
Chamber of Commerce, they said while 
the pandemic had hit each industry 
sector in diff erent ways, businesses that 
were nimble and agile and able to make 
changes were coping well.

“I remain optimistic about the future 
despite the dark days we are currently 
experiencing. Our Thriving Local 
Economies project in Taunton Deane is 
carrying on, despite the constraints of 
the pandemic,” Sir Ian said.

“Some businesses have seen ten years 
of change land in just six months 
and in some cases that has been 
diffi  cult, but others have seen it as an 
opportunity they hadn’t had before.

“Businesses that have been more 
online and more digital have been able 
to do extraordinary things to reinvent 
themselves and that is a real tribute to 
the SME community nationally and in 
this area.

“I think the opportunities for 
businesses coming out of this will be 
interesting and varied and potentially 
turbo-charged – people have found 
they can do much more and much 
more dynamically.”

Dr Marshall said the current stop-start 
restrictions and stop-start business 
support was causing companies 
real problems and said Government 
needed a coherent long-term 
economic plan.

He said fi rms were facing massive, 
short-term challenges, the biggest of 
which was cashfl ow.

He also questioned where the money 
would come from to help businesses 
which did survive the lockdown 
restrictions to re-establish themselves, 
maintain their companies and grow.

“Businesses are facing a signifi cant 
capital crunch,” Dr Marshall said, “a lot 
of companies are running out of puff  
as the cash just isn’t there.

“But once we do get the economy 
up and going again, Somerset has 
advantages – it’s not dependent on 
one major city centre as a key part 
of its economy and then seen that 
key area of its economy shutdown, 
such as London, Glasgow, Leeds or 
Manchester. 

“Town centres will restart but they will 
look diff erent. Those areas where there 
is residential property, together with 
commercial and industrial property 
and amenities all within a 15 or 20 
minute radius, those are the places 
that will thrive. Somerset is lucky in 
that context. The county has a good 
starting point to build and become 
more resilient.”

Sir Ian said handing more power to 
local authorities was key to building 
resilience at a local level to enable 
companies to be fl exible and to 
change and grow.

The online event was attended by 
representatives from local companies 
and Somerset Chamber Chief 
Executive, Stephen Henagulph, said he 
shared both Sir Ian’s and Dr Marshall’s 
optimism for the future.

Mr Henagulph added: “I don’t think 
we’re going to see lots of cash handed 
to businesses to help them adapt 
and change and there are concerns 
about what taxes will be imposed 
on businesses in the not-too-distant 
future to pay for the support they’ve 
had so far.

“But I am optimistic about the future 
and about the Chamber network. The 
Chamber has been a single point of 
contact throughout the pandemic and a 
true, independent voice for businesses, 
helping them to get the help they need 
and encouraging them to help others, 
working together to get to the other 
side of this economic crisis.”
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Finalists announced for 
Somerset Business Awards 2021

The fi nalists have been 
announced in this year’s 
prestigious Somerset 
Business Awards, with 
companies, charities and 
individuals from across 
the county vying for the 
honours.

Judges faced a tough 
time whittling down a 
record-breaking number 
of entries in this year’s 
awards, which are run 
annually by the Somerset 
Chamber of Commerce.

The 2021 fi nalists come 
from all corners of 
the county, including Cheddar, Langport, Shepton Mallet, 
Glastonbury, Taunton, North Petherton, Roadwater, Frome, 
Highbridge, Wellington, Somerton, Baltonsborough, 
Westonzoyland, Midsomer Norton, Axbridge, Bridgwater, 
Yeovil, Compton Martin, Clevedon, Weston-super-Mare and 
Chard.

This year is the 16th anniversary of the awards and for the 
fi rst time the grand fi nal will be broadcast online at 3pm on 
March 26, with host, BBC presenter and journalist, Claire 
Carter.

Somerset Chamber Chief Executive Stephen Henagulph 
thanked everyone who had entered the awards and said the 
most hotly contested categories had included Outstanding 
COVID-19 Response, Service Excellence and Investing in 
Somerset. 

He said: “It was great to see so many entries from both 
Chamber members and non-members from all corners of 
the county and representing a wide range of sectors and 
industries.

“These awards are the largest in Somerset and are a fantastic 
opportunity to celebrate all that is great about our diverse 
business community and I’m looking forward to the grand 
fi nal next month.”

The 2021 fi nalists are:
Albert Goodman Family Business of the Year 
(sponsored by Albert Goodman)
Musgrove Willows, Westonzoyland
Bridges Electrical Engineers, Midsomer Norton
Clarity Cleans, Axbridge

Small Business of the Year (sponsored by TDA)
Petruth Paddocks, Cheddar
Harry’s Cider Company Ltd, Langport
Cognique, Shepton Mallet

Medium Business of the Year 
(sponsored by Brook Financial Management)
Filberts Fine Foods, Glastonbury
Impact Design and Marketing, Taunton
Race At Your Pace Ltd, Taunton

Large Business of the Year (sponsored by PKF Francis Clark)
Somerset Larder, North Petherton
Singer Instruments, Roadwater
Marston Foods, Frome

Charity of the Year (sponsored by Clarke Willmott)
ARC, Taunton
Dorset and Somerset Air Ambulance, Wellington,
PROMISEworks, Baltonsborough

Best Use of Technology (sponsored by Porter Dodson)
Cardstream, Taunton
Clerksroom, Taunton
WPA, Taunton

Employer of the Year (sponsored by Elite Staffi  ng Solutions)
Singer Instruments, Roadwater
Poolbridge Accountancy Ltd, Highbridge
WPA, Taunton

Investing in Somerset (sponsored by Hinkley Point C)
Somerset Larder, North Petherton
HOST Somerset, Bridgwater
The Bridge (Langport), Langport

Start-up of the Year (sponsored by Teapot Creative)
Accar Food Commit, Wincanton
Kinetic Kitchen, Compton Martin
Plantside Café, Wellington

Outstanding Achievement (sponsored by Weston College)
David Hutchins Innovation Ltd, Somerton
OTHO, Weston-super-Mare
Aspen Waite, Bridgwater

Environmental Achievement (sponsored by Gravity)
C&D South West Ltd, Chard
Sopha, Highbridge
James Tobias Ltd, Bridgwater

Service Excellence (sponsored by CETSAT)
Benchmark Project Management, Clevedon
The Castle at Taunton, Taunton
Somerset Early Scans Ltd, Bridgwater

Somerset Manufacturer and Producer (sponsored by Garador)
Filberts Fine Foods, Glastonbury
Marston Foods, Frome
James Tobias Ltd, Bridgwater

Outstanding COVID-19 Response 
(sponsored by Clarks International)
Petruth Paddocks Ltd, Cheddar
Dorset and Somerset Air Ambulance, Wellington
Cake Box Bakery, Yeovil

much a place for the on-site work placement to 
deliver in-depth experience – provided all COVID 
protocols are met. For some businesses, on-site is 
now in fact remote. For, others such as construction 
businesses, on-site means just that. If your business 
would value extra help from a placement student, 
please let us know. Somerset has a pool of talented 
young people keen to gain the experience that will 
help them move into a meaningful career.

To inspire Somerset’s young people and to nurture 
your future talent simply contact Andrew or Imelda 
at Somerset Education Business Partnership: 
andrew.hanson@somerset-ebp.co.uk; 07912 264531 
or imelda.leetch@somerset-ebp.co.uk; 07519 124546.
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Somerset Chamber member Osprey Group has won the 
multi-million Pound contract to deliver all of the oversized 
equipment needed in the next phase of construction at 
Hinkley Point C (HPC).

Through their innovative shared services logistics model, the 
team will use its expertise in both marine and heavy land 
transport to provide centralised logistics and management 
for all major critical assets coming into the site – giving 
project-critical support to Hinkley Point C and its suppliers. 

Osprey Group is a British-owned company that’s local to 
Hinkley Point C, in Somerset. It is the only British firm with 
the cumulative experience, skill sets, and in-house resources 
to deliver this new, innovative shared services model of 
special logistics support that’s now needed for Hinkley Point 
C (HPC).

Suppliers to HPC are encouraged to showcase innovative 
methods than can help overcome the challenges of major 
infrastructure logistics. This is Osprey’s forte: by using their 
learnings from a range of offshore oil and gas construction 
projects, Osprey’s multi-disciplined team identifies 
efficiencies and improves reliability in its delivery of logistics 
to major construction projects onshore. 

Osprey will become a strategically important, collaboration-
focused Tier 1 supplier. The team’s shared services model 
removes many of the risks faced by one-off, critical asset 
suppliers – some delivering unique components weighing 
over 750 tonnes per piece – many of whom might not have 
the experience or local knowledge needed for organising 
specialist logistics to this particular site.

The Tier 1 suppliers are liaising on tight schedules to install 
key critical permanent equipment, which includes steam 
generators, turbines and the nuclear reactors themselves 
– everything needed to generate low-carbon electricity for 
around six million homes. 

Won through an international tender, Osprey’s innovative 
approach to shared services is making a step-change 
possible that will have a tangible positive impact on the 
environment, the local community, and HPC’s construction 
programme overall.

John O’Connor, Commercial Director, Osprey, said: “We’re 
exceptionally proud to partner with EDF to deliver strategic 
logistics for the project. Normally, critical assets are 
called forward by the Construction Director, and multiple 
contractors complete the delivery. 

“It’s an enormous task to perform this to the tightest of 
schedules, with so many contractors and interlocking phases 
of construction. You need a detailed plan and the right 
specialist heavy-logistics’ resources – all applied intelligently 
with a best for project, one team mindset. 

“HPC is an inspiring project driven by exceptional people – 

our job is to provide safe, flexible and reliable service every 
time. It’s an exciting time for Osprey and we look forward to 
supporting EDF and all Tier 1 contract partners in delivering 
success together.” 

Osprey’s new working model is the result of close 
collaboration over a period of several years with the HPC 
team. By drawing on learnings from other sectors and 
being involved in much more of the planning than might 
be expected, the leadership team at Osprey has created an 
approach to construction logistics that will make life easier 
not just for key project teams at HPC, but also their suppliers, 
and potentially for other projects of this scale too, such as 
Sizewell C. 

Nigel Cann, Delivery Director for HPC, said: “It’s fantastic to 
see a local company step up to the challenge of delivering 
this volume of critical components for our project. Osprey 
has already proved to us that they have the capability and 
expertise to deliver to the high standards of safety, quality 
and efficiency required for such a complex construction 
job. We set out to ensure that businesses in the region 
would benefit from HPC and this is the latest example of us 
delivering on that commitment.”

Osprey will be transporting all of HPC’s largest assets – 
critical, one-off pieces of equipment manufactured around 
the world and delivered by water via a dedicated muster 
port at Avonmouth. From there, deliveries will be made to 
the build teams on site in line with predefined construction 
scheduling. Each consignment will be received direct 
from a delivery vessel before onward movement to the 
HPC terminal, cutting down on road use, disruption, and 
emissions. 

John: “This is a brand new, specialist logistics model for 
receiving critical equipment. All in all, over £1billion of 
essential, critical assets will move through this operation over 
the coming years.”

Osprey Group wins multi-million Pound contract at Hinkley Point C 
to handle more than £1 billion in critical assets
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First aid at work workshop

Learn the skills needed to maintain 
a safe and successful WordPress site 
with web developer Simon West, of Teapot Creative. 
Learn about pages, posts and plugins! 
 
Time:  9.30am – 12 noon 
Cost:  £17.50 +VAT for members  
 and non-members

Tuesday 

16 
February

Sponsored by 

*Prices are plus VAT unless otherwise stated

Please note due to high demand, some of these  
events may be fully booked by the time of printing. 

Please note that all non-members are entitled to attend a 
maximum of two Chamber events. Should you wish to attend 
further events, you will be required to become a Somerset 
Chamber member.

 
Let’s Network! 

Keep in touch with existing business 
contacts and make new ones as 
more members join the sessions. It’s the perfect 
opportunity to promote your own business and to 
find out more about other Chamber members. 
 
Time:  12 noon – 1pm 
Cost:  free of charge, members only

Wednesday 

17 
March

 
EU exit transition panel  
– data, intellectual property 
and e-commerce implications

Panel event with Devon and Plymouth Chamber and 
the Growth Hub to discuss the direct and indirect 
implications of leaving the EU. Speakers include 
Ben Travers, of Stephens Scown and Nigel Reece, of 
Cognique. 
 
Time:  9.30am to 11am 
Cost:  free of charge

Tuesday 

23 
February

Sponsored by 

 
First aid at work workshop

Refresh and update your first aid at work 
skills and discover what ‘good first aid’ 
looks like with Sam Franklin, Managing Director, of Reflex 
Medical Ltd. The session will cover how first aiders can 
be an asset to their business and how effective first aid 
training can build resilience and teamwork. 
 
Time:  9.30am – 12 noon 
Cost:  £17.50 +VAT for members and non-members

Tuesday 

23 
March

Sponsored by 

 
Ladies’ networking

Join Somerset businesswomen for 
an afternoon of online networking 
and guest speaker Natalie Dyson. Natalie is a trained 
lawyer, local businesswoman and chair of Coronavirus 
Community Help Taunton. 
 
Time:  2pm – 3.30pm 
Cost:  free for members, £10 +VAT for non-members

Wednesday 

24 
February

 
Somerset Business Awards 2021

Pre-register for audience tickets for 
our online awards final, hosted by 
BBC presenter and journalist Claire Carter. Be there 
and help us celebrate the very best of business in 
Somerset! 
 
Time:  3pm – 4.30pm 
Cost:  free of charge

Friday 

26 
March 

Main awards sponsor

 
Sector Focus - finance and tax 

Lexi Shore, of sponsors AC Mole, will 
help you to ensure your end-of-year 
tax returns are correct – especially after the challenges 
faced by many business people during 2020. 
 
Time:  10am – 11.15am 
Cost:  free of charge

Thursday 

11 
March

Sponsored by 

 
Conflict management in the 
workplace workshop

We will be joined by experts from 
April People to discuss how to avoid conflict in the 
workplace and what to do if conflict arises, such as 
from redundancy or a discrimination claim. 
 
Time:  9.30am – 12 noon 
Cost:  £17.50 +VAT for members  
 and non-members

Tuesday 

27 
April 

Sponsored by 

UPCOMING EVENTS
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World’s biggest crane completes its biggest lift at Hinkley Point C

Big Carl, the world’s largest crane, has just completed its 
biggest ever lift at Hinkley Point C. The super-crane lifted a 
total weight of 575 tonnes to install the fi rst of three massive 
prefabricated steel rings which form the reinforced cylinder 
around the nuclear reactor.

The 17m tall ring with a diameter of 47m – was lifted out of a 
bunker where it was constructed in factory conditions – one 
of the innovations to improve quality on the project. Big Carl 
reached out 160m to put it in place during a night lift – timed to 
take advantage of lighter winds during a four-day operation.

Despite the challenge of operating under Coronavirus 
restrictions, the fi nal big lift of the year was one of many 
signifi cant milestones achieved in 2020. These include the 
completion of the fi rst 3.5km cooling water tunnels and the 
reactor base of unit two. The power station will help Britain 
reach Net Zero by producing reliable low carbon electricity 
for more than 6m homes.

Lift facts

• The fi rst steel containment ring weighs 382 tonnes – 
around the weight of a 747 Jumbo jet - lifting gear took 
the total lift weight to 575 tonnes.

• The liner ring is the second of fi ve pieces that make up 
the steel containment for each reactor, including the base 
and the dome.

• Big Carl is 250m tall, moves on rail tracks and will 
eventually lift pieces weighing more than 1,000 tonnes

• The ring was gently placed on 96 hydraulic jacks which 
lowered the ring into its exact position 

Hinkley Point C Managing Director Stuart Crooks said: “This 
spectacular lift is a remarkable achievement in a year when 
everyone has had to make extraordinary eff orts to keep 
the site and community safe from infection. The precision 
involved is like watch-making on an industrial scale.

“Our ability to maintain progress in such tough 
circumstances is a testament to the commitment of the 
workforce and our suppliers across Britain and the world. 
Construction of Hinkley Point C’s two reactors continues to 
provide evidence that repeating an identical design improves 
quality and effi  ciency – something that will bring big benefi ts 
to Sizewell C in Suff olk.”

HINKLEY UPDATEHINKLEY UPDATE

At Clarke Willmott, our private client solicitors pride themselves on being close 
and trusted advisors to our clients now and in the future.

Our experienced Family team are experts in advising on a range of issues that 
may affect an individual at some point during their lifetime, such as divorce, infertility 

and asset protection. They are also accredited with Resolution, a national body of 
family lawyers committed to resolving disputes constructively and with minimal conflict.

To find out how we can help you or your business, please contact Lizzie Smith 
on 0345 209 1822 or lizzie.smith@clarkewillmott.com

clarkewillmott.com

Clarke Willmott LLP is a limited liability partnership registered in England and Wales with registration number OC344818. Authorised and regulated by the Solicitors Regulation Authority (SRA number 510689).

Great service... Great people...

Your Life.
Your Clarke 

Willmott
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Over £4 million awarded to local projects since the launch of 
the Hinkley Point C Community Fund 

An incredible £4 million has been awarded to local initiatives 
in Somerset since the Hinkley Point C (HPC) Community 
Fund was launched in 2017.

Val Bishop, Programmes Director at Somerset Community 
Foundation (SCF), which administers the fund, said: “We’re 
absolutely delighted that in just three years we’ve awarded 
over £4m in grants. The HPC Community Fund continues to 
support many groups and organisations’ projects to increase 
opportunity and improve the quality of life and wellbeing in 
communities most aff ected by the construction of Hinkley 
Point C, reaching smaller ‘grassroots’ charities as well as 
larger organisations. 

“If you have any ideas that you think we may be able to 
support with grant funding then please get in touch with us.” 

Andrew Cockcroft, Senior Community Relations Manager, 
Hinkley Point C said: “I am extremely proud to see the 
substantial positive impact our Community Fund is delivering 
to a wide variety of groups and organisations in the local area 
surrounding Hinkley Point C. We are absolutely committed to 
ensuring that the benefi ts and opportunities of the project are 
accessible for local people, especially as the challenges of the 
Covid-19 pandemic continue to aff ect us all.”

The HPC Community 
Fund delivers 
the Open Grants 
Programme for 
larger applications, 
typically over 
£10,000, and the 

Small Grants Programme awards grants of up to £5,000 - 
or up to £10,000 over three years - for charities, voluntary 
groups and social enterprises that normally operate on less 
than £100,000 per year. Visit www.hpcfunds.co.uk for more 
details on deadlines for applications.

The HPC Community Fund is part of a wider £20 million 
commitment of funding, provided by EDF through Section 
106 agreements, for communities that are aff ected by the 
development of the new nuclear power station, to promote 
their social, economic and environmental wellbeing and 
enhance their quality of life.

Anyone who runs a local community project in Somerset 
and would like to fi nd out more about grant funding from 
the HPC Community Fund please call Somerset Community 
Foundation on: 01749 344949 or visit: www.hpcfunds.co.uk.
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Like many other eagerly awaited celebrations of 2020, the Somerset Education 
Business Partnership Awards moved online. 

With the expert support of the Creative Media Department at Bridgwater & 
Taunton College we were pleased to host the awards via You Tube premiere. 

Following an insightful introduction from Jonathan Langdon of headline 
sponsors Milsted Langdon, the fi nalists were introduced in each category. 

Latest Member-to-Member Off ers
As a member of Somerset Chamber why not take advantage of our great range of member-to-member off ers? 
If you have an off er you would like to add to our list, visit www.somersetchamber.co.uk/membership

Jane Phillips Coaching 

Free 60 minutes executive 
coaching meeting

Compass Video

20% discount off  any 
training workshop

FREE
SESSION

20%
DISCOUNT

Somerset Education Business Partntership Awards 2020 - winners celebrate online

Choice Stationery Supplies

10% discount using 
CHAMBER code on website

The Sangha House

FREE one week virtual 
studio membership

10%
DISCOUNT

FREE
VIRTUAL MEMBERSHIP

You’ll Know When 
You Get There 

10% off  programmes, workshops 
and 1-2-1 coaching sessions

Introtweet

15% discount off  online 
social media training

10%
DISCOUNT

15%
DISCOUNT
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0330 333 5039   www.albertgoodman.co.uk
Facebook “f ” Logo CMYK / .ai Facebook “f ” Logo CMYK / .ai

TAUNTON BRISTOL CHARD WESTON-SUPER-MARE WEYMOUTH YEOVIL

It’s taken 150 years to build up our business, and it hasn’t always been easy.

We are here to support you in uncertain times.

Albert Goodman, business support you can count on.

MEMBERSHIP
Somerset Chamber and Albert Goodman team up to raise awareness 
of R&D tax credits for local business

As the Government looks at ways to 
start repaying the COVID support 
given, it feels like there’s a certain 
inevitability that taxes are set to rise - 
which is why it’s even more important 
for businesses to claim the tax reliefs 
to which they’re entitled. 

Research and development (“R&D”) 
is one such relief and can often be 
invaluable to businesses investing 
in improving or developing new 
or existing products or processes, 
providing a much needed cash boost 
at a critical time.

For SMEs, R&D relief works by giving 
further relief in your tax comps for 
qualifying R&D costs, such as certain 
wages, reducing your net costs to 
almost 50%, which is 30% more relief 
than for other business costs. If you’re 
running at a loss, the R&D element of 

your tax loss can be “sold” back to 
HMRC, rather than carrying it forward 
to future profi t-making years, giving 
your business a possibly much needed 
cash boost. Large businesses can also 
benefi t, but at lower rates.

If you’re investing in making something 
innovative, or in making your products 
lighter, faster, quicker, greener, smaller, 
larger or more quickly, and are having 
to resolve technical or scientifi c 
uncertainties in doing so, R&D 
relief can signifi cantly reduce your 
development costs and, in many cases, 
may even give you a tax refund.

Tracey Watts, Partner at Albert 
Goodman, said: “Too many businesses 

are still unaware of this generous relief 
and I’m delighted that Albert Goodman 
and the Chamber will be working 
together to help fellow members make 
sure they’re not missing out on making 
a valid and robust claim.”

Alistair Tudor, Operations Manager 
at Somerset Chamber, added: ‘We’ve 
had a close relationship to the team 
at Albert Goodman for a number of 
years and we’re delighted that we will 
be working closely with the R&D team 
to raise the profi le of this tax relief at a 
crucial time for many businesses.”
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Careers Inspiration in 
Business (1 – 49 employees)
Sedgemoor Caravans

Careers Inspiration in 
Business (50 + employees)
Thatchers Cider

Careers Inspiration in Education 
South Somerset 14- 19 Partnership

Young Aspiration
Jake Hunter

Enterprise in Education
Se:nse Pop-up Shops

Removing Barriers
Your IT Now

Overcoming Barriers
Ashton McConnell

Best Placement Employer
CG Fry & Son

Best Placement Participant
Sophie Hipgrave

Outstanding Personal Contribution
Tom Thayer

The 2020 Somerset Education Business 
Partnership Award winners were:

Tom Thayer (left) receives his Outstanding 

Personal Contribution Award from HPC Site 

Construction Director Rob Jordan.

CG Fry won the Best Placement Employer Award.
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The Design Hive scoops two accolades at the Sedgemoor Business 
Excellence Awards

After being shortlisted for Customer Service Excellence 
and Small Business of the Year, graphic and website design 
company The Design Hive won both categories in the 
Sedgemoor Business Excellence Awards.

The black-tie awards evening, organised by Sedgemoor 
Chamber of Commerce, was held live on YouTube due to the 
Coronavirus pandemic. All shortlisted businesses joined via 
Zoom and partied behind the scenes.

Business owner Mel Downing said: “After 11 years in business, 
it’s incredible to win. 2020 was, for us and so many other 
businesses, a challenging year. We remained positive 
throughout and have been here to help our clients adapt 
where necessary. 

“We have seen such strength and determination from our 
clients, many of which have made their businesses  even 
stronger. Congratulations to all shortlisted and award-
winning businesses. We were proud to be part of it.”

The past few years have been the most exciting, to date, 
for The Design Hive and winning the awards ensured 2020 
ended with a bang!

Mel thanked Bridgwater Chamber for hosting the evening 
and award sponsors Sedgemoor District Council and 
CETSAT.

“Thank you from the bottom of our hearts to all of our 
customers. We cannot thank them enough for putting their 
trust in us,” Mel added.

More information about the awards is available at 
sedgemoorbusinessawards.org.uk, while more details  
about The Design Hive is available from the website  
www.thedesignhive.co.uk, calling 01278 783273 or  
emailing info@thedesignhive.co.uk.

Bath and West Showground chosen as mass Somerset vaccination centre

Somerset residents will soon be able to attend the Bath and 
West Showground to receive their Coronavirus vaccination. 
The Showground at Shepton Mallett has been chosen as one 
of the NHS’s mass vaccination centres, with staff expecting 
to administer the first vaccinations before the end of January. 

NHS staff have been busy setting up the centre at the ground 
since December, with the first vaccinations due to be rolled 
out before the end January. 

Rupert Cox, chief executive of the Royal Bath and West 
Society, said he was delighted that the Showground is able 
to work alongside the NHS in the drive to vaccinate 15 million 
people in the UK by mid-February.

Rupert said: “It’s a real privilege to be able to put our home 
to such good use over the coming weeks and months. 
We’re full of praise for the amazing work the NHS is doing 
rolling out the vaccine – and if we’re able to play our part in 
providing a centre that helps give access to as many local 
residents as possible, we’re delighted.

“It’s great news for the people of Somerset that the 
Somerset NHS Foundation Trust is working so hard to 
progress the vaccination roll out as efficiently and effectively 
as they are.” 

The Bath & West Showground will not offer an automatic 
walk in day scheme. There will be a process of booking for 
vaccinations once the centre at the Bath & West site is live 

and residents should await their letter of invitation from the 
NHS to book their appointment. 

Taunton Racecourse has also been announced as a 
vaccination centre in the county. A successful nationwide 
vaccination campaign will increase the chances of events 
being back up and running, providing a much-needed 
confidence boost to everyone within the event industry.

Pictured pre-pandemic with Rupert Cox (right) are Martin Thatcher, 

MD of Thatchers Cider (left), and Michael Eavis, of Glastonbury 

Festival, at the opening of the new Thatchers Bar and Restaurant at 

the Royal Bath and West Showground.
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Graphic designer and director Paul 
Smith is celebrating a decade of Word 
Gets Around this year, having initially 
launched the business from his home 
in 2011.

A year later he moved into an office in 
The Crescent, in Taunton, then late the 
Cooper Associate’s County Ground.

With more than 25 years of experience 
as a graphic designer, Paul threw 
himself into networking events, 
launching his own Word Gets Around 
Networking Group in 2011. The 
ultimate aim was to help people and 
their businesses to grow, by sparking 
ideas, collaborations and increasing 
knowledge.

In December 2014 it became a family 
business, as Paul’s father Clive joined 
the team to launch a new community 
magazine. Starting with 4,000 copies 
it has risen to 30,000 copies per 
issue. The dueo launched their very 
successful sister magazine into West 
Somerset in 2018.

With a proven track record, they help 
companies to market themselves 
more effectively, working as graphic 
designers, marketeers, magazine 
publishers, print expert and event 
hosts. 

But like manly businesses, COVID-19 
has had a big impact on their income 
and operations. 

During lockdown they decided to 
launch ‘Meet the Business’, as a 
series of videos, where Paul recorded 
informal chats with Somerset business 
owners. It gave a window into their 
world, a chance to find out what 

they do, how they do it and more 
importantly, why they do it. 

In November, Paul fulfilled a lifelong 
dream to become a lecturer at his 
former college at Bridgwater & 
Taunton College. This part-time role 
allows him to grow Word Get Around 
and also inspire the next generation.

Paul said: “We would like to thank 
everyone who has played their part 
in our success with their support, 
inspiration and friendship”.

They now have an office in a beautiful 
setting at Hestercombe Gardens 
and will be hosting a celebration 
networking event later in the year, 
once safe to do so.

For more information contact Paul by 
emailing paul@wordgetsaround.co.uk 
or visit the website at  
www.wordgetsaround.co.uk.

Word Gets Around celebrates 10 years in business
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Health scare leads to start of new life coaching business

An overwhelming desire to help 
others, coupled with her own serious 
health scare, has led to a Somerset 
woman launching her own coaching 
business to help organisations and 
individuals reach their full potential.

Jane Phillips, who lives in Wellington, 
Somerset has set up Jane Phillips 
Coaching and Feel Better Naturally to 
offer both coaching and mentoring 
support to help people get more out 
of life and to both set and achieve 
their goals.

A trained nutritionist, as well as an 
experienced life and executive coach, 
Jane and her team, offer a wide range 
of courses, from business planning, 
motivation coaching to stress 
workshops, wellbeing checks, and 
relaxation techniques.

“Major heart surgery in 1990 made 
me reassess my life and I felt the need 
to make a difference. I took a career 
break when my son was born and then 
worked as a slimming consultant as I 
had always been interested in nutrition 

and had struggled with my own 
weight issues,” said Jane.

“From there I trained as a reflexologist 
then moved into the charity 
sector, working as a fundraiser for 
various charities before becoming 
a fundraising consultant, helping 
with strategies and bid-writing and 
eventually evolving into Jane Phillips 
Consulting,” she explained.

Jane, who is married with one son, is 
adamant that to be truly successful – 
and happy – a balance must be struck 
between the body, the brain, and 
nutrition go hand-in-hand. 

Through her work, she aims to help 
people navigate unwelcome changes 
and discover long-term holistic 
solutions through a combination of 
mentoring and executive coaching.

“I believe that you cannot be happy 
with your work if you are unhappy with 
yourself and you cannot be happy with 
yourself if you are unhappy with work.

“I want to give people the clarity to 
make the right decisions and to find 
their own, individually-tailored, long-
term solutions so they can feel better 
naturally and succeed,” Jane said.

She is currently offering a free, initial 
30-minute consultation to help people 
start the journey towards a happier 
and more successful future. More 
information is available online at  
www.janephillipscoaching.co.uk. 

Despite, and perhaps in part due to, a global pandemic, 
Cognique has seen new client enquiries sky rocket as well 
as existing clients wanting to further expand the breadth 
and scope of their work. To support this growing demand 
Cognique has appointed Chris Thomas as Social Media 
Marketer. 

“The pandemic has 
forced a surge in 
online usage and 
businesses, quite 
rightly, are keen 
to ensure they 
are seen, they are 
heard and their 
messages cut 
above the noise,” 
said Managing 
Director Nigel 
Reece. 

“We have seen an 
increase in demand 
for all our digital 
services – SEO, 

social media, digital advertising, web development – so 
now was the right time to expand the team. Chris brings 
with him a wealth of social media experience gained from 
supermarket and media companies and is a dab hand at 
analysing and interpreting organic and paid social data. 
We’re delighted to have him join team Cognique. 

“Starting a new role mid-pandemic is certainly different as 
I’ve yet to meet the whole team face-to-face” explained Chris 
Thomas. “Regardless, I’ve had a great first month learning 
about our clients, putting new creative strategies in place 
and couldn’t feel more at home!” he said. 

Established in 2003, Cognique combines technical expertise 
and creative flair to deliver truly unique marketing solutions 
via bespoke websites, bespoke digital plans and bespoke 
design solutions. 

To find out more about Cognique and their services visit 
www.cognique.co.uk.

Cognique grows team with new appointment

PKF Francis Clark strengthens Taunton team

PKF Francis Clark has strengthened 
its Taunton office with the arrival of 
partner Andy Squires and four new 
appointments.

Chartered tax advisor Andy returns 
to Taunton after six years at the firm’s 
Torquay office to lead the private 
client, capital gains and land taxes 
team in Somerset.

The office has also been bolstered 
by the arrival of Courtney Bellringer 
and Fiona Lockyer, both senior 
accountants in the rural team, while 
Jessica Rosser and Jack Chambers 
have joined the corporate services 
team.

Andy said: “I’m excited to be back in 
Somerset, an area I know well, having 
been based here earlier in my career 
with PKF Francis Clark.

“I’m looking forward to building 
relationships with intermediaries and 
providing expert tax advice to our 
growing client base in the region, as 
well as enjoying some live cricket at 
the Cooper Associates County Ground, 
as part of our firm’s relationship with 
Somerset County Cricket Club.”

Andy started his career with PKF 
Francis Clark before spending 11 years 
in London with Deloitte and BDO. He 
returned to the firm as a tax consultant 

in 2007, becoming a partner in 2011.

Nick Farrant, partner and head of 
PKF Francis Clark’s Taunton office, 
said: “I’m delighted that Andy has 
returned to Taunton to lead our private 
client offering. His tax expertise will 
be of immense value to our clients 
across Somerset and as we build 
new relationships with professional 
advisors, families, individuals and 
landed and sporting estates across the 
county.

“Our rural team has grown rapidly 
since Mike Butler joined us as a partner 
around 18 months ago, and we’re really 
pleased that experienced professionals 

Courtney and Fiona have come on 
board to help serve this growing client 
base.

“Jessica and Jack are joining the 
corporate team and will be followed by 
our graduate trainee intake in January, 
as we continue to expand our network 
of clients and contacts in this area and 
also work with colleagues in our Bristol 
office to deliver high quality audit, 
accounts, corporate tax and advisory 
services.”

From left: Jack Chambers, Andy Squires, 

Fiona Lockyer, Courtney Bellringer, Jessica 

Rosser and Nick Farrant at the Taunton 

office of PKF Francis Clark.

Bridgwater & Taunton College 
(BTC) has been selected as one of 
the finalists for the City & Guilds 
Award for Colleges Engagement 
with Employers at the Association 
of Colleges (AOC) Beacon Awards 
2020/21. 

The national awards celebrate 
and recognise the best and most 
innovative practice among UK 
further education colleges and 
the City & Guilds Award for Colleges Engagement with 
Employers acknowledges exemplary practice in the delivery 
of provision: responsive to the needs of employers. 

In a period of just 15 years, BTC has progressed from 
the administration of an ailing land-based college to 
the management of substantial national apprenticeship 
contracts in Water Environment Worker (WEW) for key 
sector organisations such as the Environment Agency (EA), 
National Trust and the Canal and River Trust. 

The delivery of an entirely new Standard to a number of new 
employer partners has required a whole-college approach 

from tender activity through 
to delivery, management and 
evaluation, and this has been so 
successful that the apprenticeship 
is now built into the EA’s 
recruitment strategy, with three 
cohorts planned each year. 

The EA’s apprenticeship is entirely 
employer driven, providing an 
effective response to the agency’s 
need to create a workforce that 

is competent, safe and fully trained to recognised industry 
standards, whilst also aligning fully with regional and LEP 
priorities for productivity and growth.

Principal of Bridgwater & Taunton College, Andy Berry, 
said: “It is incredible to be recognised for our engagement 
with employers. The focus on the creation of employer 
partnerships means we can focus on creating solutions to fill 
industry specific skills shortages and enable companies to 
develop the skills they need to grow.”

The final of prestigious AoC Beacon Awards, now in their 
26th year, will be held in Spring 2021.

Bridgwater & Taunton College named as finalist in national awards
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Aspen Waite director invents machine to recycle face masks

Aspen Waite Director, David 
Scheeres, has designed, developed 
and implemented a pioneering 
process which has received national 
recognition and praise for turning the 
huge amount of waste caused by the 
use of disposable surgical face masks 
into a useful product.

Sterimelt technology, developed by 
David and colleagues, melts single-use 
polypropylene plastics with blocks later 
converted into new products such as 
bottles, bins and toolboxes, beginning a 
cycle of continual reprocessing. 

David said: “As a designer and 
manufacturer of specialist heaters for 
the UK, USA, German and Japanese 
plastic OEM machinery manufacturing 
sector, it occurred to me that all plastic 
is formed with a thermal process 
and if we could simply reverse the 
manufacturing process, we could 
safely reduce the size of the waste 
and sanitise any organic residuals as a 
result of desiccation.”

David subsequently invented and 

patented the Styromelt machine that 
can be used to recycle polystyrene 
and other forms of packaging. 

“My ideas were converted to reality by 
my colleagues at Thermal Compaction 
Group who built machines to my 
patented designs. TCH have worked 
tirelessly to research and trial the 
technology and to introduce it to the 
NHS.”

David praised Aspen Waite for 
their involvement in supporting 
the innovation: “Over the period of 
development of the machine, TCG 
has been relentlessly supported by 
Aspen Waite who made sure that 
the company received the maximum 
Research and Development tax credits 
they were entitled to which allowed 
the prosecution of Global patents.

“I enjoyed working with Aspen 
Waite, as I considered Paul Waite, 

the founding Chief Executive, to be a 
visionary and initially, as an innovator 
and engineer. I helped assist Aspen 
Waite with the writing of technical 
reports and was honoured to be 
invited to become a director in 2013. 
The company is growing exponentially 
and Aspen Waite has consistently 
been the fastest growing fi rm of 
accountants in the UK for the past 
three years running.”

More information about Aspen 
Waite is available online at: 
www.aspenwaite.co.uk.

Chamber members join forces to fi nd COVID Community Champions

SASP (Somerset Activity and Sports 
Partnership) and Spark Somerset have 
joined forces to encourage people to 
become COVID Community Champions.

The Covid Community Champions 
Network gives local people a role in 
helping their community to get up-to-
date information and make choices to stay healthy.

After attending a short online training course, COVID 
Community Champions will be able to help their family, 
friends and the wider community to understand the latest 
guidance around COVID-19, and signpost to other health and 
wellbeing support.

This can be done informally as the champions go about 
their day to day lives. Whether they chat to someone while 
queuing outside the shop, talk to colleagues at work, or 

question something they see online, they 
will play a vital part in helping keep local 
people informed, happy and healthy.

Champions will have the opportunity to 
attend regular meetings, where they will 
get to know other Champions, keep up to 
date, and feedback about how things are 

going in their community.

Anyone interested in a becoming a COVID champion can fi nd 
more information from Helen Fielden, COVID Community 
Champion Coordinator, by emailing helen.fi elden@
sparksomerset.org.uk or telephoning 07535 800944.

The COVID Community Champions Network is coordinated 
by Spark Somerset and Somerset Activity and Sports 
Partnership (SASP), with support from Somerset Public 
Health.

THE VIRTUAL
HUISH
EXPERIENCE
Tuesday 2nd March, 5.00pm – 8.00pm

Join us for our virtual open event giving you the opportunity to hear from our 

Principal and expert teaching staff, take a 360º virtual tour of our campus and 

hear your questions answered during our Q&A session.

With a huge range of courses to choose from, including A Levels, Vocational 

Level 2 and 3, GCSE resits and Apprenticeships, we will help you choose the right 

study programme to support your future career aspirations.

Register here www.huish.ac.uk | T 01823 320800 | E hello@huish.ac.uk
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Bigger base as business expands 
despite COVID challenges

Somerset-based small business Refl ex Medical Limited has 
started 2021 with expansion, going from strength-to-strength 
despite the additional challenges imposed by COVID-19. 

Moving from a small storage space and offi  ce in Bruton, 
Refl ex Medical has secured new premises near Cannards 
Grave in Shepton Mallet. This new location off ers a dedicated 
training and product demonstration room, increased 
warehouse space and a larger offi  ce which will allow 
continued growth in years to come. 

Sam Franklin, Managing Director, said: “2020 was a 
challenging year for everybody. However, it also gave us the 
opportunity to focus on building our business. We ensured 

top quality customer service above all else and it has paid off . 

“We are now working with a bigger range of suppliers than 
ever before. By having access to this new premises we are 
able to increase our range and support the national eff ort in 
COVID testing by stocking rapid antigen tests for COVID-19.”

Refl ex Medical supplies fi rst aid kits and medical supplies 
to workplaces as well as private ambulance companies, 
local government and charities across the UK. As a ZOLL 
approved business partner, Refl ex Medical can also assist 
companies and charities with purchasing an automated 
external defi brillator. To contact Refl ex Medical email hello@
refl exmedical.co.uk or call on 0800 862 0344. 

Rotec Hydraulics pulls in a 
100% Achilles pass 

The team at Rotec 
Hydraulics, is thrilled to 
have achieved a 100% pass 
for all parts of their most 
recent Achilles UVBD Audit. 

Achilles UVDB is the utility industry’s pre-qualifi cation 
system, used across the UK, to manage risk within the 
supply chain and comply with EU regulations. 

“A pass mark of 100% is testament to the ongoing hard 
work and dedication of the whole Rotec team. Going 
through the rigorous process for recertifi cation, proves 
our credentials to buyers,” said Paul Prouse, Rotec 
Hydraulics MD. “Maintaining Achilles UVDB Certifi cation 
ensures Rotec can continue to work closely with key 
buying organisations in the utility sector and be part of 
the community helping achieve the highest standards of 
supply chain assurance.” 

The Taunton head offi  ce boasts their largest workshop, 
at 16,000sq ft. The space has enabled adaption of over 
1,500 vehicles including Land Rovers and Ford Rangers for 
Western Power Distribution by installing Rotec’s unique 
hydraulic winches. 

Rotec has a further two branches, one in Stroud and a 
more marine focused base in Plymouth. Sister company 
Ram Reman, based in Dorset, makes bespoke hydraulic 
rams and cylinders.

Sangha House secures international deal

The Sangha House has secured a 
major piece of international business, 
delivering online wellbeing sessions 
for HSBC Global’s 11,000 employees 
worldwide. 

The wellbeing centre, based in 
Taunton, introduced a completely 
new arm to the business with the fi rst 
lockdown of 2020 and now off ers a 
complete programme of yoga, Pilates, 
exercise and meditation classes via 
Zoom. 

Directors Andy and Denise Spragg 
saw the benefi t to corporate clients to 
assist with their responsibility for their 

employees’ health and wellbeing and 
have been working hard to spread the 
word. 

Denise said: “This is an incredibly 
far-thinking decision from one of the 
world’s leading fi nancial institutions, as 
they are encouraging their staff  to take 
time out of their working day to look 
after their wellbeing. 

“As we all know, when our staff  are 
feeling good, they are more likely to 
give of their best at work, and we 
also believe that this will give HSBC 
the edge over their competitors, 
allowing them to recruit the very 

best candidates because of this staff  
benefi t. We at the Sangha House are 
thrilled to be such an integral part of 
their Get Together programme and 
look forward to a long and happy 
working relationship with them.”

For more information, and to sign up 
your business visit The Sangha House 
website at www.thesanghahouse.co.uk 
or telephone 01823 428156.
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New jobs as top grocery researchers expand their Somerset business

The former bosses of the leading 
grocery benchmarking programme in 
the UK and Ireland have announced 
the expansion of their own research 
group based in Somerset, creating 
several new jobs. 

Julia Pascu and Andy Kemp-King had 
been running the Advantage Report 
in the UK and Ireland for nearly 20 
years and have now decided to focus 
activities on their separate business, 
Finger on the Pulse Research Ltd, 
based in Wells, Somerset.

This business-to-business research 
agency focuses on providing bespoke 
research solutions to a range of clients 
in the consumer packaged goods 
(CPG) sector and other industries.

Ms Pascu, managing director of Finger 
on the Pulse Research, said: “The 
expansion of the Finger on the Pulse 
Research company will now enable 
myself and Mr Kemp-King to offer 
research solutions to the CPG sector 
and other industries.

“The business specialises in providing 
bespoke research services, in 
particular gathering stakeholder 
feedback on behalf of clients from 
their customers, suppliers and 
employees.”

Recent projects by Finger on the Pulse 
Research have included employee, 
customer satisfaction and supplier 
surveys for major food manufacturers, 
healthcare businesses, automotive and 
defence groups. 

Areas explored as part of recent 
projects have included: working from 
home, diversity in the workplace, and 
measuring the impact of Brexit on the 
supply chain.

The company has also conducted a 
COVID-19 study to understand the 
challenges faced by suppliers and 

retailers during the first wave of the 
pandemic, identifying what ‘best in 
class’ looked like for both retailers and 
suppliers.

Mr Kemp-King, who is now the 
research director of Finger on the 
Pulse Research, has had an extensive 
career on the retailer, wholesaler and 
supplier sides of the CPG industry, 
added: “The new focus on expanding 
our own business will enable us to 
deliver industry leading projects to an 
even wider range of clients across the 
CPG and other sectors.”

Finger on the Pulse Research has  
been operating since 2014.  
More details are available online  
at www.fotpresearch.com.

In December, Atlas Safety 
Management decided to approach 
the usual Christmas celebrations 
differently by focussing on the gift of 
giving. They set themselves a target 
of raising £1,500 for Prevent Breast 
Cancer by completing a 12 hour walk-
a-thon starting at 5pm from their 
office. They not only hit their target 
but raised a total of £1,697.

“We are absolutely delighted with 
the total raised for such an amazing 
cause,” said event organiser and Atlas 
Safety Management Director, Debbie 
Clack. “The walk-a-thon through 
the night was cold, tiring and very 

challenging towards the end but the 
Atlas team were amazing and pulled 
together to complete it,” she added. 

Prevent Breast Cancer are the only 
UK breast cancer charity funding 
ground-breaking research solely aimed 
at preventing the disease for future 
generations. Their aim is for everyone 
to live in a world where breast cancer 
is preventable and thousands of lives 
are saved. 

Based in Wellington, Somerset, Atlas 
Safety Management delivers pragmatic 
health and safety advice and training. 
They are safety experts across multiple 

sectors including; construction, 
agriculture, manufacturing, food 
& drink, office & retail, event 
management and education. 

They understand every business is 
different and offer a flexible, tailor-
made approach to consultancy, 
training and outsourced health and 
safety management. To find out more 
visit www.atlas-sm.co.uk.

Chris Barrett, of Auditel, explains why going 
electric might be a good business idea

From the 2030 new petrol and 
diesel vans cannot be sold and the 
electric vehicle (EVs) market is 
growing quickly. At the moment, 
both car availability and the charging 
infrastructure are struggling to keep 
up with demand, but EVs will become 
the new norm within the next few 
decades.

There are many reasons why 
businesses should be considering their 
strategy regarding EVs:

• Increased demand from customers 
and employees

• Growing pressure from 
stakeholders, particularly in 
the supply chain, demanding 
improvements in sustainability 

• Growing legislative pressure on 
businesses to reduce emissions 
and improve their carbon

Therefore, if you are not already 
considering your strategy regarding 
EVs, you should be doing so, 
particularly if transport is one of 
the key contributors to your carbon 
emissions. If you are not considering 

your plans for EVs you may run the risk 
of compromising your attractiveness 
to customers, employees and 
suppliers.

Here is a flavour to the things you 
should be thinking about:

Siting of charging points - are they 
near an existing power source, can you 
designate specific spaces to EV’s, do you 
want free standing or wall mounted?

Users - who will be using the points, 
employees, staff, fleet. How might you 
need to prioritise these and why type 
of charging point would you need?

Ownership – will you pay for them 
through your own capital, through 
financing, or would you prefer to rent?

Charging and fees - are you planning 
on using the points as a revenue earner 
or simply as a service to staff and 
customers? Will you need multiple tariff 
options for different users, payment 
by card, apps, access to data. What 

software might you need to support this?

Safety and signage - how will you 
notify users and protect the charges 
from damage?

There are other things to be aware 
of. For example, capital allowance 
implication, effects on business rates, 
availability of grants to fund the 
commissioning of the points. And 
do not forget the market is changing 
constantly as is the legislation.

So, even if EVs may not seem to 
be important now Auditel would 
recommend you consider it in your 
planning cycle.

More and more people are now 
appreciating the importance of 
preparing Lasting Powers of Attorney 
ensuring that trusted individuals can, 
in the event of unforeseen events, 
make decisions about their personal 

affairs, whether concerning their 
finances and/or their health and 
welfare.

However, far fewer people consider 
the benefits of an additional Business 
LPA and the consequences of a 
key individual within said business 
suddenly being temporarily or 
permanently unable to act. Especially 
in these turbulent times we find 
ourselves, many businesses are 
having to evolve, adapting to an ever-
changing playing field. 

The tried and tested regimes relied 
upon previously are suddenly 
stretched by self-isolation 
requirements, by travel restrictions 
whether abroad or closer to home, or 
perhaps a prolonged illness or lack 
of capacity. A Business LPA could be 
equally adept at solving the smaller 
operational issues or indeed the larger 
more strategic ones.

In a business partnership, a 
“Partnership Agreement” may include 
provisions to deal with the above 
dangers. Equally, a “Shareholders 
Agreement” will assist Limited 
Companies. However, in their absence, 
a Business LPA could appoint fellow 
Partners or Shareholders to act as 
Attorneys for each other. 

If the individual is a sole trader 
then they should certainly consider 
preparing one as the business is 
effectively them.

Without a Business LPA, it would be 
necessary to make a costly and time-
consuming application to The Court 
of Protection. They would then be 
tasked with deciding whom should 
be appointed to act. This application 
could take months to conclude thus 
affecting the stability of your business 
and potentially its very existence.

For more information contact Adam 
Hillier on 01935 846165 or email adam.
hillier@battens.co.uk

Adam Hillier, of Milsted Langdon, outlines the 
importance of Business Lasting Powers of Attorney
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Atlas Safety Management smashes charity fundraising target



Bank of England update from the 
Financial Policy Committee
By Malindi Myers, Bank of England Agent for the South West

@BoESouthWest 

Delivering a wide-range of 
claims solutions across the UK, 
all from the heart of Somerset

Our software provides multi-party 
collaboration, virtual engagement 
and process automation.

To fi nd out more about our products 
and services or current vacancies go to 
www.claimsconsortiumgroup.co.uk
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Employers unprepared for IR35 rule 
changes

More than half of UK employers who use contractors are still 
unprepared for the changes to private sector off-payroll rules 
(IR35) due to come into force in April 2021. Over half (52%) 
of contractors currently in work also hadn’t had their tax 
status assessed. Two thirds of contractors (65%) planned to 
avoid contracts that would place them inside the IR35 rules 
and therefore result in them being taxed as employees.

Read more about the research at:

https://www.peoplemanagement.co.uk/news/articles/half-
contractors-yet-to-have-tax-status-assessed-ahead-ir35-
changes-report-finds

HMRC to run IR35 workshops for 
construction

HMRC has confirmed it will be running a series of interactive 
workshops for construction firms to help the sector prepare 
for the impending changes to the IR35 tax rules.

To read more, go to:

https://www.building.co.uk/news/hmrc-to-run-ir35-
workshops-for-construction/5109836.article

BUSINESS NEWS

BUSINESS NEWS

Expansion of Dormant Assets Scheme

The UK Government has announced an expansion of the 
Dormant Assets Scheme which will unlock more than £800 
million from the insurance, pensions, investment, wealth 
management and securities sectors. The funds will be used 
to support the UK’s recovery from the coronavirus pandemic.

Read more about the scheme at:

https://www.gov.uk/government/news/uk-government-
announces-major-boost-to-coronavirus-recovery-through-
expansion-of-dormant-assets-scheme

Biggest fall in UK retail sales since 1995

In 2020, UK retail sales suffered the biggest fall in 25 years 
as the closure of non-essential shops during lockdowns 
more than outweighed the online spending boom fuelled by 
Covid-19.

To read more, go to:

https://www.cityam.com/retail-sales-suffer-worst-year-on-
record-as-lockdowns-bite/

The Financial Policy Committee (FPC) aims to ensure the 
UK financial system is prepared for, and resilient to, the wide 
range of risks it could face — so that the system can serve UK 
households and businesses in bad times as well as good.

UK households and businesses have needed support from 
the financial system to weather the economic disruption 
associated with COVID-19. The financial system has, so far, 
provided that support, reflecting the resilience that has been 
built up since the global financial crisis, and the extraordinary 
policy responses of the UK authorities.

Businesses have raised substantial external financing since 
the start of the COVID pandemic from banks and financial 
markets, to help finance their cash-flow deficits. Households’ 
debt-servicing burdens have fallen during that period, 
supported by payment deferrals from lenders. The extension 
of the Coronavirus Job Retention Scheme has supported 
household incomes.

Although there have been encouraging developments on 
vaccines, the FPC, consistent with its remit, is focused on 
the range of downside risks that remain. These include risks 
that could arise from the evolution of the pandemic and 
consequent measures to protect public health, as well as 
from the transition to new trading arrangements between the 
European Union and the United Kingdom.

The FPC judges that the UK banking system remains resilient 
to a wide range of possible economic outcomes. It has the 
capacity to continue to support businesses and households 
even if economic outcomes are considerably worse than 
currently expected. This reflects the build-up of substantial 
buffers of capital since the global financial crisis.

Mortgage credit conditions remain tighter than at the start 
of 2020, particularly for high loan to value mortgages. 
This reflects reduced risk appetite from lenders due to the 
economic outlook, as well as operational constraints in 
meeting the current high demand for mortgages.

The FPC’s mortgage market recommendations limit the 
proportion of new mortgages with high loan-to-income 
ratios, guarding against an increase in the number of highly 
indebted households.

The measures are structural and intended to remain in place 
through cycles in the mortgage market. The FPC’s last 

review of its recommendations in 2019 found no evidence 
that they were having a material impact on mortgage 
availability overall since they were introduced in 2014. That 
has remained the case since.

The FPC periodically reviews its measures, including their 
calibration. It judges that changes over time in the risks 
faced by households mean the measures warrant a further 
review. That is under way and the FPC will report its 
conclusions in 2021.

In order to help limit the degree of economic scarring 
caused by COVID, work to increase the supply of longer-
term, equity-like financing is increasingly important. 
The Bank, with HM Treasury and the Financial Conduct 
Authority, has launched an industry working group to 
facilitate investment in productive finance.

Stablecoins are digital tokens that claim to maintain a 
stable value at all times, primarily in relation to existing 
national currencies. They could provide benefits to users 
but will be adopted widely and become successful as a 
means of payment only if they meet appropriate standards 
and confidence in their value is assured.

The FPC, along with many authorities internationally, is 
considering the potential effects on financial stability if 
stablecoins were to be adopted widely. A discussion paper 
on these issues will be published in due course by the 
Bank. That paper will also address issues that may arise 
in connection to the concept of a Central Bank Digital 
Currency — an electronic form of central bank money that 
could be used by households and businesses to make 
payments.

The FPC is also considering how the regulatory system 
should adapt to assure confidence in the value of 
stablecoins at all times, while supporting innovation, in an 
efficient way. Their users must be as sure of their ability to 
redeem their money in cash, at face value, at all times, as 
they are with private money — commercial bank deposits 
— that is in widespread circulation in the UK today.




