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SDS Limited 
Unit 3-4 Suprema Industrial Estate,  
Edington, Somerset TA7 9LF

T: 01278 723784      F: 01278 723785 
E: info@sdsltd.uk.com      www.sdsltd.uk.com

Armed with fresh ideas, technical expertise  
& a wide range of products featuring the latest 
in smart technology, SDS are helping re-shape 
the office environment. 

Call 01278 723784 or email sales@sdsltd.uk.com 
today & book your free consultation.

We’re all facing new challenges in the 
workplace, but SDS are here to help...

www.eloquent-technologies-group.com

What would happen if your email was 
deleted and couldn’t be recovered? 

How would this affect your business?
Eloquent Technologies have partnered 

with Veeam® to develop a backup and disaster 
recovery solution specifically for Office 365
– including Email, Sharepoint and much more. 

Starting from as little as £2.50 per user,
per month - don’t take the RISK!

Contact us TODAY!  0333 2000 991 
sales@eloquent-technologies.com  
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OUR BUSINESS PARTNERS
Contact us to find out what benefits  
Somerset Chamber Business Partners receive.

T: 01823 444924 E: membership@somerset-chamber.co.uk

The resilience and adaptability of businesses in Somerset never ceases to 
amaze me. The very striking changes in day-to-day operations and staff 
engagement that firms deploy to continue working is incredible.

While I am acutely aware of the impact of lockdown and subsequent 
reduction in trade and, sadly loss of jobs, there are many Somerset companies 
that have not only continued to do business, they have actually flourished. 

Flexible working arrangements including home-working reduced office 
time and embracing digital connectivity have been positively incorporated. 
It is clear that the necessity to change and find new ways of meeting, 
communicating and working with customers, suppliers, maintaining and 
growing business is here to stay. 

There are, of course, sectors, particularly within manufacturing, construction 
and events and hospitality, where long-term home-working just isn’t possible. 
But hundreds of Somerset companies have tackled the challenge head-on, 
adapted and maintained their businesses. We take a closer look at what our 
Members have been doing in a special focus on pages 6-11.

The feature in this edition is digital on pages 12-14, while we have news of a 
Chamber promotion on page 18. We’re continuing to run events online and 
details of these can be found on pages 20-21, while we highlight some of 
our Members’ events on page 23. Don’t forget it’s easy to upload your event 
details on our website using your membership log-in details!

We are delighted to have welcomed a host of new Members to the Chamber in 
the last month or so and their details can be found on pages 24-25. We’ve also 
introduced a new Associate Business Partner package – more details on page 22.

You’ll also find a pull-out ‘How to enter’ guide for the Somerset Business 
Awards 2021 in this magazine, plus details of all the categories and our new 
awards’ host on page 27.

We know there’s still a long way to go before we return to any form of 
normality but whatever that ‘new normal’ looks like for Somerset businesses, 
your Chamber will be here to help and support you.

Stephen Henagulph
CHIEF EXECUTIVE

FIRST 
WORD
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FOCUS
The ‘new normal’ for business

ADPR 

The past six months have seen the 
entire world rocked to its core and 
life for everyone has changed beyond 
belief. When the pandemic hit, my 
team and I reluctantly left office life 
behind to begin our new normal – 
working from home. 

New normal took a bit of getting used to and for the 
first couple of weeks we muddled through in a sense of 
chaos and disbelief. At the same time there was a certain 
novelty about our new working lives and we felt almost 
guilty to admit we were starting to enjoy and appreciate 
the benefits of working from home. We were feeling less 
stressed, were creating a better balance between our 
working and personal lives and we were producing some 
of our best-ever work. So much so that we made the 

monumental decision to give notice 
on our office, somewhere we had been 
happily based for over ten years. 

As lovely as the office is, we’re all 
more productive at home and are 
enjoying meeting up regularly for 
collaboration rather than to sit at 
a desk all day (not to mention the 
benefit of a reduction in overheads!). 

We’re excited for this next chapter of ADPR, which has 
also seen us launch a range of six affordable e-commerce 
products carefully crafted to meet the communication 
needs of any small business. This has been a long-
held aspiration of mine, to help SMEs access top-tier 
communication support, and I am grateful the pandemic 
accelerated our innovative product development.  
Kate O’Sullivan, founder and managing director of ADPR.

Brainwave

The emergence of COVID-19 and subsequent lockdown 
resulted in Brainwave suspending therapy services for 
children with disabilities and closing all our charity shops 
in March. 

Hearing of the difficulties the 500 children we support 
faced, we were determined to help them as soon as we 
could. Lockdown was exacerbating the physical and 
psychological isolation already experienced by children 
because of their conditions.

Following several successful trials, with strict safeguarding 
measures in place, we launched ‘Brainwave Online’ in June. 
Using video-conferencing technology, Brainwave can 
support children at home with a range of therapies and 

activities aimed at 
maintaining and 
improving both 
their physical and 
mental abilities 
and health. 

Our therapists 
were set up to 
deliver therapy 
from home and 

this now works in 
tandem with face-
to-face therapy 
which we safely re-
introduced when our 
Centre in Bridgwater 
reopened in August. 

Therapists operate 
in bubbles of two, 
each specialising in 
differing disciplines - 
at time of writing, we 
see one family a day 
‘in person’. This will 
increase to two when 
we adapt the rooms 

available because other staff work from home. Everything 
is deep cleaned daily to ensure we are adhering to the 
guidelines and everyone is safe. 

Brainwave Online will now be a major part of our support, 
saving families money and allowing children to be in the 
comfort of their own home where they respond better. 

Many Brainwave families are likely to stay in isolation after 
the current restrictions are lifted, so delivering therapy in 
this way takes on significant importance.

Somerset Chamber members have found new ways of working both during lockdown and in more 

recent weeks and months. Here they share their stories about the changes they have made and how 

they have kept their businesses and staff working despite the challenges posed by the pandemic.

*These articles were written before the additional restrictions were announced on September 22
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Cory Brothers

As a worldwide ships agency and 
logistics business, our approach 
was ‘hope for the best, plan for 
the worst”. And that is exactly what we did.

One of the most 
important lessons 
we’ve learnt 
is that speed, 
transparency and 
communication are 
all vital. Having the 
speed in which to 

react quickly to a rapidly changing world around you 
has proven to be absolutely essential. We enabled our 
entire workforce to work from home overnight, staying 
in touch using Zoom, Microsoft Teams and WhatsApp. 
The relationships that we’ve developed with our 
suppliers and customers have also remained as strong 
as ever during this difficult period.

We are incredibly proud to say that we have not had 
to furlough any staff anywhere in the world to date. 
We have emerged from the initial shockwaves caused 
by COVID-19 with good results. 

Since the end of March, we have won new business, 
extended our working relationships with a number 
of existing customers and, still during full lockdown, 
taken on 12 additional employees; adding new talent to 
the business. 

Our business plans – not unlike those of a vast majority 
of other companies today – are having to be reviewed 
and adapted much more frequently. We continue to 
plan, invest and adapt all the time; in things like the 
digitalization of the business, working to adopt new 
online systems and operational platforms for the 
greater good of Cory Brothers. This work remains 
on target, which is a testament to the efforts of our 
people who have put a great many extra hours into 
making this possible.
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RBHR

As with a lot of businesses, RBHR have had to change 
and adapt throughout the pandemic. More so as an 
exciting chapter begins with our new Managing Director, 
Alison Stephens.

Our consultants are able to work in many locations 
including client premises, in our office or at home. Prior 
to lockdown we predominately worked from our office. 
As a team we adapted very quickly and were thrown into 
virtual meetings via Teams and Zoom, virtual networking 
and telephone. Employee wellbeing is our priority, 
therefore, regular contact was made to ensure we took 
regular breaks and looked after ourselves and each other. 

Our office has been given a revamp, with redecoration 

and modernisation, creating a new 
training delivery centre that adheres 
to social distancing and is a great 
bookable space for all sorts of 
learning and development sessions. 
This space is separate from our 
main office and self-contained 
which enables social distancing for all participants.

Moving forward we will continue with a flexible approach 
to working by being able to work from home part of 
the week and spending time together in the office 
for collaboration. This flexibility, although not new to 
consultancy has been enforced by the pandemic resulting 
in us all feeling an increase in work-life balance. We all 
prefer this new RBHR way of working. 

Gallagher

As we’ve gradually 
reopened our five 
South West branches post-lockdown, safeguarding the 
health, safety and wellbeing of our employees, whilst 
maintaining high levels of client service during the 
transition back to the office has been our priority. 

After conducting thorough health and safety risk 
assessments across our offices before reopening, we 
adapted our workspaces accordingly - creating one-
way walk-throughs, opening more entrances and exits, 
adapting workstation layouts, and displaying posters to 
remind employees to keep a two-metre distance. 

Recognising some colleagues require additional support 
when transitioning back to the office environment, we 
gathered feedback about employees’ appetite about 
returning before reopening and any obstacles that could 
prevent or delay this.

We started reopening in July at 25% capacity and we’ve 
ensured cleanliness is maintained to a high standard, 
including frequently disinfecting high-contact objects like 
door handles and keyboards, and providing hand sanitisers. 

Insurance is a relationship-based business, but technology 
has enabled us to maintain client contact while face-to-
face meetings were paused – and we’ve encouraged the 
use of video technology when interacting with our clients. 
To help keep in regular touch with clients, we’ve held a 
series of webinars in the South West over the past few 
months, focusing on topics including legal implications for 
businesses that may arise out of COVID-19, to rebuilding 
business resilience post-pandemic. 

Although we’re pleased that our offices are open 
again and we’re gradually getting back to normality, 
the pandemic continues to evolve – and so we remain 
committed to staying connected to our clients and helping 
them navigate these uncertain times, while continuing to 
support our colleagues as they adapt to the ‘new normal’ 
at work. Phil Wilson, Business Executive, Gallagher



8
FOCUS

Journey4

The Coronavirus 
epidemic has forced 
companies to operate differently under the strict 
lockdown measures and we were no exception as we 
learnt to adapt and change our business model. 

Journey4 is a Management Consultancy which 
specialises in customer-driven growth and 
transformation, working for many household names 
helping them to deliver better customer experience 
and become more efficient, often to meet regulatory 
requirements. Our clients include the NHS, Heathrow 
Airport, Amey, London Underground and the Cabinet 
Office.

Prior to COVID-19 we delivered our services directly 
with our clients in their offices, working alongside 
their senior leaders and people. We had to re-think 
the way we delivered our services and we completed 
a 360-degree review across each of our four service 
areas to adapt them for delivery via virtual channels.

We were already using Microsoft Teams with our clients 
for filing sharing and some meetings, but we increased 
our activity on this platform ensuring that our clients 
and consultants had access to key information. We 
introduced regular team meetings, some formal and 
some without an agenda, to ensure everyone felt 
connected and not isolated when working from home. 
The most popular meeting was our weekly ‘hats and 
beer’ call on a Friday afternoon!

The ‘new normal’ was put to the ultimate test when 
we were awarded a new contract with Northern Trains 
during lockdown. We have not only secured this new 
contract without meeting the client in person, but we 
have mobilised a new project team and begun delivery 
of a complex programme of service improvements with 
a team working remotely from home. The client is very 
pleased with progress and the value we are delivering 
for them.

Teapot Creative

Thanks to a fantastically adaptable team here at Teapot 
Creative, changes we’ve made due to COVID-19 are now 
going to be a permanent way of life. These changes will 
benefit not only the team, but also our clients, as we work 
in a much safer way while ensuring we’re just as responsive.

The team will continue to meet at the studio in 
Hambridge on Mondays and Fridays – this is when we 
catch-up, and hold team building exercises – the rest of 
the week they’re welcome to work from home. Equally, 
if they want or need to come in on the other days, then 
that’s fine too!

The benefits of a 
flexible working 
week have already 
been proven – 
improvements to 
mental health and 
wellbeing, easing the 
pressure of juggling 
child care, dog care, 
finances, and so on.

It will even ease the pressure on our environment with 
fewer carbon emissions, and we’re always looking for 
ways to lessen our impact when it comes to the planet.

Having run this system already, we’ve shown that 
productivity has remained as high as ever, if not higher. 
The fewer distractions thanks to homeworking have 
really helped in many cases.

Using a shared application called Slack, the whole team 
can keep in touch constantly – just like a messenger 
system. And this means we can continue to stay in 
touch and work remotely – wherever we are!

Our office phones are connected to our mobiles so  
any calls are simply diverted to the correct person,  
and we are all armed with Mac laptops, so we can  
work on the go.

Green Door People Development

The most exciting thing about working in training is the fun and 
unpredictability of group dynamics in the room. Our courses are full of 
colour, activity and ‘buzz’ . . . so it was with some trepidation that we’ve 
switched almost exclusively to online workshops.

Facilitating a course via Zoom or Teams is certainly different, but we’ve 
been pleasantly surprised by how we can translate learning events, with all 
their associated interactive elements, onto online platforms. We use polls, 
breakout ‘rooms’ and plenty of curiosity-sparking activity to keep things 
interesting and focused on how our participants will apply their learning.

Everyone is doing their best to stay safe, and our online events provide 
a great way to keep learning while being Covid-secure. So far, topics 
have covered ‘tricky conversations’, ‘ninja coaching’ and ‘emotional 
intelligence’, with more to follow. 

For details, please email carly@greendoorpeople.co.uk or visit  
www.greendoorpeople.co.uk. Carly Catchpole, Director
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Somerset County Cricket Club

Sport without the crowds. It’s like crackers without the 
cheese, or pie without the mash. 

How can you have one without the other?

That is a question that sporting organisations across the 
globe have been wrestling with. 

As soon as the 
cricket season 
was delayed, 
Somerset County 
Cricket Club first 
looked at how 
we could help 
the community. 
Working with 
the local NHS 

Foundation Trust, the Cooper Associates County Ground 
was turned into a facility for COVID-19 testing and a 
limited-edition NHS shirt was launched with all profits 
going to Love Musgrove and NHS related charities.

When it was announced that 
the season would commence, 
the players and staff were 
unfurloughed and new 
procedures were implemented.

The ground was turned into a bio-secure bubble with all 
staff required to complete a medical questionnaire and have 
a temperature check before entering. Single directional 
routes were also put in place.

To adhere to social distancing guidelines the players gym 
was moved to the larger County Room facility. The Long 
Room has now become the home dressing room and the 
hospitality suites in the Ondaatje Pavilion are now home 
to the visiting team. 

With supporters unable to attend, it was vital for us 
to bring the cricket to them. All matches have been 
streamed live via our website, and to create the best 
possible matchday experience for our Vitality Blast 
matches, a dedicated commentary team was introduced 
alongside competitions and charity activations, enabling 
supporters to be a part of the action from afar.

SDS

The return to the 
workplace has created 
a number of challenges 
to organisations. The current situation requires home-
working alongside traditional office set-ups.

We have adjusted our offerings giving clients the 
ability to scan hard copy documents to individuals 
email addresses to ensure the morning post can still 
be distributed, whether in the office or at home. Also, 
invoice approval workflows can be created and make 
sure documents are not lingering in staff in-tray’s 
awaiting sign-off, these can be electronically actioned 
with a few easy steps.

Printing has become more important as certain clients 
need one time use documents such as menus and 
checklists, this increases volumes and if printed on high 
running cost desktop devices could also be dramatically 
increasing your spend levels.

Print release is another area of concern. Businesses 
do not want staff congregating around the printer or 
copier collecting jobs. We can configure secure and 
safe collection with no touchscreen interaction at all via 
a stylus or swipe card. We can even manage home print 
usage with our PaperCut software.

We also have seen a large uptake in our desktop units 
that give all the functionality of the larger devices  
and can be ran at a fraction of the conventional 
desktop cost.

For a free consultation please call us on 01278 723784 
or email sales@sdsltd.uk.com
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Young Somerset

Within just two weeks 
from the start of lockdown, 
Young Somerset’s youth 
work and wellbeing support services moved online. 

To help combat this huge change in the way 
we work, for both staff and young people, we 
launched several new initiatives, enabling us to continue 
to support young people across the county through 
online delivery. These initiatives also enabled our staff 
to successfully work together within their teams from 
home. 

To help staff adjust to home-working we have provided 
guidance, training and virtual drop-in sessions. The 
training and use of Office 365, MS Teams, SharePoint, 
One Drive and Zoom video-calling was implemented 
to promote collaborative working, both within the 
organisation and externally. 

Another way we’ve supported staff to overcome 
technology-related challenges has been by creating a 
‘Tech Champions’ group. This is a group of technology-
competent staff who’ve come together to help unblock 
technology barriers and help motivate and upskill 
colleagues in using our new IT systems. 

In addition, to support staff and their wellbeing, 
particularly during this unsettling time, we introduced 
a staff buddy system for both new employees and 
existing employees. A buddy is a colleague who 
provides informal peer-to-peer support to another 
colleague, often during a period of personal or 
organisational change or whilst a new staff member 
settles into a new role. 
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Taunton & Pickeridge Golf Club

When the Government gave golf the green light, it’s 
easy to assume the industry would pick up from where it 
left off. From my office, looking out across unparalleled 
countryside views, observing the steady flow of socially-
distanced golfers dreaming of emulating Tiger and Rory 
and Annika, it’s easy to assume the same. 

But inside much has changed.

Taunton & Pickeridge has tested and developed a safe 
meetings policy to encourage our business clients back 
into our conferencing facilities. Digital is undoubtedly 
the enabler of remote working, but when it comes to 
learning, developing, experiencing and sharing, there 
is no substitute for teams coming together to interact. 
We are proud that you can now do that with confidence 
here. We have reconfigured our space, redesigned our 
conference catering and refreshment packages and  
re-trained our front of house delivery team to uphold new 
servery, cleaning and sanitisation protocols across all our 
business activities.

So, whether it’s golf as a leisure activity, the clubhouse 
for a small family lunch, or our conference room to bring 
your team back together, we are ready to provide you 
with excellent, safe, customer service where your health 
and wellbeing are of paramount importance to us. Join us 
in October for a 10% discount as a Chamber Member.

Visit our website at www.tauntongolf.co.uk for more 
information.

CABiZ

CABiz was founded by 
me, John Holden, in 
April 2019. With years of 
networking experience 
under my belt and a love 
of helping different businesses connect and grow, I 
set up my own group, CABbiz, with two arms to the 
business – networking and a training academy.

This year’s lockdown forced us to look at how we 
could continue networking, traditionally face-to-face, 
but now digital by embracing Zoom. This enables us to 
have a further reach of members and continue helping 
businesses connect and grow. Our members are 
encouraged to be a guest speaker at the networking 
events to enable them to showcase their talents 
and business, and it has also enabled us to provide 
membership free of charge.

We have relaunched our Academy and have engaged 
with experts in different areas and, being all online, 
we can work with those that are further afield. We 
are offering an increased timetable of events with 
two networking meetings and two different training 
sessions a month to our members.

Another challenge has been with our office space 
and with people turning to working from home more, 
this is less in demand. We have turned one area into 
a podcasting studio and another into a video studio 
and the use of these is another offering we can give 
to our Academy members. And what about the rest? 
Looking at converting into a co-working area ideal for 
freelancers wanting to escape on an ad-hoc basis.

Concilium HR Ltd 

As a self-employed HR 
Consultant, working 
remotely is normal for me. 
However, there are extremes of remoteness! Just a few 
months ago I would have met with clients for those 
emotive or difficult face to face conversations. The 
idea of using technology for redundancy consultations, 
disciplinary meetings or negotiating exit strategies 
would have been considered unprofessional and 
insensitive. 

Post lockdown, however, my new HR normal is to use 
applications like Zoom. We have adapted together and 
realised that for many HR conversations we can make 
it work. We can see each other, share documents and 
thumbs up or waves have become the new handshake! 
I will be embracing Zoom for the foreseeable future 
as it also brings the added benefit of improved time 
management! 

Virtual networking is another new normal which I hope 
will continue post COVID-19. The flexibility this provides 
has been brilliant. For busy working parents like myself 
to be able to leave a network event and be ready for 
school pick up five minutes later is marvellous! The fact 
that applications allow for presentations to be shared, 
break out rooms to be offered and individuals to freely 
chat via the comments really demonstrates that we 
don’t need to all be in the same room to enjoy a quality 
conversation. 

In summary, as a previous technophobe, I guess the 
biggest post lockdown change for me is embracing  
the fact that technology can be my friend!  
Debbie Morris, Managing Director, Concilium HR Ltd
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Delivering a wide-range of 
claims solutions across the UK, 
all from the heart of Somerset

Our software provides multi-party 
collaboration, virtual engagement 
and process automation.

To fi nd out more about our products 
and services or current vacancies go to 
www.claimsconsortiumgroup.co.uk

Validations

Surveying

Data Analytics

Escape of 
Water

Underground 
Services

Repair and 
Restoration

Motor TPPD 
and Highways

Loss Adjusting Technology

TPA

Out of Hours

Subsidence

Counter Fraud Recoveries

Claims Consortium Group

Taunton-based insurance claims-handling provider, 
Claims Consortium Group, set up its 300-strong team 
to be working from home within 48 hours, with minimal 
impact to its call centre and services – including no 
change in service to customers, clients or its UK-wide 
network of handlers, surveyors, loss adjusters, engineers 
and suppliers. Its two-year plan for development and 
investment was reviewed and implemented within three 
months in response to the pandemic and to support the 
needs of the entire team.

The company has always been at the forefront of 
developing innovative technology, particularly through its 
award-winning claims management system and customer 
portal, Synergy and Track My Claim. In response to 
COVID-19, the company invested in real-time changes to 
the system to capture additional levels of data covering 
customer isolation status, preferred method/times of 

contact, and redirection 
of network resource.

They introduced video 
technology, resulting in 
more than 50% reduction 
in face-to-face property 
visits by using remote recording, image and measurement 
analysis. Site visits that did go ahead saw reports being 
completed on-site and automatic decisions made on the 
claim, as well as identifying needs for special attention 
– such as vulnerable customers, suspected fraud or 
settlements above a pre-agreed threshold. 

The new normal for the company now sees around 15% of 
the team back in the offices, with others still working from 
home. A COVID-19 committee has been set up to manage 
the team’s return to the office, with important measures 
in place to support nervous or vulnerable staff, including 
branded face masks, bottles and cool boxes for everyone, 
as well as automatic hand sanitisers and one-way systems.
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The Social Giraffe
Twitter lost its way and became increasingly 
toxic as political and personal views were 
aired in short sharp snippets leaving 
businesses floundering to get their message 
across; Facebook announced that major 
changes have been rolled out in America 
(UK in 2021) to rival Amazon and Etsy. 
Their new shopping feature is in response 
to supporting small businesses not on the 

HR Go
Remote working is here to stay. 
Many employers have now 
realised that a lot of jobs can be 
done from home.

As we start to ease back to some 
sort of normality, the next role 
your business needs to fill could 
be fully or partially remote. To 
thrive in a virtual environment 
takes specific soft skills - and the 
truth is that not everyone is cut 
out for it.

While there’s no such thing as an 
‘ideal’ remote employee, here’s 
some questions to consider 
when finding out if a candidate 
will be a good virtual member of 
your team.

Do they have the right mindset?

Remote working often means 
fewer check-ins between 
employee and manager - so 
self-motivation and a sense of 
purpose are crucial.

Can they thrive without people 
around them?

Working remotely means there’s 

less spontaneous interaction and 
improvisation with other staff. 
Although new remote employees 
might find it harder to form 
bonds, the most successful ones 
won’t let that affect the quality 
of their work.

Can they communicate well?

The search for employees with 
‘good communication skills’ 
often features in job adverts. 
But for remote workers it’s even 
more key, as communicating 
online is harder than in person.

Do they really want to work 
remotely?

Many job hunters are desperate, 
and some might be willing to take 
a job that they know they’re not 
cut out for. 

It’s worth encouraging honesty 
about whether being based at 
home alone is an ideal scenario 
after all.

www.hrgo.co.uk

Connectable
Agile working is awesome and 
quality digital products facilitate 
business growth. As a web design 
agency we are always testing new 
technologies to help us adapt and 
grow.

The first person to join the business 
hasn’t received a face-to-face 
interview. No set hours for work 
either (at their request). Would this 
have been different pre-lockdown? 
Yes. An initial face-to-face meeting 
at least. And occasional physical 

meetings. Video conferencing tools 
have been around for years but a 
willingness to utilise them to their 
full potential has only just arrived.

A formal office isn’t necessary for 
our business at present – it may 
never be. Business operating costs 
are kept to a minimum to allow for a 
high-value pricing model. As a result, 
further investment has been made in 
the both the hardware and software 
we use for building our product.

But how do we make sure our 
team is happy in a physically 
disconnected world? Regular 

engagement. We get on the phone 
and don’t just talk shop. We talk 
about everyday life, our long-
term goals, hobbies and interests. 
Appreciate that the job often isn’t 
a ‘forever thing’ for your team. It 
then becomes much easier to enjoy 
a fruitful relationship which allows 
for personal development, career 
progression and fully engaged 
people.

www.connectablesw.co.uk 

Springboard IT
We have been building digital solutions 
in Somerset for 14 years to help make 
businesses more efficient. This has typically 
involved building stand-alone and bolt-
on database solutions and integrations 
between different third party software. 

Good standard software gives all 
organisations the opportunity to become 
more efficient. Some may not become more 
efficient because they do not implement 

FEATURE

FEATURE Digital
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Simply Sig
Some of you may have heard 
that Google removed low volume 
keywords from Google Ad reporting 
on September 1, 2020. If you’re not 
a Google Ad user, you might wonder 
why anyone would care about low 
volume or irrelevant keywords. Isn’t 
the object to find the most relevant 
and high-volume keywords to drive 
more sales?

Finding your desirable keywords 
is only half the story. Creating a 
‘negative’ keyword list helps to further 
refine your advertising and ensures 
that you’re not wasting money on 

people who aren’t interested in your 
product or services. Every low volume 
click contributes to your ad spend.

Since Google has removed this 
visibility into search queries, we are 
now forced to find other ways to 
regain this valuable insight. There are a 
few workarounds which may help you. 

If you’ve not yet tried Bing – 
do. Microsoft has made lots of 
modifications to Bing to make the 
move much easier for Google Ad 
users, such as one click import from 
your Google Ad account.

So, even if your customers are 
searching on Google (which most 
are), you can still see what low 
volume terms are turning up your 
ads using Bing and then apply this 
information to your Google Ad 
account.

You can also use sites like 
keywordtool.io or Ubersuggest, to 
help you find keywords and related 
search terms, complete with stats 
for each. And, if you really want to 
‘geek out’ on all things SEO, check 
out the Moz blog for the latest news 
and trends. 

simplysig.com

high street or able to compete on other 
selling platforms. You will be able to shop 
directly on Facebook without leaving 
the platform negating the need for a website; Instagram 
has not wanted to be left out and has introduced some 
new community minded features namely Reels and new 
features testing stories being displayed on one page. 

However, its Pinterest that seems to have come out as the 
front runner.

It is the least well-known of the ‘big five’ social media 
platforms as technically it is not a social media platform at 

all but a visual search-engine. If Google 
and Instagram had a baby – they would 
call it Pinterest. It can be a very useful 

tool for your business bringing you more website traffic, an 
increase in sales and further brand awareness. 

We are now offering an on-line training platform called Hustle 
with The Social Giraffe and this will enable us to continue 
to help more clients than ever before. Our Basic Business 
Pinterest Hustle along with The Pinterest Ads Hustle will be 
our signature course and launched last month.

www.thesocialgiraffe.co.uk

good software well or good software may 
simply not be the right fit for their business.

Implementing good digital solutions may 
not always provide the competitive advantage that was 
expected on the basis that a rising tide (of good standard 
software) floats all boats.

Good digital solutions will provide competitive advantage 
where the implementation allows more opportunity to 
focus on the areas that make them unique and exceptional.

Cloud based digital solutions have dramatically increased 
the accessibility of good standard software. The up-front 
investment in the infrastructure to support those solutions 

can reduce the time taken to make the 
decision and potentially the focus on 
ensuring the solution is correct.

Cloud software has not increased the likelihood of gaining 
competitive advantage.

Springboard IT is increasingly using its experience not to 
write software but to help find and implement the right 
cloud software, in the right way to allow businesses to gain 
real competitive advantage.

springboardit.co.uk
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Cognique
COVID-19 has had a huge impact 
on the reliance of online platforms 
and at Cognique we’ve seen a sharp 
increase for our digital marketing 
services. However, now more than 
ever, businesses need to remain 
strategic and avoid a ‘scatter gun’ 
approach, in order to see a healthy 
return on marketing spend.

Know your starting point

It’s easy to fall into the trap 
of simply repeating the same 
marketing messages. Performing 
a thorough audit of all current 
digital activity allows a business to 
benchmark their marketing, identify 
areas for improvement and align 
future strategies with their business 
goals. It’s a process we went 
through with interior innovators 

(and fellow Chamber members), 
James Tobias, prior to evolving their 
brand, tone of voice and service 
offering.

Know your users

Whether you’re B2B or B2C, website 
user behaviour is complex, multi-
faceted and varied. Cataloguing the 
emotional and informational needs 
of your customers and mapping 
the different user journeys helps 
determine the challenges a new 
website (and marketing strategy) 
need to overcome. We worked 
closely with Somerset Skills & 
Learning, creating detailed profiles 
of their multiple user personas 
before building their new website.

Know the role of your website

A website can form the nucleus of a 
digital marketing strategy, whether 
the focus is discoverability, data 
capture or credibility building. But is 
your current website fit for purpose? 
If you want to build an effective SEO 
strategy, then a template built website 
with clunky code may never load 
fast enough to see search rankings 
improve. If the design is dated and 
doesn’t reflect your brand positioning, 
it can erode customer credibility. 
Similarly, if your ecommerce process 
is overly complicated with unfriendly 
UX design, it’s unlikely to achieve 
the sales you want. However, ‘bolting 
on’ quick fixes to a website not fit 
for purpose rarely, if ever, solves 
problems. In fact, it often creates 
more. 

www.cognique.co.uk
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Digital Taunton
The Digital Taunton team were 
already accustomed to using Teams 
and Zoom within their respective 
businesses but relied on physical 
events to build and grow the 
Digital Taunton community. Not 
only did lockdown remove the 
ability for face-to-face gatherings, 
it also emphasised the need for 
local business to adapt to using 
digital technology. As a Community 
Interest Company, Digital Taunton 
wanted to provide valuable 
information and networking 
opportunities to the community it 
represents.

Renowned for offering extensive 
networking, exceptional speakers 
and opportunities for collaboration, 
replicating its popular events in the 
digital space presented the team 
with a challenge. Lockdown saw a 
huge increase in video conferencing, 
free training and webinars, and 
many people were spending a large 
majority of their day in-front of 
screens, leaving them less inclined 
to engage with an online event in 
the evening.

Digital Taunton listened to feedback 
and quickly adapted by trialling 

shorter events, different times of 
day and a different combination 
of speakers – alongside further 
investment in resources and 
technology to develop a platform 
for the community to engage in. 

Digital Taunton is continuing to 
adapt and evolve and will be 
launching the first Digital Taunton 
podcast series later this year. The 
Digital Taunton podcast has been 
created for the community to enjoy 
from their own homes, on commutes 
and at a time that suits them. It will 
feature a variety of different guests 
from inspiring business leaders and 
entrepreneurs to successful tech 
companies around the county.
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We’re serious about  
health insurance.
We don’t do gimmicks or meaningless 
incentives. Just health insurance for 
individuals, families and businesses 
of all sizes, delivered with care and 
expertise from our office in Taunton.

0800 783 3 783 
wpa.org.uk

Health Insurance
Provider of the Year

Best Health 
Cash Plan Provider
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Albert Goodman makes nine new appointments
Albert Goodman chartered accountants, tax consultants and 
financial planners have welcomed nine new trainees as part 
of its ambitious growth plans and ongoing commitment in 
the investment of its workforce. 

Jack Gilbey, Sarah Bennett, Sheldon Moll, Jadyn Nunn, William 
Whitehead, Tobias Finch Hatton, Jenny Batchelor, Lucy 
Morton and Kevin Warnakulasuriya join the firm’s tax, audit, 
business services and farms and estates teams. Its newest 
recruits will embark on a three-year training programme, 
gaining invaluable on-the-job training while studying towards 
their professional qualifications with the support of other 
trainees, a line manager and a dedicated training partner.

As a 2020 Best Companies “Very Good Place to Work”, 
Albert Goodman is committed to investing in the future of 
its workforce, to develop the partners and business leaders 
of the future. A number of its senior managers and partners 
started their careers in the firm and have remained with them 
throughout their whole working life.

Sophie Parkhouse, Partner at Albert Goodman, said: “We are 
passionate about the development of all of our people at 
Albert Goodman, so ensuring that we continued to bring in 
new talent, even during the current environment, is vital for 

the future of our business and our culture. 

“I have thoroughly enjoyed meeting with all of our new 
trainees, over the last week, learning about each of their 
backgrounds and developing individual plans for their 
progression. We have an excellent group who I am confident 
will be the business leaders of the future!”

For further information, visit www.albertgoodman.co.uk

Albert Goodman’s newest appointments. Pictured L-R is  

Jenny Batchelor, William Whitehead, Sophie Parkhouse,  

Jadyn Nunn, Tobias Finch Hatton, Jack Gilbey, Sarah Bennett,  

Lucy Morton, Sheldon Moll and Kevin Warnakulasuriya.
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The awarding of 2020 results was like nothing seen before 
but Strode College students continued to achieve above 
the national average, with 55% of A level students and a 
staggering 69% of vocational students achieving high grades.

With an overall pass rate of 99% and 24 A level subjects 
achieving 100%, Strode’s students followed in the 
footsteps of past leavers. This consistency of outstanding 
achievements was testament to the staff that had worked 
tirelessly to support students to achieve their very best. 
The college’s five-year average now stands at an average 
pass rate of 99%, high grades of nearly 60% and an A* – C 
achievement of 84%.

Katy Quinn, Principal and CEO, said: “Despite the challenges 
of lock-down and unprecedented changes to the awarding 
of grades and qualifications, our staff and students achieved 
beyond expectations. These results mean that our students 
can confidently progress to their University of choice, with 
nearly 30% of Strode students securing a place in one of the 
prestigious Russell Group Universities.

“Year on year Strode outperforms the national average 
with an outstanding five-year track record of consistently 
high outcomes for its students. We provide a friendly, 
supportive and professional sixth form environment in which 
our students thrive and achieve beyond their potential. 
Congratulations to all our students and staff!”

The Government’s announcement of a ‘Triple Lock’ approach 
for the results, meant that students had the option to accept 
their calculated grades, appeal to receive their mock results 
instead or sit autumn exams as a third option.

Chris Harvey, Careers Advisor, said: “Most Strode UCAS 
applicants have been placed and we are working very 
closely with a small minority who we are supporting through 
clearing. So, the vast majority of our students will meet their 
firm or conditional offer and with Clearing offers included it 
is likely that almost all students will be placed.

“We’ve seen a really interesting and diverse range of 
degrees this year including Korean and teaching English; 
natural history and media; immersive computing, chemical 
engineering, construction management, mental health 
nursing, neuroscience and architecture.” 

Among the top A Level students were Abigail Duncan (left) 
from Yeovil (psychology A*, history A*, biology A*) and 
Benjamin Morris (centre) from Street (chemistry A*, Spanish 
A*, extended project qualification A*, further maths A), while 
Edward Hodgson (right) achieved a Level 3 extended 
diploma in computing and IT.

BUSINESS PARTNER NEWS

Strode College students 
continue to achieve above 
national average results

Huish Apprenticeships at Richard Huish College, in Taunton, 
have been named the Best Apprenticeship Training Provider 
in Somerset by Corporate Vision Magazine in their Education 
and Training Awards 2020.

Offering Apprenticeships from entry level to higher degree 
qualifications, Huish prides itself on providing expert 
teaching staff with many years’ experience in industry, 
consistent results and the ability to provide bespoke training 
programmes for employers.

Apprenticeships continue to be an increasingly appealing 
option for those wishing to gain qualifications but avoid 
travel and accommodation costs associated with studying 
away from home. Lessons are taught in small groups at Huish 
so learners can access personalised attention, ask questions 
and build up a rapport with their tutor.

The Education and Training Awards were launched by 
Corporate Vision (CV) to spotlight the paragons of education 
and training. Whether institutions deliver early years support, 
or professional training opportunities, CV has endeavoured to 

showcase those that have 
truly come to define the 
sector that they work in. 

Awards Coordinator 
Chloe Smart said: “From 
early learning, to adult 
education, all who make 
contributions to this vital 
sector are recognised in 
the education and training 
programme. I am proud to 
offer all of my winners my 
congratulations and best wishes for the future.”

Visit www.huish.ac.uk/apprenticeships for more information 
about apprenticeships offered at Huish. These include: 
accountancy (AAT & ACCA), business administration, 
customer services, payroll, leadership and management, 
health care, health and social care, information technology 
and education, training and childcare.

Huish Apprenticeships named best provider in Somerset
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Atlas Safety Management Limited
Unit Z1 Westpark, Chelston, Wellington,Taunton, Somerset TA21 9AD

T: 01823 299580   E: info@atlas-sm.co.uk   www.atlas-sm.co.uk

Our flexible, versatile service ensures your 
business is compliant with all the current 
health & safety regulations and legislation. 

24/7 SUPPORT
Advice & support whenever it’s needed

FLEXIBLE SERVICE
Bespoke, retained & annual packages available

NO CONTRACTS
Hassle-free, affordable management

EXPERIENCE A NEW LEVEL OF 
SAFETY MANAGEMENT

A personal assistant at law firm Clarke Willmott LLP has 
retired after 47 years of service. 

Christine Cox, a personal assistant at law firm Clarke Willmott 
LLP has retired after 47 years of service. She was the longest 
serving employee at the firm, having begun her career in 
April 1973 as an office junior in the Chard office before 
becoming a secretary for a number of solicitors. 

In 1977 Christine started working for Managing Director John 
Cooper and in 1994 moved with him to the Taunton office, 
which was then situated in Hammet Street. In 2001 she 
moved to the current offices in Blackbrook Gate.

Christine worked for various fee earners in the divorce and 
family law team and the private property and agriculture 
team until her retirement.

Clarke Willmott CEO, Stephen Rosser, said: “This is an 
amazing milestone and deserves marking in a special way. 
Christine has seen many changes during her career and 
our thanks to her for her loyalty, devotion and hard work 
throughout this period.

“On a personal note, I am very grateful to her for the 
support she gave to me as Clarke Willmott transitioned from 
its Somerset roots to the national firm it is now. Current 
circumstances prevent us from having the full celebration 
Christine’s career deserves, but I have assured her we will 

mark the occasion as 
soon as we can safely 
do so. 

“In the meantime, a 
heartfelt thank you to 
Christine and we all 
hope that you enjoy a 
long and happy, well-
deserved retirement.”

Mark Buckerfield, 
a partner in the 
private property and 
agriculture team, 

added: “The firm and legal sector has changed beyond 
recognition since April 16, 1973. One constant during that 
time has been Christine’s dedication to Clarke Willmott. 

“Christine has spent the last 10 years working for both the 
private property and agriculture and family teams. Her 
ability to juggle work for multiple fee earners in two different 
practice areas has been remarkable and a great support 
for both departments. It has involved a great deal of client 
contact and she has been a wonderful ambassador for the 
firm taking a great deal of pride in her work.”

For more information visit www.clarkewillmott.com

Clarke Willmott’s longest-serving employee retires – after 47 years!
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HINKLEY UPDATE
Natalie heads up the Hinkley Supply Chain

A familiar face has taken over the helm of Somerset 
Chamber’s Hinkley Supply Chain – Natalie Beacham has been 
appointed as the new Project Lead.

Natalie joined the Chamber in October 2018 as a Hinkley 
Supply Chain Business Advisor. She has been a central part 
of the support, help and advice the Hinkley Supply Chain 
has given to local businesses to ensure they benefit from the 
legacy of Hinkley Point C.

She helps businesses to make the most of contract 
opportunities through her extensive knowledge of the project 
and through the supply chain team’s contacts on-site.

Natalie said: “I am excited to 
progress into the Project Lead 
role and I am looking forward 
to further building relationships 
with external stakeholders and 
partners and working with the 
existing team. 

“With a project of this 
magnitude in Somerset, the 
largest construction site in 
Europe, it is imperative that 
we ensure local businesses 
have a strong voice.  

There are still opportunities for local businesses, and I would 
urge anyone who is are not already registered, do so at www.
hinkleysupplychain.co.uk and get in touch with myself or any 
member of the team.”

Natalie, who has previously worked in logistics, commercial 
and procurement for both large and small aerospace 
engineering companies, said she was particularly looking 
forward to returning to site and seeing the impressive 
progress made during the COVID-19 crisis. 

She will be supported by Alan Windsor, the Hinkley Supply 
Chain’s Information Manager, who has been with Somerset 
Chamber since 2015.

Alan is responsible for the data that is held within the Hinkley 
Supply Chain. Working 
closely with South West 
businesses to promote 
investment into the area, 
his role involves ensuring 
that Somerset companies 
are given the opportunity 
to bid for work on the 
construction of the Hinkley 
Point C power station.

For more information, 
contact the Hinkley Supply 
Chain on 01823 443425.

Construction of the second reactor at Hinkley Point C passed 
a major milestone with the lifting of the first part of the 
massive steel containment liner. Lifted by the world’s largest 
crane Big Carl, just nine months after the same lift for the 

first reactor, construction of the 170-tonne “liner cup” was 
30% quicker than the identical part on Unit 1.

The liner cup is the base for the reactor’s steel containment 
which is being prefabricated in five parts and lifted into place 
by Big Carl. This innovation means welding can take place in 
covered bunkers protected from weather, helping to improve 
quality and efficiency. This is a learning from the construction 
of other EPR projects around the world. The liner cup for 
Hinkley Point C’s second unit was built in 39 days versus 57 
for the first. The construction and lift were completed on 
schedule, despite workers having to adapt to Coronavirus 
working conditions.

The cup is one of more than 500 prefabricated steel and 
concrete elements that Big Carl will lift, including whole 
sections of buildings, walls and pre-cast air ducts. The 
heaviest items weigh in at 1,600 tonnes.

Nigel Cann, Hinkley Point C Construction Delivery Director 
said: “This milestone shows how replication and innovation 
are driving efficiency at Hinkley Point C as we build our 
second identical reactor on site. In turn that will benefit our 
planned third and fourth units at Sizewell C in Suffolk. Hitting 
the schedule during Coronavirus is a tribute to the workforce 
that has had to adapt to new ways of working to ensure the 
safety of the site and the community around it.”
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Chard Truck Services helping to supply water to Hinkley Point C

Somerset company Chard Truck Services and its subsidiary 
Water2U has been helping to keep the Hinkley Point C (HPC) 
site supplied with a fresh supply of water for cleaning and 
testing purposes.

The company has been tanker specialists since 1997 and 
operates a fleet of water tankers devoted to the Water2U 
service. All the water tanker drivers have National Water 
Hygiene training via EUSR (the Energy and Utility Skills 
Register) and vehicles can each carry between 15,000 and 
27,000 litres.

At HPC, Chard 
Truck Services 
provides bulk water 
deliveries across 
the site where 
mains water is not 
available with the 
supplies used for 
drinking, washing 
and welfare 
facilities. They 
also carry out the 
scheduled on-site tank hygiene cleaning and swab testing 
services. All water supplied is drinkable as standard and is 
sourced from the company’s designated mains water supply 
at the Chard depot.

Chard Truck Services also has a team of skilled commercial 
vehicle technicians who are based in a comprehensively 
equipped workshop. Working to ensure the reliability and 
roadworthiness of both their own and other operators’ fleets 
and enabling the company to carry out vehicle recovery at 
HPC.

Brian Wheaton, Managing Director, said: “Chard Truck 
Services is extremely proud to be supplying Hinkley Point 
C, as a large-scale project in the South West. Operating 
alongside our existing contracts with water authorities, 
events and private schemes, the contract work at HPC is a 
strong addition to our portfolio.

We have been liaising with the Somerset Chamber of 
Commerce Hinkley Supply Chain Team who have been very 
supportive and helpful.

They have given us a wealth of good advice and our 
exposure and networking potential has been maximised by 
our communications with the Hinkley Supply Chain Team.

Chard Truck Services has a diverse range of customers, 
from festivals and campsites, to agricultural businesses, civil 
engineering contracts and sports venues, and can also be 
called on in emergencies.

Over the years, 
Water2U has 
provided many 
hundreds of 
thousands of 
litres of potable 
water for major 
events such as the 
Knebworth Festival, 
the Great Dorset 
Steam Fair, Devon 

Truck Show and Camp 
Bestival.

During flash floods in 
Cheltenham, the company 
supplied potable water 
to parts of the city 
when floodwater caused 
drinking water supplies to 
be dangerously compromised by sewage.

Mr Wheaton added: “Chard Truck Services offers a variety 
of on-site services such as new installation support, welfare 
facility maintenance and drinkable water supply. 

“We pride ourselves on being water specialists and can 
manufacture and cater for a wide variety of pipes, fittings, 
taps and outputs, including bespoke requirements.”

More information is available online at www.
chardtruckservices.co.uk and www.water2u.uk.

HINKLEY UPDATE
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Your free 
business 
healthcheck
A guide to support the growth and 
sustainability of your SME

As a 
business 
owner or 
manager, 

staying 
abreast of your 

legal obligations 
can be an ongoing 

challenge. Our legal 
healthcheck tool is 

designed to help you 
review the legal aspects 

of your business and 
consider your priorities. 

The healthcheck takes a few 
minutes to complete and you 

will receive a personalised report.

To explore how your business 
can benefit, please visit 

clarkewillmott.com/spark

Clarke Willmott LLP is a limited liability partnership registered in England and Wales with 
registration number OC344818. Authorised and regulated by the Solicitors Regulation 

Authority (SRA number 510689).

Great service... Great people... clarkewillmott.com
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UPCOMING EVENTS

MEMBERS AREA

 
Recruitment: 
attracting and 
vetting candidates 
with Elite Staffing 
Solutions

Understand how to improve your current recruitment 
process, to ensure that you have the best staff for 
your business. The COVID-19 pandemic has altered 
the candidate market significantly - it has never been 
so important to have a well organised and proactive 
vetting and response process.

This online workshop is aimed at those in recruitment 
roles or are business owners, recruiting at present or 
keen to recruit in the future.

Attendees will learn the first steps in identifying the 
right potential candidates, fundamentals on employer 
brand and how to develop a robust vetting process 
and more. All attendees will receive a copy of the 
slide and a recording of the workshop. 
 
Time:  9.30am – 11.30am 
Cost:  £17.50 plus VAT for members  
 and non-members

Tuesday 

10 
November 

 
Mastering Office  
365 – advanced 
workshop with 
Springboard IT

Maximise your knowledge of Office 365 with 
Somerset Chamber member Steve Bloomer, 
Managing Director of software development company 
Springboard IT. This workshop will demonstrate how 
to get the most out of existing and new Office 365 
subscriptions.

Steve will provide an overview of the current suite 
of applications and their potential uses within your 
business, along with a deeper dive into the use 
SharePoint and 365 Dynamics.

With the growing use of cloud-based software and 
Office 365, it is important to develop your knowledge 
and make the most of current subscriptions. This 
advanced workshop will lead to better collaboration 
and better productivity. 
 
Time:  9.30am – 11.30am 
Cost:  £17.50 for members and non-members

Tuesday 

3 
November 
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Let’s network!

We know there’s never been a 
more important time to help 
businesses stay in touch and our 
face-to-face virtual networking 
events are proving extremely popular. These free 
lunchtime sessions enable our members to stay in 
contact with existing contacts and to forge new ones.

The events are the perfect opportunity to promote 
your business and to find out more about other 
chamber members and what they offer.

Hosted via Zoom, just remember to bring along your 
own food and virtual business cards! 
 
Time:  12 noon – 1pm 
Cost:  free of charge

Wednesday 

11 
November  

 
First Thursday Club 
sponsored by  
Footfall Engineering

Aimed at businesses within the 
construction and property industry, this monthly 
meet brings together like-minded individuals for 
relaxed networking. Regularly attracting businesses 
from across Somerset these online events are proving 
popular for this sector.

This one-hour online forum allows business to come 
away with more confidence in their practices, by 
sharing common issues and opportunities within the 
construction industry as well as giving you the chance 
to meet valuable new contacts. 
 
Time:  12noon – 2pm 
Cost:  free of charge

Thursday 

5 
November  
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*Prices are plus VAT unless otherwise stated

Please note due to high demand, some of these events may be fully booked by the time of printing. 

Please note that all non-members are entitled to attend a maximum of two Chamber events. Should you 
wish to attend further events, you will be required to become a Somerset Chamber member.

 
Sector focus: 
hospitality  
and tourism

This closed forum is specifically for 
businesses operating in the hospitality and tourism 
sector to share best practices, discuss any issues they 
are currently experiencing and share opportunities 
that are available to them within the industry.

We will be joined by hospitality heavyweights to 
discuss the impact that COVID-19 has had on their 
businesses and provide any advice that may be 
suitable for others in the sector.

Please note that if you do not operate in the 
hospitality or events industry you will not qualify to 
attend this forum. 
 
Time:  10am – 11am 
Cost:  free of charge for members,  
 £10 plus VAT for non-members
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Thursday 

19 
November 

 
Somerset Chamber 
of Commerce AGM 
2020

It’s been a year of change and 
development for the Chamber and Chief Executive 
Stephen Henagulph will update on our activities and 
plans.

The AGM will also include a presentation and approval 
of accounts, an update on Chamber activity over the 
last 12 months, re-election of member directors and 
details of the work of the Hinkley Supply Chain.

Booking is essential for this event and anyone 
interested in joining the board should email ceo@
somerset-chamber.co.uk. 
 
Time:  5.30pm – 6.30pm 
Cost:  free of charge for members,  
 £10 plus VAT for non-members

Thursday 

26 
November 

 
Ladies’ Afternoon 
Networking with 
IntroTweet

A chance to network with fellow 
businesswomen and learn more about social media 
with Laura Brown, Director of IntroTweet. Laura 
founded IntroTweet in 2013 and since then has helped 
businesses around the world make the most of their 
social media.

Their clients include industry leaders, including 
Burgess Yachts, South West Water and Heidelberg. 
In 2018 they won the prestigious Somerset Business 
Award for Business of the Year (1-10 Employees). 

So whether you’re new to networking, new in 
business, or just want an opportunity to meet new 
contacts, our Somerset Chamber ladies’ events are an 
ideal way to raise the profile of your business.  
 
Time:  2pm – 3.30pm 
Cost:  free of charge for members,  
 £10 plus VAT for non-members

Wednesday 

25 
November 

Sponsored by 

 
First Thursday  
Club with Gravity

Aimed at businesses within 
construction and property 
industry, this monthly meet 
brings together like-minded individuals for relaxed 
networking. Regularly attracting businesses from 
across Somerset these online events are proving 
popular for this sector.

This one-hour online forum allows business to come 
away with more confidence in their practices, by 
sharing common issues and opportunities within the 
construction industry as well as giving you the chance 
to meet valuable new contacts. 
 
Time:  12 noon – 2pm 
Cost:  We are operating a waiting list for this event 
and will clarify whether it will be physical or online 
nearer the time and subject to the latest Government 
guidance.

Thursday 

3 
December  

Speaker
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MEMBERSHIP
Trio become new Associate 
Business Partners 
 
Somerset Chamber has 
launched a new level of 
membership – Associate 
Business Partner – to recognise 
businesses which want more 
from their membership, but do 
not want to join the Chamber as Business Partners.

Associate Business Partners have the opportunity to 
access additional stakeholder events and benefits. The 
Chamber is delighted to welcome SDS Ltd, Ocean Fire 
and Security and Wessex Reserve Forces and Cadets 
Association as its first trio of Associate Business Partners.

Alistair Tudor, Commercial Operations Manager at 
Somerset Chamber, said: “In what can only be described 
as challenging times for business, it’s great to be able to 
offer more to those ambitious organisations who want to 
contribute and support the wider business community.

“We’d like to thank the Associate Business Partners for their 
continued commitment to the region and the Chamber and 
look forward to supporting them in the year ahead.”

Albert Goodman continues strong link 
with Somerset Chamber

Albert Goodman chartered accountants, tax consultants 
and financial planners has renewed its Business Partnership 
with Somerset Chamber of Commerce, continuing the 
close working relationship between the two organisations. 

Alistair Tudor, Commercial Operations Manager for 
Somerset Chamber, said: “We’re delighted to continue 
the highly-valued relationship with Albert Goodman. 
The engagement from their team, attending events at 
every level of the organisation from Somerset Young 
Professionals up to MD/CEO level in our stakeholder 
briefings, highlights the value that our Business 
Partnerships give and we look forward to developing this 
further over the next 12 months.”

As well as being a Business Partner, Albert Goodman is 
once again the main sponsor for this year’s Somerset 
Business Awards.

Richard Bugler, Managing Partner of Albert Goodman, 
said: “We are pleased to be renewing our partnership 
with the Somerset Chamber of Commerce, it is important 
now, more so than ever, to support local business and be 
forming strong links within the local business community. 

“Somerset Chamber supports local businesses and we look 
forward to working closely with them to help Somerset 
business thrive over the next 12 months.”
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Latest Member-to-Member Offers
As a member of Somerset Chamber why not take advantage of our great range of member to member offers?  
If you have an offer you would like to add to our list, visit www.somersetchamber.co.uk/membership

C&D South West 

20% discount off 
your first shipment 
of palletised goods

20%
DISCOUNT

Royal Bath & West of 
England Society

20% discount  
off room hire

20%
DISCOUNT

FREE
CONSULTATION

Compass Video 

£50 discount on smart 
phone video-making for 
marketing and internal 

communications

£50
DISCOUNT

Choice  
Stationery  
Supplies

10% discount

10%
DISCOUNT

Instacom Network 
Installations 

FREE network 
health check 

consultancy visit

FREE
INSTALLATIONS

PCN Computer  
Services

FREE remote  
working consultation  

and assessment

FREE
CONSULTATION

Reflex Medical

FREE 30 minutes first 
aid needs assessment 

consultation

FREE
CONSULTATION

think!

The 2020 Comeback 
- free consultation 
on your business 
communications

Helping members 
to promote their 
courses and events

One of the many benefits of joining Somerset Chamber of Commerce is the 
ability to promote your business events through the Chamber’s website.

The website is well-used among the local business community and it’s simple 
and straightforward for members to log-in using their membership details and 
to upload their own events to the portal.

Here are just a selection of some of our member’s forthcoming online events:

The Breakfast Circle with Yeovil Chamber

A virtual networking event to help business men and women 
to continue to make face-to-face contact with fellow business 
people, each having up to three minutes to introduce themselves, 
plus the chance to ask questions and share best practice based 
on the specific focus for each breakfast event.

15 
October

Word Gets Around Business Chat Show

Live on YouTube, this is a relaxed, informal, personal – and 
unscripted – chat show to help local businesses grow by sparking 
ideas, collaborations and sharing knowledge. Each episode 
features expert guests and the chance to ask them questions.

22 
October

Blogging for Business with Astara Consulting

If you would like to include a blog as part of your content marketing 
strategy but don’t know where to start, this blogging business 
masterclass could be for you. You’ll learn how to optimise your blog 
for search engines, discover key words, come up with content ideas 
and find out how to structure your blog for the best results.

25 
November

Time:  
9am – 10.45am 

Cost:  
Free of charge

Time:  
7.30pm – 9.30pm 

Cost:  
Free of charge

Time:  
10am – 12 noon 

Cost:  
£19 - £29
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Introtweet LTD
Marketing
Introtweet help businesses maximise the potential of Social 
Media via management, training & workshops. Clients 
include world leaders in their industry including Burgess 
Yachts & Heidelberg. In 2018 they won the prestigious 
Somerset Business Award for Business of the Year.

Laura Brown, 01823 618081
hello@introtweet.com 
www.introtweet.com 

Access Performance Solutions Ltd
Business Development / Consultancy
Our Active Demand Programme helps companies 
develop a highly targeted lead generation process in a 
way that they can identify who is looking and delivers 
prospects that are three times more likely to buy from 
them.

Andy Palmer, 01823 429339
info@accessperformance.co.uk 
www.accessperformance.co.uk

Chard Truck Services 
Road Transport
Chard Truck Services offers a range of fleet and 
transport services. Including HGV, PSV and commercial 
vehicle maintenance, HGV and Operator Licence 
Compliance services, and Training. Through our 
subsidiary Water2U, we operate a bulk water delivery 
service, including emergency supply.

Jay Lanchbury, 01460 62222
jay@chardtruckservices.co.uk  
www.chardtruckservices.co.uk 

Kickspark Consulting
Finance director services and business mentoring 
Kickspark Consulting provides part-time and interim 
finance director and business mentoring services to 
organisations using a focused and personable approach. 
As a highly experienced financial professional, founder 
John Stephens helps SME’s develop their strategies and 
keep their finances on track. 

John Stephens, 07791 556859
john.stephens@kicksparkconsulting.com
www.kicksparkconsulting.com

Expense Reduction Analysts
Business Consultancy
Establishing ‘Best Value’. Qualified accountant with 
proven Cost Control record. 
• Better access to Grant Funding.
• Optimised Purchasing
• Efficient and Effective use of resources
Identifying cash and profit/surplus improvements then 
helping to implement.
Practical support - Legacy benefits.
David Brassington, 07966 262835
dbrassington@expensereduction.com 
www.expense-reduction.co.uk

New Members
Welcome to our newest members of the Somerset Chamber.

PBT International Ltd
Manufacturing services
Based in Somerset and with over 35 years of worldwide 
manufacturing experience, PBT International uses its 
expertise and extensive industry knowledge to assist 
partners in many business areas. These include specialist 
manufacturing, logistics and value recovery services for 
technology products.

Barry Agar, 01749 685685
barry.agar@pbtigroup.com 
www.pbtigroup.com

Footfall Engineering Ltd & Footfall Lighting Ltd
Manufacturing
Using the latest LED and lens technology, Footfall 
Engineering are experts in integrated handrail luminaires. 
Designed and manufactured in Williton, Somerset. UKAS 
ISO 9001 2015. Continuous or intermittent LED luminaire 
options. Stainless steel handrail fabrication.

Fee Bellamy, 01984 249359
info@footfallengineering.co.uk 
www.footfalllighting.co.uk

Impact Design & Marketing
Full service design and marketing agency
We are a long established on and off-line agency, 
renowned for being strategically cunning and creatively 
excellent. Working with brands internationally and 
regionally, we enjoy long-standing relationships and due 
to us being small in size, we are agile and affordable. 

Richard Oliver, 07802 160064
richard@impactdm.co.uk 
Impactdm.co.uk 
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Ten Three Cleaning
Commercial and Industrial Cleaning 
Ten Three Cleaning strives to provide commercial 
and industrial professional cleaning solutions across 
the South West. Building relationships with clients to 
understand their operational targets and challenges, 
ultimately alleviating pressure whilst being able to work 
within annual budgets.

Ashley Cannon, 01935 255103
info@tenthreecleaning.co.uk 
www.tenthreecleaning.co.uk

Spitfire AMS Limited T/A Choice Stationery Supplies
Office Supplies/Ink
The UK’s number one supplier for printer consumables, 
stationery, workplace essentials, PPE, catering supplies 
and much more! 
We offer bespoke quotes to business customers and 
unbeatable pricing to retail buyers! All with fast, reliable 
delivery and fantastic, efficient customer service!

Levi Handsford, 01823 250060
contactus@choicestationery.com  
www.choicestationery.com

Something Different (Europe) ltd
Clothing & Gifts Wholesaler
Say “hello” to Something Different… or simply just 
SomDiff! Offering a fantastic range of STAND OUT 
merchandise to add to your product collection, from 
odd (but matching!) socks to quirky t-shirts. Here you’ll 
find some very unique apparel and giftware. 

Alfred van Pelt, 01278 423600
admin@somdiff.com 
www.somdiff.com 

The Ranch Café & Deli LTD
Hospitality 
The Ranch Café is a small café/deli situated on site at 
Southfork Caravan Park. Currently doing Breakfasts, 
Lunchtime Meals, Takeaway food/Drinks and Occasional 
evening meals. Deli products includes cheeses, meats, 
local jams, chutneys and freshly made pastries. 

Kirsty Broadley, 07799 083419
info@theranchcafe.co.uk

TEAM-WORK.PRO
Business Coaching
Does your business need to regain its purpose and 
determination whilst empowering its people?  
TEAM-WORK.PRO uses two powerful frameworks to 
help put your business back on track by examining 
values, vision, action, processes and people and roles.

Eugenio Leijten, 07444 045759
info@team-work.pro/business-coach 
team-work.pro

The Wilkins Safety Group Limited
Health & Safety
The Wilkins Safety Group takes the worry of dealing 
with Health & Safety regulations off your hands, leaving 
you free to concentrate on running your business the 
way you want to. We’re registered with OSHCR, APS, 
SMAS, IOSH and IIRSM

Jonathan Wilkins, 01458 253682
info@wilkinssafety.co.uk 
www.wilkinssafety.co.uk

Smart Quality Services Ltd trading as Smart 
Manufacture
Manufacturing and Business and Professional Services
Smart Manufacture helps businesses streamline and 
automate their processes in the cloud to drive improved 
operational efficiencies. We implement best-of-breed 
cloud-based software in Ecommerce, ERP/MRP, CRM 
and ISO and QHSE compliance management.

Sara Duff, 0117 3620042
sara@smartmanufacture.co.uk 
www.smartmanufacture.co.uk 

Walton Press Ltd.
Printing & Graphic Design
Walton Press is a trusted Somerset business that 
provides high quality and affordable print & marketing 
solutions. Our customers place their trust in us and rely 
on our expertise. We offer free, friendly advice with 
quality guaranteed.

Mike Powell, 01458 832829
info@waltonpress.co.uk 
www.waltonpress.co.uk 
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Education and business – 
adapting together 

There is a long-standing belief that business and education 
see things differently and do things differently. And that this 
makes it hard for these partners to work together.

Whilst there are pressures specific to education – such as 
timetabling a wide curriculum and delivering results, schools 
and colleges have much in common with other employers. 
Budgets to watch, staff to manage, legal obligations to meet.

The COVID-19 pandemic has highlighted the commonalities 
more than the differences. Businesses and education 
providers have all adapted quickly to new ways of doing 
things, from remote and ‘blended’ working, to changes 
in staff availability and disruptions to supply chains and 
students or customers.

Far from preventing education and business engagement, 
the pandemic has thrown open new opportunities as 
businesses have reached out digitally to inspire the next 
generation. This has included skills challenges set over video 
and even extended work placements delivered remotely. As 
the statements below show, these contributions have truly 
made a difference to young people’s aspirations and can play 
a key role in keeping talent in Somerset:

I really enjoyed the day as it showed more opportunities than 
I realised were out there, and especially during such a testing 
time for the whole world.

It was great for helping 
people understand more 
about themselves and the 
world of work!

Building on this success, 
the Somerset Education Business Partnership will continue 
to offer digital opportunities for Somerset’s businesses to 
grow the talent they need. These include a series of industry 
specific broadcasts to students and a digital careers fair to 
be held on November 10. We will introduce more face to 
face activity as guidance permits and as individual education 
providers and businesses require.

Taking part in these activities can help ensure young people 
know about your industry and your business – and that they 
make informed choices about study and training routes.  
If you would like to play an active role in shaping your  
future workforce then please contact  
andrew.hanson@somerset-ebp.co.uk (07912 264531)  
or Imelda.leetch@somerset-ebp.co.uk (07519 124546).

CHAMBER NEWS
Kickstart employment scheme offers a great 
opportunity for employers and young people alike

Somerset Chamber of Commerce 
is supporting the Department of 
Work and Pensions (DWP) and the 
Government by acting as an official 
representative to help small businesses 
get involved in the Kickstart Scheme.

The Government is looking to support 
the end of the employment market 
that is likely to be hardest hit as 
businesses try to recover from the 
impact of the COVID-19 lockdown. 

As a result, it has launched the 
Kickstart Scheme, which is designed 
to help companies cover the cost of 
employing a 16 to 24-year-old for six 
months, with no cost to the business, 
for 25 hours a week. 

The scheme provides a unique 
opportunity for small businesses 

who are looking to expand, taking 
out much of the traditional risks 
of employing whilst also adapting 
their business in the face of the 
unprecedented challenges COVID-19 
has presented. Employers will also 
receive a £1,500 set-up grant for 
the placement to cover the cost of 
training, equipment or even travel.

There are of course a few conditions. 
The role must be a new position, not 
replacing or re-advertising a role. 
The young person to be on Universal 
Credit or Job Seekers allowance (i.e. 
not already employed) and the role 
must be meaningful with training 
provided. The idea is that at the end of 
the six-month placement the employer 
will either want to take them on or 
they will have the experience and skills 

to find a position elsewhere.

Employers looking to recruit 30 or 
more staff can apply directly to the 
scheme. If you’re looking at fewer than 
30 positions, you’ll need to apply via a 
representative body such as Somerset 
Chamber of Commerce. We’ll take 
details of the position and business, 
apply in traches of 30 or more to 
the DWP and administer the grant 
payments to you.

For more details, see the front  
page of our website at  
https://www.somerset-chamber.co.uk.

Alistair Tudor 
Operations Manager
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New host confirmed as entries open for Somerset Business Awards

LOCAL BBC journalist and broadcaster 
Claire Carter has been announced 
as the host of the awards ceremony 
for the Somerset Business Awards 
2021. Entrants will be able to get 
some top tips on how to submit the 
best possible entry at a special online 
workshop next month. 

Businesses have until November 27 to 
submit their entries via the Somerset 
Business Awards website 
www.somersetbusinessawards.org.uk.  
They can find out how to improve their 
chances of winning by listening to 
some top hints and tips from judges 
and previous winners in a webinar on 
October 14.

The awards are the county’s biggest 
and most prestigious annual business 
awards which are organised by 
Somerset Chamber of Commerce to 
celebrate the very best of the county’s 
businesses.

This year’s awards are later than 
usual due to the COVID-19 pandemic 
and Claire, who has presented BBC 
Somerset’s Breakfast Show for the last 
three years, will host the finals night at 
Weston-super-Mare’s Winter Pavilion 
on March 26 next year.

Now in their 16th year, the awards 
recognise and celebrate the very 
best of Somerset’s wide range of 
businesses across all sectors and are 
the only county-wide business awards 
in Somerset. They are free to enter 
and businesses do not need to be a 
member of the Chamber to take part. 

 
Awards this year are: 

Small Business of the Year  
(1-5 employees)

Medium Business of the Year  
(6-25 employees)

Large Business of the Year  
(26+ employees)

Albert Goodman Family Business  
of the Year Award

Best Use of Technology Award

Charity of the Year Award

Employer of the Year 

Investing in Somerset Award

Start-up of the Year Award  
(new award)

Outstanding Achievement  
Award

Environmental Achievement  
Award (new award)

Service Excellence Award

Somerset Manufacturer and  
Producer Award

Outstanding Business COVID-19 
Response (new award) 

Stephen Henagulph, Chief Executive 
of Somerset Chamber, said businesses 
had faced a particularly challenging 
year and he hoped firms would be 
able to celebrate their achievements 
despite the difficulties.

He said: “I am grateful for the 
sponsorship of so many of Somerset’s 
leading businesses who, like me, are 
keen to celebrate everything that is 
great in the county, especially when 
so many have companies have faced 
extremely difficult trading times.

“The Somerset Business Awards 
covers all business sectors across a 
wide range of categories and I would 
encourage all local businesses to 
enter the awards to share their own 
success stories and celebrate their 
achievements.”

Sponsors confirmed for the 2021 
awards include main sponsor  
Albert Goodman and sponsors TDA,  
Brook Financial, PKF Francis Clark, 
Porter Dodson, Hinkley Point C, 
Weston College, CETSAT, Garador, 
Gravity, Heart, Newsquest, Clarke 
Willmott, Elite Staffing Solutions, BT, 
Teapot Creative and Clarks.

More information about the awards and 
how to enter is available on the website  
www.somersetbusinessawards.org.uk,  
while updates will also be posted on 
the official business awards social 
media accounts.

Somerset Chamber will be holding its AGM next month, 
giving Members the chance to find out more about our 
activities over the last year.

There will be financial updates, an insight into the last year’s 
events calendar, an update from the Hinkley Supply Chain and 
Chief Executive Stephen Henagulph will talk about how the 
Chamber has helped businesses during lockdown and beyond.

This year’s AGM will be held virtually on November 26  
from 5.30pm to 6.30pm and places can be booked online  
via the events section of the Chamber website at  
www.somerset-chamber.co.uk.

Additionally, anyone who would like to put themselves 
forward to join the Somerset Chamber of Commerce board 
can find out more by emailing CEO@somerset-chamber.co.uk 
or telephoning 01823 444924. 

To be a board member, you must be employed by or operate 
a business which is a Somerset Chamber member. The role 
is voluntary and is for a minimum term of three years. Board 
members meet on the last Monday of every month.

Booking is essential for the AGM and early booking is 
advised!

Book your place at Somerset Chamber’s AGM
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MEMBER NEWS
Grants from The Somerset Fund help local charities thanks to 
generous local businesses 

Grassroots community groups in 
Somerset, grants are available up 
to the value of £2,500 from The 
Somerset Fund. Somerset Community 
Foundation (SCF) manages the fund 
and is encouraging applications from 
smaller charities and community 
groups that run on less than £100,000 
per year. 

The grants are ‘unrestricted’, which 
means they can be used to pay for 
ongoing running costs, also known as 
‘core costs’. The deadline to apply is 
Friday, October 16, 2020. 

Laura Blake, Development Director at 
SCF, said: “We created The Somerset 
Fund to bring local businesses and 
families together to support small, 
local charities. The Fund offers a 
simple and rewarding way to give 
to good causes, with all donations 
matched by 50% thanks to funding 
from Somerset County Council. We’re 
hugely grateful to the local businesses 
and families who have chosen to give 
through The Somerset Fund so far. 

“Thanks to our generous donors, since 
its launch in 2018, The Somerset Fund 
has already supported almost 30 good 
causes in the county and awarded 
almost £27,000 in grants to local 
grassroots charities.” 

1st Huntspill Scouts (pictured) received 
a grant from The Somerset Fund in 
2019 for £1,250 to help repair and re-
clad their Scout Hut. 

Leader of Somerset County Council 
David Fothergill said: “The coronavirus 
pandemic has highlighted the wonderful 
work that grassroots charities and 
community groups do every day. 
Support is vital and donations will 
reach charities and groups who would 
otherwise struggle to raise funds of their 
own and for whom small grants make a 
huge difference. 

“We know that businesses receive 
huge numbers of appeals from 
charities every year, and that they 
sadly can’t support every request.  
By donating directly to The Somerset 
Fund, businesses can be assured their 
donation is benefitting a wide range of 
charities and community groups and 
providing essential support in these 
challenging times. We are so grateful 
to those who have donated.”

If you run a business and would  
like to find out more about giving 
through The Somerset Fund visit: 
https://www.somersetcf.org.uk/tsf call 
Laura Blake on the number below, or 
e-mail: laura.blake@somersetcf.org.uk 

If you are involved in a local, 
grassroots community project and 
would like to find out more about how 
to apply for funding, please visit:  
www.somersetcf.org.uk/somersetfund 
or call Somerset Community 
Foundation on: 01749 344949.

Any group wishing to apply 
for funding from the Somerset 
Coronavirus Appeal should visit 
the SCF website where they can 
find guidance on how to make an 
application: www.somersetcf.org.uk/
coronavirus

Battens Solicitors have appointed 
accomplished solicitor, Caroline Parker, 
who has had joined the Private Client 
Team based in Battens’ Yeovil office.

Caroline completed her Law degree 
and LPC at the University of Plymouth. 
She decided to pursue a career in law 
while studying A Level law at college. 
She thoroughly enjoyed the subject 
and decided that she wanted to take 
the necessary steps to qualify as a 
solicitor. 

Caroline specialises in wills, Lasting 
Powers of Attorney and the 
administration of estates. 

“I am looking forward to working with 
Battens Solicitors and will endeavour 
to provide an excellent service to 
clients. I will ensure that I use all of 
the skills and experience that I have to 
help them through what can be a very 
stressful and emotional time,” said 
Caroline.

Naomi Dyer, Head of Private Client 
at Battens Solicitors, added:  “We 
are pleased to welcome Caroline to 
Battens Solicitors. She brings with her 
a wealth of experience which enriches 
our existing team and will help us 
meet the growing client demands.”

Battens Solicitors appoints new Private Client Solicitor 
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The region’s fastest growing community, 
Digital Taunton, joined forces with 
Somerset West and Taunton Council 
to host a live webinar, unveiling the 
conceptual plans and vision for the 
town’s first Digital Innovation Centre.

Attended by more than 130 people, the 
webinar was hosted by Digital Taunton 
founders, Shane Griffiths and Jeremy 
Hyams, who were joined by project 
architect, Duncan Taylor from AWW, 
as well as Samantha Seddon and Mark 
Watham from Somerset West and 
Taunton Council and John Houlihan from 
Somerset County Council. 

Set to revolutionise the Somerset 
business community, the Government 
has pledged £5.5 million towards a 3,000 
square metre Digital Innovation Centre 
to be built on the zero-carbon former 
livestock market at Firepool in Taunton. 

The building will be purposefully 
designed to support clean and 
productivity led growth, as well as high 
quality innovation and collaboration. 

Featuring an amphitheatre, exhibition 

space, open collaborative work spaces, 
meeting room hire, a café/bar, open 
roof terrace area, hot desking and 
private workspaces, the venue will give 
people space and flexibility to innovate, 
interact, knowledge share and connect 
with other businesses and individuals.

Shane Griffiths said: “We have been 
overwhelmed by the response to the 
proposed Digital Innovation Centre. 
There is an interest and passion from 
the Taunton business community to 
make this happen! If the plans are 
approved it will provide a big boost to 
Taunton and its surrounding areas, but 
we need our community’s support to 
make it a reality.”

Jeremy Hyams added: “The Digital 
Innovation Centre is absolutely key 
to making Taunton the digital capital 

of the south west. Its development 
will have a huge impact on the local 
area. It will ensure we can collaborate 
and develop better strategies for 
our businesses, as well as attracting 
and retaining talent in the area. The 
business community’s needs are 
being listened to and this is a fantastic 
opportunity for everyone to play their 
part in shaping the future.”

Cllr Marcus Kravis, Executive Member 
for Economic Development at 
Somerset West and Taunton Council, 
said the centre formed part of a bigger 
development and was an essential part 
of plans to attract growth, jobs and 
investment.

“We have been working closely with 
Somerset County Council, Digital 
Taunton and other stakeholders 
to maximise the potential of this 
high quality innovation, office and 
collaboration space and have earmarked 
a specific location on our flagship 
Firepool site allowing it to be delivered 
concurrently with other residential and 
leisure elements, “ he said.

Digital Taunton supports plans for new Digital Innovation Centre

Sam Rielly has been appointed as the new Assistant 
Principal, responsible for Bridgwater & Taunton College’s 
Taunton Campus. He was previously Head of Sport and 
Public Services.

Speaking on his appointment, Sam said: “After what can only 
be described as a tumultuous year for education, I am really 
looking forward to starting at the Taunton campus. We owe it 
to our students to get off to a flying start this academic year. 

“There are so many opportunities in Taunton, and a fantastic 
array of courses from the International Baccalaureate to 
engineering, additionally it is the centre for the new T Level 
provision which is incredibly exciting.” 

Sam continued: “Taunton is also home to the University 
Centre Somerset where some of the most exciting provision 
in the County is being delivered; from access to nursing to 
computing degrees with embedded cyber security modules. 

“I have great hopes and ambitions for our students and 
am looking forward to supporting them whilst working 
collaboratively with schools, business and stakeholders 
to help them drive and deliver the recovery of our local 
economy following these challenging times.” 

Andy Berry Principal and CEO of Bridgwater & Taunton 
College said: “Sam brings with him a wealth of knowledge; 

he recognises and understands the importance of creating 
links between education and training to ensure students and 
the wider community benefit. 

“His skills, experience and enthusiasm are evident to us all 
and I am delighted that he is going to continue the positive 
work already underway.” 

Bridgwater & Taunton College’s Taunton Campus welcomes new Assistant Principal
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Atlas Safety Management 
expands team 

Following a period 
of continued 
growth, Atlas 
Safety Management 
is further expanding 
its team of highly 
experienced 
health and safety 
consultants. Based 
in Wellington, Atlas 
Safety Management provides health and safety training, 
consultancy and advice on an ongoing or project basis to 
businesses across the UK. 

“Whilst the COVID-19 pandemic has undoubtedly created 
an increased demand for health and safety advice, we 
have experienced ongoing growth particularly in our 
Construction and CDM department for a number of years,” 
said Managing Director, Oliver Beynon.

“We now need to support this growth by expanding our 
team of highly experienced and qualified health and safety 
consultants. We have recently recruited a new consultant 
and are finishing interviews for a second new consultant.

“At a time when many businesses face an uncertain future 
it is very welcome to be actively recruiting from the local 
workforce,” he added. 

To find out more about Atlas Safety Management visit 
www.atlas-sm.co.uk.

Somerset-based communications 
agency, ADPR, is celebrating success 
after winning the title of Best 
Apprenticeship Employer at the annual 
Public Relations and Communications 
Association (PRCA) Internships and 
Apprenticeships Awards.

The national awards programme, 
which is held in conjunction with 
leading PR trade magazine, PR Week, 
recognises the best internship and 
apprenticeship programmes and 
showcases the exceptional talent in 
the industry. Quality apprenticeship 
and internship programmes are vital to 
the industry’s development and they 
help to attract and retain the brightest 
talent from diverse socio-economic 
backgrounds.

ADPR impressed the judges with 
its wide-ranging integrated training 
programme which offers one-of-
a-kind, hands-on experiences for 
its apprentices such as sailing in 
Barbados, press trips to Italy and 
ballistic testing for superyachts 

thanks to its varied range of clients. 
Additionally, the judges commended 
ADPR for its highly supportive culture, 
commitment to diversity and inclusion, 
and the retention of its staff. 

ADPR’s Managing Director, Kate 
O’Sullivan, said: “Providing a culture 
of opportunity is one of our core 
values and I am incredibly proud of 
our commitment to developing talent, 
offering a highly effective alternative 
route for people looking to enter 
the PR profession. Our most recent 
apprentice, Kira, who we appointed 

just before lockdown, is testament to 
the incredible talent there is available 
if you hire an apprentice. 

“Kira had only been with us for 
two weeks before we moved to 
remote working due to the COVID-19 
pandemic and she has impressed us all 
with her work ethic, positive attitude 
and willingness to get stuck in! We’d 
recommend the apprenticeship route 
for any business looking to support 
the next generation whilst growing 
a highly engaged and passionate 
workforce.”

Both Kate and Kira spoke at a virtual 
event exploring the advantages 
of the PRCA’s PR Apprenticeship 
Programme. Under new measures 
announced by the Chancellor Rt Hon 
Rishi Sunak MP, businesses hiring 
apprentices are now eligible for 
cash payments of up to £2,000 per 
apprentice. 

The ADPR team is pictured before the 
COVID-19 pandemic.

ADPR wins Best Apprenticeship Employer at industry awards
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Something Different (Europe) Ltd, a specialised clothing and 
gifts distributor based in Bridgwater, has donated £3,000 of 
complimentary retail stock to Twycross Zoo.

This has enabled Twycross Zoo to ‘get back on their feet’, 
with a complete selection of Protect merchandise to stock in 
their newly reopened gift shop. Helping to raise funds for the 
zoo and the animals, during these difficult times.

Andy and Eve, retail team staff at Twycross Zoo, said: 
“We want to send a special thanks to Something Different 
Limited, for sending us £3,000 of free retail stock to help 
our conservation charity survive. In just one week, we have 
already sold £521.77 worth of products, which has all gone 
towards protecting our 57-year-old zoo’s future.”

Donations of stock is a great way to help fellow suppliers and 
business who are battling financially due to COVID-19. Alfred 
van Pelt, Managing Director of Something Different, added: 
“We decided to help Twycross as one of the many zoos 
which are struggling financially in the current climate. I would 
urge fellow suppliers to please try and do their bit, too. None 
of us can help every zoo on our own, but if everyone works 
together, we can help every zoo.”

Having been open for most of the general lockdown period, 
Something Different has been working hard to fulfil the 

needs of retailers, by helping to kit out visitor attractions and 
stores with merchandise.

In order to help shops re-establish themselves and replenish 
their stock, Something Different has been running special 
offers across a large selection of their products, have been 
helping to encourage the use of face coverings with a wide 
variety of face masks carried and, not forgetting, sending out 
some very generous donations too along the way.

Anyone who would like to learn more about the Protect 
endangered species collection, or would like to see if 
Something Different can help with their retail needs, please 
visit the Something Different website www.somdiff.com for 
further details.

One of the South West’s leading firms 
of accountants Milsted Langdon is 
demonstrating its commitment to 
innovation with the launch of a new 
website and branding.

Built around its core values of 
helping its clients to thrive, the firm 
is embracing change and enhancing 
its modern and professional identity, 
which reflects the high-quality advice 
and support that it provides. 

The new bold branding will be 
implemented across all of its offices 
in Bristol, Bath, Yeovil, Taunton and 
London, as well as via its new cleverly 
designed website.

Its relaunched website is packed with 
useful information for businesses 
and individuals, including blogs and 
articles on the latest changes and a 
dedicated client portal. 

Designed to be easy to navigate, 
the new site reflects the innovative 
approach that the firm employs across 
all of its work. 

Jon Stocker (pictured), 
General Practice Partner 
at Milsted Langdon, 
said: “Undertaking a 
full rebrand of such an established 
practice demonstrates our 
commitment to change. While our old 
look served us well, this new branding 
is more modern and in line with the 
current ethos of our practice. 

“No business can stand still forever 
and it is only through innovation that 
we can ensure our clients continue to 
receive the best service possible.

“We are all delighted with the new 
style of branding and can’t wait to see 
our clients’ response when it is rolled 
out across all of our offices.”

Milsted Langdon offers a large range 
of business solutions, from routine 
compliance matters to specialist 
tax advice and planning, corporate 
finance, business intelligence, 
insolvency, forensic accounting and 
mediation services. 

To find out more about Milsted 
Langdon and its rebrand you can  
visit its redesigned website at  
www.milstedlangdon.co.uk. 

Something Different donates stock to support 
conservation work at Twycross Zoo

Milsted Langdon helps businesses to thrive with a new rebrand
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When the country went into crisis with 
the coronavirus pandemic, thousands 
of festivals all over the UK postponed. 
Not so for local charity Arts Taunton, 
which also oversees the TYCA youth 
festival.  Rather than shut the doors, 
the charity launched a new TYCA 
festival website and reached out to 
local businesses – many of which are 

chamber members - to help them 
make it happen. 

“We could easily have done what 
others did, seen an unsurmountable 
barrier, moved the money into next 
year and done nothing,“ said Arts 
Taunton supporter and spokesperson, 
Pam Knight from White Knight 
Marketing, a long standing chamber 
member.

“It was a time to be brave. The world 
changed daily,” said Pam, “but now 
more than ever we knew the creative 
industries needed support and young 
people needed an outlet. We began 
creating a platform for the young 
people of Somerset to meet that 
need.”

In March 2020 TYCA announced two 
online workshops, one for visual arts 
and one giving young people a voice 
through the Spoken Word. The latter 
of these attracted children from all 
over the world.

At this point the charity reached 
out to Digital Taunton, another 

chamber member and a solution to 
take the event completely online was 
sought.  They introduced a young 
videographer, himself only 24, to help 
make the filming happen. Pam also 
reached out to chamber members 
Introtweet to pick up the development 
of the social media channels.

Ian McNiece (pictured), who had 
attended Taunton School as a boy, 
agreed to become involved. Ian, who 
has a string of major film and TV credits 
to his name, and currently appearing as 
Bert Large in the popular TV series Doc 
Martin, offered his services. 

In October, TYCA festival will go live, 
the result of many collaborations. Arts 
Taunton, through the festival and its 
chamber member supporters, has 
given 10 Somerset performing artists 
and their companies work when little 
was available and a platform for young 
people to learn and be creative.

Join them on October 23 and 24 for 
the TYCA festival via their website: 
https://tycafestival.co.uk.

Bridgwater-based interior innovators and manufacturers, 
James Tobias, have recently launched a new website to 
support the demands of their growing business. 

“Like many businesses, COVID-19 has presented some new 
challenges this year, however, the adaptability of our products 
and extensive NPD work we undertake has also created new 
opportunities” said Managing Director, Phil Jones. 

“The hard work of our sales team, supported by solid 
manufacturing expertise and design creativity, has also 
allowed us to enjoy positive growth in new sectors as well,” 
he added. 

James Tobias worked with fellow Somerset Chamber 
member, Cognique, to design and develop their new website. 
The new website was created to showcase not only James 
Tobias’ built environment products but also their extensive 
design capabilities for truly bespoke solutions. 

“Cognique’s design creativity coupled with their technical 
knowledge made selecting them as our website partner an 
easy choice,” said Ryan Williams, Head of Innovation and 
Marketing.

“They have now become an extension of our marketing team 
as they continue to support our plans for further growth” he 
added. 

Drawing on 30 years of design innovation, superb 
craftsmanship and UK manufacturing expertise, James 

Tobias offers clients a bespoke 
service that delivers built 
interior spaces as unique as 
their commercial needs. 

All of their products are 
designed and manufactured 
in-house with a dedicated 
network of skilled installers to ensure that every project is 
delivered, installed and completed without compromise.

To find out more about James Tobias, their services and 
products visit www.james-tobias.co.uk.

Charity pulls off virtual festival thanks to Chamber members

James Tobias launches new website to support growing business
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Lendology CIC - the new name for Wessex Resolutions CIC

Somerset-based financial services organisation and social 
enterprise, Wessex Resolutions CIC, has announced a name 
change to reflect their plans to lead the way in the lending 
market in the South West and beyond.

Since 2005, Wessex Resolutions has been working in 
partnership with councils across the South West to provide 
loans to homeowners and landlords to make essential repairs, 
improvements or adaptations.

The 10-strong team led by CEO, Emma Lower, now has a new 
identity and name – Lendology Community Interest Company 
(CIC). 

Emma said of the rebrand: “On behalf of the team and our 
Board of Directors, I am absolutely thrilled to share our new 
name and look for the organisation. Lendology is a wonderful 
name that represents our services and our expertise and 
I’m delighted to have worked with fellow Chamber member 
Morledge & Co over recent months on our re-branding process.

“The business and market is growing and we are responding 
to the demand. We are keen to support more communities to 
achieve our mission of ‘giving homeowners peace of mind, with 
our individually tailored loan services and making Lendology 
CIC the lender of choice throughout the UK.”

The lender has helped thousands of people throughout the 
South West to live in safer, warmer, and more comfortable 

homes after lending over £15.7 million to homeowners to carry 
out essential repairs over the last 15 years.

The scope of the scheme has been developed in line with 
individual council housing policies. A range of loan schemes 
have been created to cater to the needs of varying audiences 
including homeowners, park homeowners, landlords, empty 
property owners and first-time buyers.

Lendology CIC’s aim is for a sustainable future where 
homeowners can access responsible finance to improve their 
home and their life.

The team has over 100 years’ lending experience between them 
and are happy to explain about the loans available, the lending 
process and can offer a complete no-obligation financial 
assessment. 

More information about Lendology CIC is available by 
telephoning 01823 461099 or visiting www.lendology.org.uk.
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BUSINESS NEWS

Bank of England reports on 
impact of Coronavirus on the 
economy during quarter three

By Malindi Myers, Bank of England Agent for the  
South West

@BoESouthWest 

During the early stages of the pandemic, economic activity 
fell at an unprecedented pace, and although activity has 
recovered in recent months, it is still markedly weaker than a 
year ago.

Sales of consumer goods over the past month or so 
recovered from their lows during lockdown; contacts 
reported faster growth in online sales, while store-based 
sales also improved, though to a lesser extent. Many retail 
contacts said they delayed opening less profitable stores and 
some chains closed stores permanently.

Demand varied for different types of goods. There was 
strong demand for household goods, furniture and garden-
related items, possibly reflecting an accumulation of savings 
and people spending more time at home. By contrast, sales 
of clothing and footwear were still markedly weaker than a 
year ago, though sales were boosted after stores reopened 
in June.

Demand for business travel, hotels, conferencing and 
corporate entertainment remained particularly weak and 
contacts saw little prospect of a material improvement. 
Some customers planned to permanently cut much of 
this spending. Advertising and marketing and recruitment 
companies reported a modest pick-up in demand, though it 
was still considerably lower than normal.

By contrast, activity continued to be strong among firms in IT 
and telecoms, employment law, audit, debt management and 
corporate restructuring. Insurance and corporate banking 
activity continued to hold up. 

The majority of manufacturing contacts said they had 
restarted output, though many were operating below 
capacity in order to maintain social distancing, and demand 
remained subdued.

Manufacturers of construction goods, such as doors, 
windows and paving said demand had recovered and 
demand for DIY products remained a little above normal.

Suppliers to the food service sector reported a modest 
recovery in demand as restaurants reopened, but contacts 
said they were not expecting order levels to return to normal 
until next year.

Contacts reported that 
demand for credit from 
small and medium-sized 
enterprises (SMEs) had 
softened since the initial 
surge in applications 
for Government-backed 
loans. But credit demand 
remained strong, mainly 
to cover working capital 
and cash-flow needs as 
companies reopen after 
lockdown. 

Although the availability 
of finance had improved 
overall, a growing number 

of contacts said that their pre-COVID-19 business model was 
under review — for example companies in hospitality, travel 
and steel production.

Government support and recent legal changes had helped 
to limit corporate failures to date. However, contacts in 
restructuring and insolvency reported signs of an increase 
in activity, which was expected to pick up through the 
remainder of the year.

There were some continued reports of trade credit 
insurance cover being reduced, especially in the casual 
dining and construction sectors. The availability of new 
cover was constrained, but less so for companies that could 
demonstrate strong cash flow.

Investment intentions remained significantly weaker than a 
year ago and there were widespread reports of investment 
being postponed or cancelled to preserve cash. Most 
contacts remained cautious about the economic outlook and 
their cash positions. As a result, investment tended to be 
limited to essential equipment or maintenance, rather than 
discretionary or strategic projects.

Given the uncertain outlook, many companies reported 
freezing pay, and a large proportion of contacts said they 
planned to delay or cancel pay settlements this year. 
Companies in a number of sectors reported introducing 
temporary pay cuts, though these were mainly at 
management level.

Contacts said they had brought most furloughed workers 
back to work. 

Nonetheless, some companies across all sectors reported 
plans to reduce headcount, particularly in the second half 
of this year as the CJRS unwinds. Job losses were expected 
to be particularly severe in the hospitality, retail, aviation, 
automotive and oil and gas sectors. Some companies 
planned to see how demand evolves in the coming months 
before making headcount decisions.

There were some reports of headcount being increased 
in sectors where demand has been stronger than normal, 
however, such as food processing and retail; IT and digital 
services; medical and scientific development, and some 
financial services.



35

Source: BAD News (Business Advisers News)

Business interruption policies now 
cover COVID-19

The Financial Conduct Authority (FCA) has won a test case 
on the legal clarity of business interruption cover. The FCA 
reviewed more than 500 policies from 40 insurers and 
identified a sample of 17 policy wordings that highlighted 
the key areas of dispute. The test case also clarified that the 
COVID-19 pandemic and the Government response was a 
single cause of the covered loss. This is a key requirement for 
claims to be paid even if the policy provides cover. 

Read more about the case at:

https://www.fca.org.uk/news/press-releases/result-fca-business-
interruption-test-casehttps://www.gov.uk/government/news/
coronavirus-covid-19-what-has-changed-9-september

Government extends support to stop 
business evictions

Commercial tenants will be protected from the risk of 
eviction until the end of 2020, the Ministry of Housing, 
Communities & Local Government has announced. The 
extension will help businesses that require additional support 
to remain in their premises without the threat of eviction.

Read more about the extension at:

https://www.gov.uk/government/news/government-
extends-support-to-stop-business-evictions-this-year

BUSINESS NEWS

A quarter of licensed premises yet to 
reopen after lockdown

Nearly a quarter of Britain’s licensed premises were still 
to reopen at the end of August, with the London market 
particularly slow to recover, the latest edition of the Market 
Recovery Monitor from CGA and AlixPartners reveals.

To read more, go to:

https://www.cga.co.uk/2020/09/14/a-quarter-of-licensed-
premises-yet-to-reopen-after-lockdown/

Government’s Green Recovery 
Challenge Fund opens for applications

The £40 million Green Recovery Challenge Fund, part of the 
Government’s wider green economic recovery, jobs and skills 
package, brings forward funding for environmental charities 
and their partners to start work on projects across England 
to restore nature and tackle climate change.

To read more, go to:

https://www.gov.uk/government/news/governments-
40-million-green-recovery-challenge-fund-opens-for-
applications 
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